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Salesman 
Inside-outside. Stationery supplies. 
To promote fastest-selling line of 
Dixon Ticonderoga pencils and re- 
lated products. Pick up sales aids 
and tips at Dixon Booth #89. 





Help Wanted! 


Apply Dixon Booth #89 


N.S.0.E.A. Convention 







Ethan Allen, 

(our famous symbol!) 
took Fort Ticonderoga 
May 10, 1775 
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Commercial Stationer 
To handle hot, new line of repro- 
ducing and non-reproducing pencils 
for office copying machines. See 
samples, displays, and sales aids at 
Dixon Booth #89. 
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Dealers 


Private showings for dealers only. 
New products. Sales ideas, packag- 
ing, selling aids. Held daily at 
Dixon Booth #89. 











Try Dixon Ticonderoga pencils today — 
for all the help wanted in writing easier, smoother, faster! 


DI Oo N 
TICONDEROGA 


A TEN CENT PENCIL 


Made by 


THE JOSEPH DIXON CRUCIBLE COMPANY 
Pencil Sales Division TMS-10, Jersey City 3, New Jersey 
Dixon Pencil Company, Ltd., Newmarket, Ontario, Canada. 
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THIS 
METHOD 
BRINGS 
SALES 

& PROFITS 
ON 
STAPLING 
EQUIPMENT 


ACE STANDARD NO. 102 





























ACE PILOT NO. 402 





ACE STAPLES 


Each time over the territory, instruct your 
salesmen to carry different models of ACE 
Stapling Equipment. Let buyers SEE and 
FEEL and USE these rugged star per- 
formers. Most salesmen find this sequence 
works best: 


First trip . . ACELINER; ACE STAPLE RE- 
MOVER; ACELINER STAPLES 


Second trip.. ACE PILOT; ACE STAPLE 
REMOVER; PILOT STAPLES 


Third trip .. ACE CLIPPER; ACE SCOUT; 
ACE STAPLE REMOVER; ACE CLIPPER 
STAPLES. (This trip, concentrate upon 
Florists, Dry Cleaners, Grocers, and 
other stores. Sell the Clipper Stapling 
Pliers for wrapping and bagging and the 
Scout for office use.) 


Long experience with thousands of highly 
successful dealers proves that THIS is the 
ONE best way to sell more Stapling Equip- 
ment with greater profit for yourself and 
greater satisfaction for your customers. 


SOLD THROUGH DEALERS EXCLUSIVELY 





ACE CLIPPER NO. 702 


ACE SCOUT NO. 202 


SEE THE COMPLETE ACE LINE 
r! AT THE N.S.0.E.A. CONVENTION 
CHICAGO, SEPT. 28th—OCT. 2nd 








ACE FASTENER CORPORATION 3415 NORTH ASHLAND AVENUE + CHICAGO 13 


INCANADA: CANADIAN STAPLES LTD.. 5705 UPPER LACHINE ROAD, MONTREAL 28 + 258 WALLACE AVE., TORONTO 
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eNT A NEW MULTIPLE-LINE MACHIy 
E 


Qi, oar: 
Only ‘A DAY! 
















Now you CAN R 


Quick-Service imprinting steps up sales of 
Christmas Cards and extends your peak selling 
season right up to Christmas! 





With a Kingsley machine you can say good-bye to 
costly parcel post and delivery expense, 
“out-of-stock” notices and disappointed customers, 
and...you’ll sell more gift items all year ‘round 
with “Quick-Service” monogramming ! 








Irs easy to offer this service in your own 
store, now that you can rent a new Kingsley 
multiple-line machine for only 21c a day. 


Just mail the coupon below 

and we'll send you complete details 
and “Ideas for Monogrammed 
Sales Promotions.” 
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Kingsley Stamping Machine Co., Dept. T-107 ae : + 
850 Cahuenga Blvd., Hollywood 38, Calif. : 


hen aloe A KING SLEY 





Store Name. 





Address. 
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City . 
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DEAR 
READER 


Working on the NSOEA conven- 
tion issue always causes mixed emo- 
tions. 

First it means an extremely tight 
schedule must be set up long in ad- 
vance of normal deadlines so that ma- 
terial concerning the conventicn ex- 
hibit can be received and edited. Since 
we're all human, some of this ma- 
terial isn't always in this office as 
quickly as might be desired and hence 
a good bit of midnight oil was burned 
by the staff before the issue was 
ready. 

However, one of the greatest de- 
terrents to the speed with which the 
issue was prepared is caused by the 
fact that so many things of interest 
are on schedule for the Chicago busi- 
ness sessions. 

In addition, many manufacturers 
have prepared releases on new pro- 
ducts which will be shown to the 
dealers for the first time at this ex- 
hibit. 

All NSOEA programs in the past 
have shown careful planning but it 
appears that the 1957 meeting is one 
that absolutely should be attended. 

If your mind is still not made up 
whether or not to go to Chicago, just 
glance at the program of events on 
page 32. Or turn to the products pre- 
vue beginning on page 41. 


After reviewing all there is to see. © 


and do in Chicago, perhaps you're 
wondering how it's possible to take in 
everything. We'd like to help you 
out on that too, and will again pub- 
lish the MODERN STATIONER 
CONVENTION DAILY which was 
teceived so well last year. Each issue 
of the DAILY will supply up-to-the- 


minute news and complete photo cov-— 


erage when it is distributed each morn- 
ing before breakfast to all persons 
in attendance at the convention. 


And while you're there, be sure to - 


stop in and say Hello. 
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innit end Only in LUXG60 
Typewriter and Business 
Machine Stands 





SILENT STEEL— Sound Engineered construction is a new :; 
clusive LUXCO feature. Steel top is undercoated and fully insulatg 
from the frame by a layer of special sound absorbing and cushi@l 


Steel top is 
undercoated and 


fully insulated ; . : : : 
ing compound to give noise reduction properties superior to 


other construction. LUXCO solid steel top is clean= 
warping, no cracking, no splinters. Solid Steel — Bea 


tiful, Strong, Quiet. 
While Being 


Moved 














Cushioned Guide Bars and Retai 
4 special exclusive patented feature that 
Operation vides maximum flexibility with functional § 
fection. Easy to install and adjust, cushio 
dampen vibration and reduce noise. 


During 


There’s a LUXCO STAND for Every Machine. 
17 different models to choose from. 


BADGER INC., 1A CROSSE, WISC. 


Export Department, 25 Beaver St., New York 4, N. Y. 
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MODERN STATIONER AND 
OFFICE EQUIPMENT DEALER 
Washington, D. C. 
September 15, 1957 


The first session of the 85th Congress, though running a month longer 
than normal, produced little of direct interest to business outside of the 
on-again-off-again attempts to slash the Eisenhower budget. 








The most important action came early in the session and has been generally 
forgotten because of its expected nature. That was the almost routine extension 
of existing rates on corporate incomes and on the various excises. 


The session also produced approval by the House Armed Services Committee 
of the Defense Department's request for broadening inventories carried by 
Post exchanges and ships stores in direct competition with retailers. The 
DOD plan for allowing charge accounts was killed, however. 


The proposal to spell out the items covered by the retailer excise on 
luggage breezed through the house as part of a gigantic bill making numerous 
technical and administrative changes in the excise tax structure. This bill 
will be considered early in the next session, starting January 7, by the Senate 
Finance Committee and is slated to be enacted. 








At the end of the session, the National Federation of Independent 
Business summed up the situation rather succinctly. Asking the question, 
"What did the first session of the 85th Congress do for small business?" the 
small business organization answered itself by replying, "Nothing." 


The results of the budget-cutting won't really be known for months, if 
not years, despite the recent rash of estimates. Depending upon which set 
of figures is used, Congress cut a low of $.9 billion--as figured by the 
House Appropriations Committee--to a high of $6.5 billion--as figured by 
Senator Harry Byrd (D-Va.), chairman of the Senate Finance Committee--from 
the President's budget. The former committee's figures are probably more 
reliable, since they take into account the fact that the Administration, 
itself, scaled down the original requests. 





Even the lower figure of the committee is suspect, however. For example, 
Congress cut the Veterans Administration by a couple hundred million, wt also 
voted to increase some of the benefits; the reductions must be restored later. 
Another $200 million was "saved" by reducing prepayment time for Atomic Energy 
Commission contractors. This must also be restored in a later budget. Other 
Such paper cuts in the budget are sprinkled around. 


When Congress returns in January, it will be faced with an expected 
request from the President for from $750 million to billion in supplementary 
funds to round out the 1958 fiscal budget. Most of this will have to be voted, 














The President pointed out at a news conference just after adjournment 
that most of the reductions were bookkeeping cuts. "But what the Congress 
has done is really, in effective cuts, cut down something in the order of a 
billion dollars in new appropriations," the President stated. 


Results of the President's Conference on Technical and Distribution 
Research for the Benefit of Small Business, scheduled for Washington, D. C., 
September 23-25, will be made available in printed forn. 








Dr. Eric A. Walker, president of Pennsylvania State University and 
chairman of the conference, stated that the aim of the conference was to 
develop a program whereby small companies can determine what technical and 
distribution assistance and information is available, where it may be obtained 
and how to use the information profitably. 


"The results of the conference will be published for the benefit of 
anyone interested," Dr. Walker said. "An action committee will also do its 
best to disseminate its findings widely--to provide a supermarket of ideas 


from which men in small businesses can choose," 


Some 1,000 representatit 
Congress and federal and sta 
is sponsored by the Commerce Department and Small Business Administration. 

House Banking Committee Chairman Brent Spence (D-Ky.) plans a new drive 
next year to provide permanent status for the Small Business Administration. 
During the first session of this Congress, the House passed a bill making 
the agency permanent, but had to settle for a one-year extension when the 
House measure was bogged down in the closing days of the Senate. 








The bill by Rep. Robert Kean (R-N.J.) to increase social security benefits 
and raise payroll taxes was topped in late August by proposed legislation intro- 
duced by Rep. Aime Forand (D-R.I.), another top member of Ways and Means Committe 


Where the Kean bill would only raise the tax wage base from the present 
$4,200 to $4,800, Rep. Forand's measure would not only boost the wage base 
to $6,000, but would also raise the tax rate by one-half of one percent on 
both employers and employees. Stationery and office equipment store operators, 
as well as others paying the self-employment tax, would have the rate on 
their own incomes increased by three-fourths of one percent. 


The tax hearings of the House Ways and Means Committee, which are scheduled 
to start immediately upon return of Congress have been publicized as general 
revision sessions, but this will probably prove to be an exaggeration. 





The main idea behind the hearings is to give the Democrats a jump on 
the Republicans in initiating tax relief during 1958, which happens to be a 
Congressional election year. The President's annual messages on the budget 
and on the state of the union, which will contain the Administration tax 
proposals, can't be presented until a few weeks after the hearings start. 


The decision to hold the hearings was not made by the committee as an 
entity, but by the 15 Democrats on the committee, plus House Speaker Sam 
Rayburn (D-Tex.) and House Majority Leader John McCormack (D-Mass.) 











LOOKING FOR STEADY PROFITS? 


America’s 
Fastest-Selling Binders 


Just two simple steps and 
you’re on the way to year- 
’round sales and profits: 

ONE-—stock Duo-Tang 

loose-leaf covers. 

TWO—display them. 

These popular covers are so 
distinctive that they virtually 
sell themselves. You can’t top 
them for appearance. They 
have the feel that instantly 
says ‘‘quality.’’ And custom- 
ers appreciate the conven- 
ience and serviceability of the 
Duo-Tang built-in fasteners. 


Duo-Tang covers come in a 
wide range of colors and ma- 
terials to satisfy any demand, 
from the simplest brief to the 
finest presentation. Act now to 
get your share of steady profits. 





The original loose-leaf cover 
with built-in fasteners. 


DUO-TANG 


**Package’’ low-cost printed 


ervice now available 
llingsworth. 


Ask Paes of this Duo-Tang 





from 


Our 25th Anniversary ... 1932-1957 
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Congratulations...to the 


J. C. Bair, Robert Beatty, Hiram Gates, Ray Greenstreet, Don Gregory, a 
Maverick-Clarke Co. H. S. Crocker Stationers, Skagseth Stat. Co. Schooley, Inc. Grimes-Stassforth Stat, 7 
Austin, Texas Fresno, Calif. Miami, Fla. Kansas City, Mo. Los Angeles, Calif. 


yr \ 4. a : | l= 


1957 regional prize winners of 


Jack Kendrick, A. L. King, |. Frank Lees, Mr. Ober, W. P. Perry, 
Kendrick-Bellamy Co. Ward’s Stationery Media Office Sup. Co. Stationer’s Inc. Perry’s Office Sup. 
Denver, Colo. Boston, Mass. Media, Pa. Indianapolis, Ind. Syracuse, N. Y. 


Awards for Merchandising Achievement 


BIC 


(Photo not available) 


Chester Roslaniec, John Tuttle, L. H. Wittgen, Bradley & Scoville Co. 
Bixby Office Sup. Co. Lowman & Hanford Stores Smith & Butterfield Co. New Haven, Conn. 
Grand Rapids, Mich. Seattle, Wash. Evansville, Indiana 


Sponsored by the makers of 


SCOTCH Cellophane Tape 


We are proud to have the opportunity to recognize the 





outstanding merchandising skill of these American sta- 
tioners, and we look forward to more highly successful 
‘““SCOTCH” Brand Tape promotions in the future. to Winners 


Minnesota Mining and Manufacturing Company 


The term “‘Scotcn” and the plaid design are registered trademarks of Minnesota Mining and Manufacturing Co., St. Paul 6, Minn. Export Sales Office NN 
~: 


99 Park Ave., New York 16, N.Y. In Canada: P.O. Box 757, London, Ontario SS ; 
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'/PREME STEEL EQUIPMENT CORPORATION 


Street and Ist Avenue, ° Brooklyn 32 + New York 





Don’t miss seeing 
Conserv-A-File 


at the NSOEA Show, 
Room 661 e 





Utility Stand 1 

This E-Con-O-Me utility office 
stand by Interstate Metal Products 
Co. features continuous  piano- 
hinged drop leaves and elbow type 
drop leaf arms in combination with 
a letter sized drawer 

Two locking controls prevent 
stand movement while in use 
Other features include snagproof 
legs, offset center brace for added 
leg room and heavy gauge steel 
top. 





Diplomat Typing Paper 2 

A new line of boxed typewriter 
papers, to be marketed through 
stationery stores, office supply deal- 
ers and printers, is now available 
through Diplomat Envelope Co. 

A 20-pound white stock in pop- 
ular cockle finish, the Diplomat 
Bond will come in boxes of 500 
sheets cut to standard 81 inch by 
11 inch size. The box will be 
identifiable by a wrap-around pic- 
ture of the United Nations headquarters building in New York 





Executive Office Radio 3 

A solid walnut cabinet in “thin” 
construction is featured in_ this 
radio designed especially for the ex 
ecutive offices 

The Watterson “Executive Thin 
Man”, made by J. W. Davis & 
Co., measures 12 by 8!) by 5! 
inches. It 
erodyne and automatic volume control 





i 
features a superhct 
Manufacturer is well 
established in radio business. 


Executive Posture Chairs 4 

Bevco chairs, manufactured by 
Precision Manufacturing Co., the 
line of office furniture with plas- 
tic webbing upholstery, now has 
two new models, arm swivel chairs 
with posture backs. 

Designed to give form fitting 
back support, spring tension can be 
adjusted to give firm support or 
gentle pressure. It is proclaimed 
by the company that the interlaced 
straps of woven plastic webbing 
offers resilient cushioned — seating 
comfort without springs or pad- 
ding. 





Sheet Protectors 5 
A new thin, light-weight and tear-resistant sheet protec- 

tor for ring binders has been announced by Joshua Meier Co. 
The new sheet protectors are made of DuPont's transparent 
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polyester film called Mylar which is reported to be 190 per. 
cent stronger than comparable transparent films, almost 50 
percent lighter and so thin that 55 of the sheet protectors will 
fit into a one-inch binder. It is claimed the My-11 will with. 
stand a pull of 60 pounds without tearing at the holes in a 
ring binder. The company believes the savings in weight and 
space will appeal to salesmen and other users of portable 


binders. 


New Ballpoint Design 6 


\ The Autopoint Co. has announced that 
\ its new ball point pen, the Autopoint 3X, 
contains a new approach and concept in 
writing quality, capacity and economy. 

Listed at 49c, the pen is said to contain 
three times the ink supply of others, with 
the added feature of a visible ink barrel 
showing the status of the ink supply. A 
“Spin-tip’’ pocket protector prevents 
soiling of pockets and purses 








Posture Chair 7 

Latest entry in the office furniture 
field to emphasize the “Thinline” ap- 
pearance is this 
chair by Royal Metal Manufacturing 
Co. 

Foam rubber seat with waterfall 
front and ventilated metal seat pan, 
as well as concave shaped backrest aid 


secretarial posture 


the modern look. For extra strength, 
padded backrest is steel reinforced and 
features a spring clip which allows it 
to follow body movements 





Multi-Purpose Stamp 8 
The Douglas Homs Co. 
among its developments in the rubber 
stamp field an improvement on their pre- 
vious “12 in 1” multiple phrase stamp 

Designated the Model “M-1  Dial-A- 
Phrase” it eliminates selection from 12 
inverted phrases. All 12 phrases are al- 
phabetically listed and numbered on the 
dial; user turns key until desired phrase 
number appears in window. Lists at $1.95 


has _ listed 





Desk Accessories 9 

Donegal Tweed vinyl has 
been adapted effectively in 
desk accessories to stimulate 
consumer response. 

Listed by Stationers 
Specialty Corp. at $3.75 
wholesale to the trade, the 
set includes paneled desk pad 
with embossed blotter, letter opener, perpetual calendar, psnal 
cup with six very thin pencils and ball point pen and stand. 





(Continued on page 16) 
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C ... 4m arresting array of 
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the most practical gifts any 
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Pin-on Pencil ;2s50 


For anyone who needs a pencil handy. Pins on. . . glides out on 
17-inch chain to write, winds back smoothly, automatically. In six 
attractive colors with chromium trim. Retail, $1.95. 


° Fac Eteel Riter -7s0 


Handiest, handsomest ball-point pen ever designed. Pins on, pulls out 
to write, point snaps in automatically as pen winds back. Takes 
standard refill. Six popular colors. Retail, $2.00. 


. @ Magnetic Pencil +sso 


E — The kind of novel and practical accessory women love! Self-centering, 
ball-capped mechanical pencil held to chromium pin-on bow by life- 
time magnet. Pencil in six colors, all with chrome trim. Retail, $1.50. 

<=. 
<——_—» D — “ 

i Patrician Pencil +350 
A beautifully designed, wonderfully useful item for so many women! 
DeLuxe, fashion-styled pencil, in gilt or rhodium with hand-engraved 
design on reel. Pulls out to write . . . winds back automatically. 
Retail, $2.95. 


x © Phone Pad -675 


Clips to any rectangular base phone . . . always on hand for phone 
messages. Brass finish top, black lacquered base. With dialer-pencil. 
Holds standard 4” x 6” memo sheets. Retail, $1.00. 


Wel Attach penci. +650 


Clips to any rectangular base phone in seconds . . . always handy 
where it’s needed most. Pulls out, winds back automatically. In red 
and black with chromium reel. Retail, $1.75. 


Pay Inxey Iteeper 225-155 


Handiest item in any woman’s handbag! Keys pull out on 14-inch 
chain — wind back automatically. Clip-on model, #255 in gilt or 
rhodium with hand-engraved design. Retail, $1.50. Pin-on model, ‘ 
# 155 in gilt or rhodium, Retail, $1.00. 


Spee Gaye 


Jeweler-styled spring clips in rhodium or gold plate...rubber faced to 
grip securely. Fits all frames ...can be attached anywhere on side pieces. 
Interchangeable cords, ribbons, chains, pearls. Retail, from $1.50. 





PRODUCTS All Pat Products are gift-boxed . . . packaged for self-display 





Division of 
KETCHAM & McDOUGALL, INC., 


Printed in U.S. A. Roseland, N. J. 
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. It’s one of the “pencil puzzlers” in the new Linton Pencil 
Puzzler national ad campaign, now being exposed to 19,500,000 
readers of LOOK Magazine not once, not twice, but /7 times! 
These ads are pulling thousands of requests for the free Linton 
Pencil Puzzler booklet-—(we'll be glad to send you one, too)— 
and making additional millions conscious of the Linton name 
and Linton quality. 

Ask us also for catalog and information about free direct mail plan to help 
you sell more Linton pencils. Linton Pencil Company, Lewisburg, Tenn. 


Lupron panctt PUEZLERS 
Can you jor all MT dots by 
aking only 4 straght 
benci toes odes / 
’ 


vervon egncit. CUSELOS 
Can you 1 buon will Gag Foe 
all the lines in this design 


without oon mg oF retracing 
a iine ? 


Some of the ads appearing in Look. Shown here in greotly reduced size. 


LINTON PENCILS 








TOP SELLERS... REPEAT SELLERS. 
THAT PROVE THERE’S A DIFFERENCE 
IN PENCILS. IT WILL PAY YOU 

TO PUSH LINTON BONDED PENCILS. 









A write-go 






LINTON ‘‘Consolidated’’ 
The World’s 
finest pencil 


10¢ 


SEE US IN CHICAGO—BOOTH 207 
NSOEA Convention, Conrad Hilton Hotel 


‘ 
: ] 
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Elegant 


L BRUSHED ALUMINUM 


ny eal ct 


MODEL 901 


by H-O-N 


Owners of hotels, restaurants, 
institutions, business and pro- 
fessional offices generally 
desire a high standard of 
quality in appointments that 
meet the public eye. You can 
offer them the finest with the 
H-O-N line of Brushed Alu- 
minum Costumers. For H-O-N 
Costumers reflect high quality 
—in. fine appearance—in top 


grade materials — in sound 
construction. Available, in 
addition to models shown 


here, are wall and shelf types 
also. Write to us for catalog 
and prices. The H-O-N Co., 
Muscatine, lowa 


Sj 


MODEL 902 MODEL 912 MODEL 905 


Include several Costumers on your 
next order for H-O-N files. They'll 
ride along at very little freight cost. 


roy 


OFFICE EQUIPMENT 
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NEW PRODUCTS ...... 


Novel Pocket Organizer 

A leather pocket organizer which not 
only carries the customary pens and pen- 
cils with pocket protection but also has 
compartments for a_ plastic and a 
6-inch slide rule now is being marketed 
by Bauer-Lee & Co. 

Made of top quality saddle leather in 
a natural tan, 534, inch or- 
ganizer has a leather covered steel spring 
safety clip to prevent its falling or slip- 


rule 


the 314 x 





ping out of coat or shirt pocket. It also 
has an identification patch. 
Matching Cards and Wraps 1" 
. _ One of the new items in the 
5 Tuttle Press Co.'s line of gift 
= wrappings is their new packet se 
lection of gay holiday wrappings 
which also include matching gift 
cards. 


The selection contains ten sheets 
of 20 by 30 inch wrappings (two 
each of five designs) and ten match 
ing cards which are packaged in 
cellophane and pre-priced at 49c. 


Paper Mate Introduces Pen 12 

Paper Mate Co. has begun market- 
ing a new 98 cent pen which in- 
cludes a new exclusive retractor mecha- 
nism and all the guaranteed features 
found in the firm's higher priced pens. 

Available in four colors, the 
pen carries Paper Mate’s regular re- 
fill with exclusive silvered tip point. 
A new “Ninety-Eight’” counter display 


new 





containing a dozen of the new pens 
and six standard blue ink refills is 
available for the introduction drive. 
Yule Merchandiser 13 
ed Available from Crystal Tissue Co. is 
this Yule Tree Floor Merchandiser full 


of holiday gift wraps, ribbons and gift 
dressings. 

Three basic arrangements of this flexi- 
ble display unit which holds standard 
stock items are available — No. 2100A 
($48.72 retail), No. 2100B ($72.24 re 
tail), and No. 2100C ($89.04 retail). 
Any arrangement can be used as single 
unit or back to back as an island display. 





Typewriter Stand 14 


An improved version of the Her- 
cules Model 17 Deluxe Typewriter 
Stand is now available from Mei 
link Steel Safe Co. 

The stand features steel foot cups 
on each leg which are mounted on 
rubber to absorb shock and elimi 
nate noise. Invisible steel cables in 
the legs permit smooth raising and 
lowering of the rubber casters. The 
foot cups can be adjusted to compensate for uneven floor suf 
faces. Other features are arched-strut frame, welded tubular steel 
construction, no-glare top and Magic-Loc double wings. 
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EVERYDAY RECORD BOOKS 





H2 © BIRTHDAYS & 
SPECIAL DATES 
A wonderful selection of beautifully bound = ™ 


and illustrated books covering almost every 
phase of useful everyday record informa- 
tion. Made in a wide range of colors, bind- 
ings and cover finishes. Size approximately 
5 2" x7". Books available padded or flat bindings 
Prices depending on binding, $1.25 to $3.00 retail. 












































CZ L- G7, SOE AND COMPANY 
0 


PUBLISHERS RWALK, CONNECTICUT 
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CENTURY ENGRAVING 
& EMBOSSING CO. 
1020 W. Adams Street 


Chicago 7, Illinois 


ote, 
MACE iN USA 
ONE OF AMERICA’S LARGEST AND OLDEST 
MANUFACTURERS OF 


FINE PERSONAL CHRISTMAS CARDS 


Have available now 


GOLD LINE BOOK RED LINE BOOK 


SOLID PACKS — 25 to a box (Window box) 
and a limited quantity of our exceptional value 


Window Box Assortment 21-in 
(Not An Imprint Box) 


Samples on request 

















Century Engraving & Embossing Co. | 
1020 WEST ADAMS STREET . 
CHICAGO 7, ILLINOIS ; 
Please send samples as follows: 

[] GOLD LINE BOOK 

C] RED LINE BOOK | 

(J SOLID PACKS 

[1] WINDOW BOX ASSORTMENT 21-IN 

Firm Name ; 
Address = 
City State ; 
Signature | 
es Oadiaacnhiniinahiaens ; 
- = = for more details circle 124 on last page 
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Space Dividers 15 

Exec-Units, a division of Gen. 
eral Plywood Corp., is now 
marketing space dividers which 
consist of hollow core panels 
with plywood surfaces. 

The manufacturer says that 
the Exec-Units average half the 
cost and less than half the 
weight of similar metal divid- 
ers. The retail price of the units, in sliced walnut, is approxi- 
mately $10 per lineal foot, and painted units in pastel shades 
of gray, green and tan are slightly less in price. The units can 
be taken down and re-assembled by office employees or main- 
tenance men and do not interfere with heating or ventilating 
systems. They are classified as office furniture and can usually 
be written off within 15 years. 


Calculating Machine Desk 16 
Offered by Northwest Metal "3 

Products Co. this new calculat- 

ing machine desk has choice of 

three box drawers or one box 





drawer and one “V_ Expand- 
ing” letter drawer in pedestal 
space. 

All drawers on ball bearing 
roller cradle suspension slides & 


and measure 27 inches deep. Features also stainless steel mould- 
ings and linoleum tops. 


New Desk Group 17 

‘ A new “modular” group of 
office furniture has been added 
to the Champion line of desks 
and accessories by Myrtle Desk 
Co. 

The new group is offered in 
genuine walnut with a natural 
walnut finish. The major units 
feature a peg-leg base construc- 
tion highlighted with bright 
brass ferrules and combination wood and brass hardware. Stor- 
age units have a removable island base which permits either 
normal or typewriter desk height and a choice of six top sizes 
allows for a wide variety of combinations. Drawers of the 
pedestal type storage unit are interchangeable allowing a two- 
file unit, a one-file, two-box drawer unit or a four-box drawer 
unit, 


New Parker Pens 18 


The Parker Pen Co. has introduced 
a new pen which it terms a non-skid 
ball-point. Officials of the company 
say the new pen solves the long-stand- 
ing problem of skidding and skipping 
in ball-point writing. 

Called the T-Ball Jotter, the new 
pen has a “metal sponge” writing 
ball with a textured surface. The 
new tip has been likened to a sponge 
because, although perfectly round, the 
metal ball has thousands of micro- 
scopic pits and channels. This permits 
ink to flow through the ball while surface cups carry ink to 
the paper rather than smearing an ink track. The textured 
ball provides traction on writing surfaces which prevents 
skidding over greasy or glossy surfaces. The circumference 0! 
the ball is highly polished for smooth writing. The T-Ball 
Jotter is available in a button actuated model with a plastic 
barrel at $1.95 and a satin-finished cap-actuated model at $2.95. 
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The hole in this page is the key to one of 
the most closely guarded new product 
secrets you have ever seen. It is unique. 
AND IT WILL SELL! |'urn this page to see 
what over 10,000,000 families will see 
in national consumer advertising... 
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380 Madison Ave., New York 17, N. Y. 


THE CRAYOLA MAKERS aginner su) 
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.-this year, ONE THIRD 
of our Easter business 
was from BRAND NEW 
VOLLAND DEALERS! 
Here’s real proof that 





Volland is America’s 
fastest-growing greet- 
ing card publisher. 












BL 

VOLLAND is pledged to greater “ ¥. 
volume for our dealers—that's the Cay 
x 


| only way we can grow, too! See the 


~ 
wm . 


top-notch merchandising promotions 5 
.* _ 
eve 


. 
your Volland Man has for you, or Wy greeting cards! 


write directly to us. 


SOT 
ANNIVERSARY VOLLAND GREETING CARDS - Joliet, Illinois 
1907 1957 
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IT’S EFFICIENCY 
WITH THE 
MODERN LOOK! 





Time-savers on the desk top...and with the 
modern look you want! Everybody approves 
when you select desk top equipment designed 
by the Bert M. Morris Co. They're matched in 
color, style, and utility! 

Include this modern desk top equipment in 
your office planning. Available from the Bert 
M. Morris Co. is a 1957 Catalog to help you 
plan wisely. Write for it! 


ESSENTIALS IN EVERY OFFICE 


MORRIS SAFE-T-SET 

Beauty with efficiency—large ink supply can’t 
leak, won't spill, is easy to fill. 

MORRIS MEMO HOLDERS 

Holds standard memo paper. Available with 
ball point pen attached. 

MORRIS PHONE REST 

Frees both hands. Fits all phones—either 
shoulder. 

MORRIS TRAYS—LETTER & LEGAL 

Easy access with rear suspension. Stacks to any 
height. 

MORRISHARP ELECTRIC 

PENCIL SHARPENER 

Fast, self-starting. Cutting stops when desired 
point is obtained—choice of medium, fine, 
extra-fine. 

MORRIS ASH TRAY 

HE-MAN size... Perfect for sales meetings... 


removable glass liner...matches newest style 
in steel office furniture. 


BERT M. ORRIS CO. 


8651 WEST THIRD STREET, LOS ANGELES 48, CALIFORNIA 
In New York: 381 Fourth Avenue 
In Canada: McFarlane Son & Hodgson, Ltd., 
Montreal, Quebec 
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Protectall Imperial Model 1217-V fits into floor or concrete block. 
10” high, 10” wide, 11” deep, overall. Door case-hardened steel 
14" minimum thickness, body 1” open-hearth steel, all joints 
electrically welded. Three-tumbler Protectall combination lock 
controlling three 54" locking bolts. Bears Safe Manufacturers 
Association label. Available with or without two-key inner door. 
Underwriters’ Laboratories, Inc. approved relocking device. 
Qualifies for low class “‘E” insurance rates. 











New PROTECTALL low-cost 
money safe sells fact to 
ctores, drive-ing, motels! 


Gas stations, restaurants, dry cleaning shops, 
bars, florist shops . . . dozens of other small 
businesses are excellent prospects, too, for this 
new Protectall Money Safe. 


Low-price advantage gives dealers wide-open 
opportunity to make quick, profitable sales . . . 
and lots of them! 


Write today for full information on new Protectall 
Imperial Money Safe. Ask for complete Protectall 
catalog showing full line of fast-selling record 
safes, money safes and wall safes. 






Protectall Safes 


Department 928-3, Hamilton, Ohio 
Division of the MOSLER SAFE Company 





pat 
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_ do you plan your promo- 
tional activities ? 

I fear that in many of the honest 
answers to this question can be 
found the basis of what seems to 
me to be one of the important short- 
comings of numerous dealers in our 
industry. 

Many a promotional policy, com- 
plete merchandising program or sin- 
gle sales gimmick today is being 
planned because it was effective for 
some other retailer who might even 
be operating in a different field 
and/or in a different locality. 

It is not only trite but realistic- 
ally inaccurate and financially stag- 
geting to chant “‘what’s good for the 
goose is good for the gander’ in 
this connection. Yet, almost every 
day we see and hear of dealers who 
fashion their promotion plans in this 
manner. 

Your promotional and merchan- 
dising efforts must be your own. 
They must fit the product you fea- 
true in your market within your bud- 
get. 

This is not to say that situations 
don’t exist when you can effectively 
“borrow” and profitably use a pro- 
stam employed before. However, 
before re-use they invariably need 
alteration. The shortcoming that 
can be easily seen in the industry 
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today is the abundant use of “bor- 
rowed” promotions without suffic- 
ient alteration to make them effec- 
tive, economical or even logical. 

This kind of promotion is about 
as sound as an inadequately altered, 
borrowed suit is handsome. The 
result is more harmful than pro- 
ductive. 

I have seen just such a case dur- 
ing a recent trip to New England. 
During a short visit with a small 
but very aggressive dealer I learned 
of plans for a typewriter promotion 
that sounded good. It was a “bor- 
rowed” plan that involved traffic- 
building giveaway and a sale-priced 
merchandise. It was to be promoted 
by a week-long newspaper build-up 
campaign, direct mail invitations 
and radio spots on the appointed 
day. It had worked wonders for 
a nearby grocer. 

Several weeks later, after the pro- 
gram had been completed, I heard 
the laments—as I imagine others 
did. Although it had produced vast- 


ly increased sales, the special effort 


Opinion 





THOSE ‘BORROWED’ PROMOTIONS 


did not bring in sufficient volume 
to justify the “nearly twice as much 
as I expected” costs. 

Here’s what happened! 

Despite his desire to cut part of 
the build-up program to satisfy his 
budget, which was in itself flexible, 
this dealer felt he had to retain the 
newspaper and radio mass appeal 
portions of the build-up as well as 
the mailing to his customers. At 
high cost he bought great mass ap- 
peal, but the featured item was not 
one which lends itself to mass buy- 
ing. His product was wrong, his 
market was wrong, and the funds 
he logically should have made avail- 
able were insufficient. It wasn’t is 
promotion. 

Well-planned promotion can build 
your business as surely as any single 
endeavor in your operation, but it 
must be suited to your own par- 
ticular operation. 

Why not make certain your next 
promotional effort is all yours, and 
avoid the pitfalls of the “borrowed” 
promotion ? 


MacethO Shovels 
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DESIGNED TO — SELL 


"Poaey's customer demands a flex- 
ible, professional approach to the 

problem of equipping an office. 
This fact was pointed out by a 
speaker during a convention in the in- 
dustry. He stated further that primary 
knowledge of the business side of of- 
fice furniture is no longer enough to 
enable salesmen to meet the stiff 
challenge of today’s competition. He 
then went on to cite the increasing ad- 
dition of professional decorators to the 
dealer's staff as evidence of this fact 
A firm conviction that the challenge 





In addition to a lightened floor and concealed air conditioning duct, this area to- of change demands greater flexibility 
ward the front of the store features adjustable contemporary lighting fixtures and throughout the industry's selling ef- 
various types of movable dividers which, together with planters, add a great deal 2 6 : 7 y ‘ 

of interest and beauty to the area. fort, not only In equipping of fices but 


in the design of products and stores 
as well, has guided the efforts of Kea 
White Associates, industrial designes. 

An excellent example of dynamic 
selling through flexibility in store de 
sign is the newly refurbished office 
furniture showroom of the Ivan Alea 
Co., Atlanta, Georgia. The new are 
was planned by Ken White Associates. 


MODERN STATIONER, OCTOBER, 1997 








a 


Here, Ki 
what wé 
into an 
through 
sense © 
ened by 
with the 
entire p 
ural wa 
direct th 


Flexib 
equipr 
— to 


TI 
settings 
as well 

D: 
tubing 
able sti 
Co. alr 
tions a 

Ai 
is mad 
walls; 
chestnu 
ling in 

A 
compar 

In 
extensi 
which, 
up to 
of char 





a flex. 
h to the 
ice. 
it by a 
) the in- 
primary 
e of of- 
ough to 
he stiff 
ion. He 
sing ad- 
rs to the 
his fact. 
hallenge 
exibility 
ling ef- 
Fices but 
d stores 
of Kea 
esignets. 
dynamic 
tore de- 
1 office 
n Allen 
ew area 
sociates. 


¢, 1957 











— 


Here, Ken White Associates have transformed 
what was a somewhat disorderly open area 
into an attractive, organized group of suites 
through the use of louvres and drapes. The 
sense of order and beauty is further height- 
ened by concealing the air conditioning duct 
with the walnut soffit which runs around the 
entire periphery of the floor, int:oducing nat- 
yral warmth and, at the same time, helping 
direct the flow of traffic. 


Flexibility is the essential ingredient if an office 

equipment showroom is to succeed in its basic purpose 

— to motivate the sale by showing the prospect an 
arrangement he likes 


The entire floor is ringed by a series of separate office 
settings arranged in a sawtooth pattern to economize on space 
as well as attract interest. 

Dividing partitions are made with 1-inch square steel 
tubing attached to the floor and ceiling by means of adjust- 
able straps. This type of construction allows the Ivan Allen 
Co. almost unlimited freedom to move and rearrange parti- 
tions and dividers for special occasions and promotions. 

An almost infinite range of fresh, attractive backgrounds 
is made possible through the use of various colors on the 
walls and such eye-catching textured materials as wormy 
chestnut, textured grasscloth, formica and lacquered _panel- 
ling in partitions and dividers. 

All can be revised in different combinations to give the 
company a new look whenever the situation demands it. 

In addition, the store features a flexible lighting system, 
extensive use of pegboard on walls and adjustable shelving, 
which, together with movable partitions and dividers, adds 
up to a store design where the ability to meet the challenge 
of change is limited only by the imagination of management. 
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The pictures above and below show two adjacent office 
areas and give an idea of the variety in color and tex- 
ture that characterizes the various suites. In addition 
to the variety in walls, the use of colored carpet and an 
open divider in the suite with the lighter wall provides 
eye-catching contrast and a distinctive aura of individual- 
ity for each. 











Sales slipping ? Perhaps a sales contest, this 
easy and inexpensive way, can provide the 
necessary stimulation to achieve greater volume 


& ales stimulation is important to 
keep your office equipment at 
a high level. And, a sales contest seems 
to be the ideal way to get your sales- 
men interested in selling more new 
office equipment and furniture. 

Your past experience with sales 
contests, however, may lead to an auto- 
matic veto of this method of sales 
stimulation. Before you completely 
cast off this idea, why not spend a 
tew minutes checking five questions 
that should be considered for a success- 
tul sales contest? 


What is my specific objective? 

Any sales promotion event needs to 
have an objective. It gives the com- 
plete plan a sense of direction and 
makes it possible to arrive at the pre- 
determined goal. 

Naturally, you want to increase your 
sales. This is your broad objective, but 
you will make your sales contest more 
successful if you make your objective 
more specific. How many typewriters 
do you want to sell? What type — new 
or used? Another way to make your 
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objective even more specific is to set 
a time limit for the contest. How 
soon do you want to accomplish this 
objective? Ten days? A week? A 
month? Six months? 

The next step is to weigh your sales 
contest objective to see if it is practi- 
cal and possible. Is it possible for 
your salesmen, by stretching just a 
little, to accomplish the objective of 
the contest? Or, is the objective so 
far out of reach that it will lead to 
discouragement and an unsuccessful 
sales contest ? 

Finally, after you have considered all 
of the aspects of your sales contest 
objective, you will want to reduce it 
to clear, concise terms. This removes 
the fuzzy edges and makes your sales 
contest objective very specific. You 
and your salesmen will then know 
exactly what you are trying to accom- 
plish with the contest. 


Are the rewards attractive enough to 
stimulate salesmen? 

Salesmen need some type of reward 
to put forth their best efforts. Some 


A SALES 


office equipment dealers find that their 
sales contests lack stimulation because 
the rewards are not right for the 
salesmen. 

Rewards for sales contests can be 
classified in four main groups — 
money, merchandise, time or title. You 
will want to consider all of them to 
select the best reward for your sales 
men in your contest. 

Money prizes are good. You do not 
have to worry about whether or not the 
salesman can use the prize — its ap 
peal is universal. And, money prizes 
can easily fit into the contest scoring 
system used to reward all salesmen for 
their efforts in the contest. 

Merchandise prizes must be cate 
fully selected to be sure all salesmen 
will want the merchandise. But, mer- 
chandise awards for a sales contest 
lave something money does not have— 
remembrance value. A salesman wins 
a new TV set in a contest and he is 
constantly reminded of his selling 
ability. Another value of the merchan- 
dise prize is that the retail value of the 
prize can be used to build up value 

. and the cost will be less than a 
comparable amount of money. 

Time prizes are vacation time in 
addition to the regular time off. Some 
office equipment dealers extend this to 
include the cost of a vacation trip for 
the salesman and his family. This has 
appeal to many salesmen and is 
selected for an award for a sales con- 
test. And, this prize lends itself to all 
types of contest themes and scoring 
systems. 


MODERN STATIONER, OCTOBER, 1957 





Ci 


Title 
office e 
this cor 
ward; t 
honor. 
quandry 
people 1 
find the 
may fing 
one of 
stimulate 
it hits s 


Is my ¢ 
terest all 

One | 
make o1 
theme. 1 
than son 
but it m 
salesmen 

For ir 
a baseba 
and the 
baseball 
Beans a 
the winr 
being 
beans cz 
stimulate 

Vacat 
day then 
tion part 
be mad 
side bets 
with con 

Any tl 
thing u 
salesman 


MODER! 





t their 
e cause 
or the 


an be 
pS -= 
e, You 
em to 
- sales- 


do not 
not the 
its ap- 

prizes 
scoring 
ren for 


> cafe: 
lesmen 
f, met- 
contest 
have— 
n wins 


1 he is 


erchan- 
of the 
y value 
than 4 








CONTEST 


Title prizes are cast aside by most 
office equipment dealers at first. In 
this contest there is no tangible re- 
ward; the winners are given some 
honor. If you find yourself in the 
quandry of selecting something for 
people who have everything, you may 
find the title award is good. Or, you 
may find that you can combine it with 
one of the other types of awards to 
stimulate interest in your contest when 
it hits snags. 


Is my contest unusual enough to in- 
terest all salesmen? 

One of the little things that may 
make or break a sales contest is the 
theme. Actually, this is nothing more 
than something to hang the contest on, 
but it makes it more interesting to the 
salesmen. 

For instance, you may plan to have 
a baseball contest — teams are selected 
and the scoring is handled in typical 
baseball fashion. Or, you can have a 
Beans and Steak contest theme with 
the winners eating steak and the losers 
being served beans (dry uncooked 
beans can be used as a yimmniick to 
stimulate interest) . 

Vacation contests can use the holi- 
day theme with the spot for the vaca- 
tion part of the theme. Gambling can 
be made a part of the theme with 
side bets of the salesmen on daily sales 
with contest designed money. 

Any theme selected should be some- 
thing unusual so it will keep the 
salesman interested in the contest. It 
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should be something that can become 
a topic of conversation and one that 
will keep them stimulated over the pe- 
riod of time the contest is to run. 


Does my scoring system tie in with 
the contest? 

An effective sales contest provides 
information to all the salesmen on 
how they stand. You will need some 
type of scoring system to highlight 
the results achieved by the salesmen. 

One type of scoring system is to 
have it tied in with the contest ob- 
jective. For instance, your objective 
might be to sell 100 office machines 
in one month. A thermometer could 
be used with 100 degrees shown at 
the top . . . and as the machines are 
sold to reach the objective the con- 
test would become warmer. 

Another type of scoring system is 
tied in with the prize. For instance, 
with an award of a trip to a resort, 
a map of the area between your city 
and the resort could be used. Each 
salesman could be given an automobile 
marker that would be moved closer to 
the resort as he made more sales . . . 
each dollar in sales could represent a 
mile, for instance. 

Another type of tie-in is with the 
theme. In the baseball example men- 
tioned earlier, the scoring would be 
handled by strikes, balls, outs, hits 
and innings. A little thought on this 
in relation to the time of the con- 
test and the quota will develop a tie-in 
scoring system that will keep in- 





terest high all through the contest. 


What ideas can be used to keep inter- 
est high at all times? 

Most successful sales contests have 
a variety of gimmicks and gadgets that 
are used to stimulate interest in the 
contest. There are three things you 
will want to measure these ideas by: 
(1) expense, (2) uniqueness, and 
(3) relevance. 

For instance, with a vacation con- 
test you might get baggage stickers 
from the resort to use as a gadget. 
You can mail picture post cards from 
the resort to all salesmen...or an- 
nounce the contest with a special de- 
livery letter postmarked from the resort 
and mailed in hotel envelopes. 

Dope sheets (designed for your con- 
test) could be used if you have a 
horse racing theme for your contest. 
Stage money can be used for contests 
where the awards are made in paper 
contest money each day. Candy wrap- 
ped in gold and enclosed in a small 
bag can be used for a treasure hunt 
contest. 

Novelty stores, variety stores and 
joke shops will yield a wide variety of 
gimmicks and gadgets that can be used 
to keep interest high in your sales 
contest. 

Successful sales contests send sales 
soaring . . . and after your analysis 
of these five questions you will be 
ready to plan a sales contest for your 
salesmen that will provide the shot in 
the arm needed to stimulate your sales. 
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Hennepin-Lake Sta- 
tionery uses glass- 
ed-in shelves in 
one section of the 
store to keep the 
higher-priced items 
clean and also to 
combat the possi- 
bility of shoplift- 
ing. 


Minneapolis Firm 
Opens Fourth Store 


Over a weekend, stationery mer. 
chandise was transferred to the new 
branch while the other site was kept 
solely for office furniture. Business 
as usual was the policy followed, 

In the new location a!l items op 
the wall shelves and gondolas are 
departmentalized categorically, easily 
viewed and visibly priced. This al. 
lows the “impulse and related” sales 
so important in this type of business, 

‘Fixtures like these also enable ys 
to take a visual inventory,” Nygren 
reported. “The cost of perpetual 
inventory is prohibitive, so when 
we're running low, we simply use a 
want list for re-stocking.” 

Glassed-in shelves not only keep 
higher-priced items like pen and 
pencil sets, book-end and barometers 
clean and visible, but also combat 
shoplifting. Specially constructed 
racks are used for bulkier paper 
stock. 

According to Mr. Nygren, the ex- 
pansion has already resulted in a 
definite increase in sales compared 
to the same period a year ago, with 
a corresponding decrease in selling 


Pp roper merchandising is an inte- traffic area was destroyed by fire. costs. 
gral part of a success pattern With limited space and _ thous- Hennepin-Lake originated in 1916 
currently being used by an expand- as a hobby craft and stationery store. 
ing Minneapolis office furniture and This is the site now being used sole- 
stationery company. ly for office furniture. Three years 
The Owners of Hennepin-Lake later another outlet was established 
Stationery—Vern G. Nygren, Floy E. fected the plans and installations in in St. Louis Park, a Minneapolis sub- 
Nelson and James D. Gross—de- three weeks in accordance with the urb. In 1955 a third branch was set 
cided to open their fourth branch on firm’s desire to make the switch up in Knollwood Plaza, a shopping 
short notice when a store in a better quickly and efficiently. center in Suburban Hopkins. 


ands of items to display, correct mer- 
chandising appeared to be the most 
important task. Streator Industries, 
represented by Howard Scott, ef- 
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Making use of fixtures by Streater Industries. Inc., the 
new Hennepin-Lake Stationery store in Minneapolis has 
arranged all stock departmentalized by category and 
arranged so that the items along with their prices are 
easily viewed. 
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EXPANSION COMPLETED 


With its 10th anniversary just 
around the corner, The Eastman Of- 
fice Supply firm of Long Beach, 
Glif., has completed a move to 521 
East Fourth Street; a location which 
has five times the 2,500 square-foot 
floor space of its original store. 

The new store, which was prompt- 
cd by a desire to move out of the 
downtown area and a need for more 
floor space, has allowed for enlarge- 
mert of the furn‘ture and equipment 
department and installation of addi- 
tonal print’ng and binding facilities. 
The enlarged furniture and equip- 
ment departmeat allows Eastman to 
display the latest items in the field. 

The firm closed out its “drop-in” 
retail business of greeting cards, pen 
and the like with the move from its 
lormer location at 239 East Third 
Street. 


Along with the remodeled and 
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This Long Beach, Calif., firm moved out of the down- 
town area, expanded its facilities and increased its 
floor space to follow the trend toward modernization 


modernized leased quarters, the com- above to attract the attention of pass- 
pany makes use of the sign shown ers-by at night. 





activity such as accounting, finance 

engineering and research receive — 

Actually, the problem of finding 

salesmen has been intensified by 

, promoting or transferring salesmen 

because their selling background 

now qualifies them for other posi. 
tions within the company, 

Basically, the problem has not beep 

solved because the same personne 

expertness has not been created or 

applied to finding salesmen that ex. 

ists for recruiting other types of em. 

ployees. 

The inability to find men who 

can follow through and complete 

® M sales partially created by promotion, 

@ ore product research and advertising js ee 

for the reasons mentioned often crip. ue 


pling the profit effectiveness of a yourse 
firm. gest sh 


Salesmen POSSIBLE SOLUTIONS he 


Some companies which have done 




















considerable research on this prob. wet 
- a2 lem have achieved increased success ‘ on 
as in finding salesmen by the following 7. 
techniques: Pro’ 
1. Analyze past records to dete- foi 
mine from what source the most suc eden 
“I meed more good salesmen” is often cessful salesmen have come and put. Gal H 
repeated lament. Dr. Lapp reviews the ting forth more effort in “wooing” J 54.41, 
problem, its causes and some successful more men by means of more contacts the fi 
solutions and friendly relations with such Adv 
sources. ead 
2. Hire high school, college, and 
university students before graduation 
and introduce them to the company 
Jumber one on the list of prob- _no one has conceived any way to sup- and sales jobs on a part-time or sum }  -— 
lems reported by sales execu- plant manpower with machinery. Yet = ™¢T basis in the performance of ll 
tives throughout the United States the number who can qualify is lim- tain sales promotional activities. 
and Canada is the difficulty encoun- _ ited by the previously mentioned in- 3. Encourage men who have 4 , 
tered in finding good salesmen. creasing difficulties of sales work. short time before going into the 
Although this problem is preva- As it is commonly accepted that ‘Military service to work in some 
lent today in all types of industry, | not everyone can make a successful ©@Pacity. A few forward-looking com- 
whether a product of service is sold, salesman, qualified applicants are panies who have followed this prac- ; 
the nature of the stationery and of- asking for more and more security tice have found a high percentage : 
fice equipment field with so many and fringe benefits than are often  f such men return to their company 
diversified items necessitates that offered in sales jobs. seeking permanent —_ employment 
its dealers be immediately concerned Selling as an occupation has not When released by Uncle Sam. 
with the situation. been sold, nor has the same status 4. Revise their hiring standards 
DIFFICULTIES ENCOUNTERED been created for selling as a career © attract older men who may hae | 
Selling jobs are becoming more that exists for many alternative been retired from other industries 
difficult to perform because of the means of making a living. Although 5. Use women for certain types of 
increasing expertness of buyers along _ there are scientific aspects of sales- sales jobs. 
wich the greater complexity of pro- manship which can be taught in 6. Maintain a reserve of sales man- 
ducts or services and multiple chan- _ high schools and colleges, particu. | power on other jobs which can be 
nels of distribution. lar selling techniques is an Art pe- drawn upon when an emergend 
Proportionally relative to other  culiar to each industry and company. _ arises. 
jobs, as productivity has increased, As a result, no method has been 7. Cooperate with the National 
more salesmen are needed than has found to prepare those interested Sales Executives and other such of 
been true in past years since this in selling to the extent that persons _— ganizations to sell as a career i 
is one field of activity in which as yet _ interested in other areas of business their communities. —_ 
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[' you aren't keyed to the conven- 
tion pace, you should prepare 
yourself prior to the industry's big- 
gest show—the annual convention of 
the National Stationery and Office 
Equipment Association. 

Keys, seven of them, are being 
provided by NSOEA beginning on 
September 28 to assure all delegates 
of a complete convention. 

Profitable business sessions, dy- 
namic luncheon speakers, colossal in- 
dustry exhibits, ladies program, spe- 
cial features, musical programs and 
fabulous prizes are scheduled during 
the five active and beneficial days. 

Advance registrations, running 
ahead of last year, indicate a record 


Colossal, fabulous and dynamic are just a few of the 
superlatives needed to describe the 1957 NSOEA con- 
vention in Chicago September 28 through October 2 


attendance at both the meeting and 
the exhibit. Theme of the business 
sessions is Keys To Business Success, 
with Leonard B. Wilcox, NSOEA 
president, as leadoff speaker. 

More than 400 exhibitors are 
scheduled to make up the world’s 
largest showing of office supplies, 
office equipment, office furniture, 
office machinery and stationery it- 
ems. 

With such a tremendous conven- 
tion planned, the association has seen 
to it that the opportunity for per- 
sonal contact between dealers 
throughout the country is not lost. 
The conveniently located and spa- 
cious Normandie Lounge on _ the 





) NSOEA Furnishes The Keys 
fo the Complete Convention 


Mezzanine floor of the Conrad Hil- 
ton has been granted for the ex- 
clusive use of registrants of the con- 
vention who wish to arrange a rest- 
ful visit with friends apart from the 
attractions of the exhibit, or just de- 
sire a refreshing interlude between 
display floors. 

A member of the convention com- 
mittee will serve as hostess in the 
lounge and coffee will be available. 

Once again, Priscilla Holbrook 
will set a pleasurable mood for the 
audience with classical and popular 
selections on the organ prior to busi- 
ness sessions. On Wednesday morn- 
ing a marimba program by George 
Guest has been scheduled. 

Topping the list of 35 attendance 
prizes to be given away during the 
convention is an all-expense paid 
trip for two to San Juan, Puerto 
Rico, where the lucky winner will 
live at the Caribe Hilton for a week. 





improvement in our industry. 


before. 


our history. 


history. 





Entertainment, yes, it’s wonderful. 
planned for relaxation after our work is done. 

Be sure to take advantage of the ‘Friendship Room” in the Nor- 
mandie Lounge. It will be an ideal place to meet your friends and to 
gtab a few minutes of rest now and then. 

I am sure you will enjoy every minute of the convention and when 
you return home, after it is over, you will have enough new ideas and 
new merchandise to make the coming year the finest in your company’s 


Your President Invites You 


I consider it a great privilege to be able to invite you to Chicago 
for the 1957 NSOEA convention and exhibit. 
can we all make the most of this challenging opportunity for further 


Only if you are here 


Many excellent speakers are on the program for the business 
sessions. There will be more wonderful merchandise exhibits than ever 


Every effort has been made to make this the finest convention in 


Many outstanding events are 
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PROGRAM 


SATURDAY, SEPTEMBER 28 


12:00 noon to 9:00 p. m.—Exhibits open. 


SUNDAY, SEPTEMBER 29 

Sunday Morning Service. 

Speaker: Dr. George K. Schweitzer, As- 
sociate Professor of Chemistry, University 
of Tennessee. 

Subject: “Trailing the Creator.” 

Presiding: Grant Howard, NSOEA Past 
President; PBSW Supply & Equipment 
Co., Phoenix. 

Speaker: Professor Karl Steele, Head of 
Art Department, Wheaton College. 

Subject: “Sermons in Art.” 

Music by Wheaton College Choir. 

1:00 p. m. to 9:00 p. m. 


10:30 a. m.- 


Exhibits open. 


MONDAY, SEPTEMBER 30 

~General Convention Session. 

Speaker: NSOEA President Leonard B. Wil- 
cox, Roberts Printing & Stationery Co., 
Hutchinson, Kansas. 

Subject: “How to Make a Business Grow.”’ 

Speaker: Paul E. Burbank, Executive Vice 
President NSOEA. 

Subject: Spectacular Presentation — sequel 
to Facts For Management. 


9:30 a. m- 


12:30 p. m.—General Convention Luncheon. 
Speaker: H. Roe Bartle, Mayor of Kansas 
City, Mo. 





ESPECIALLY FOR THE LADIES 


SUNDAY, SEPTEMBER 29 


4:00 p. m.—Get Acquainted Tea. 


MONDAY, SEPTEMBER 30 
2:00 p. m.—Bingo Party. 


TUESDAY, OCTOBER 1 
m.—Sweets and Flowers. 


Dessert, Coffee and Flower Arrangement 
Demonstrations. 


1:30 p. 


WEDNESDAY, OCTOBER 2 


12:30 p. m.—Luncheon for Ladies 
Ice Show 
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2:00 


9:30 


2:00 


5:00 


9:00 


12:00 
7:30 


Subject: “Stand Up and Be Counted!” 


TUESDAY, OCTOBER 1 
p. m. to 9:00 p. m.—Exhibits open. 


~ 


a. m.—Manufacturers’ Divisional Meeting. 


Presiding: Vice President Elmer Rahe 
Field Members’ Divisional Meeting. 

Presiding: Vice President John Dwyer 
Retailers’ Divisional Meeting. 

Presiding: Vice President William R. Diehl, 
Jr. 


5 p. m.—General Convention Luncheon. 


Speaker: Fred Smith, Management Con- 
sultant. 

Subject: “Quarterbacking the Sales Team.” 

—General Convention Session. 

Speaker: Everett $. Calhoun, Coordinator of 
Office Automation Research, Stanford 
Research Institute, Menlo Park, Calif. 

Subject: “Office Automation Today and 
Tomorrow.” 

Film Showing: “Interurbia”’ 


p- m- 


p. m. to 9:00 p. m.—Exhibits open. 


p. m.—Annual Convention Party. 
Merriel Abbott Variety Show. 


WEDNESDAY, OCTOBER 2 


a. m.—General Convention Session. 

Speaker: Charles Bury, Charles Bury & As 
sociates. 

Subject: “Winning Sales and Goodwill with 
Better Communications.” 

Speaker: Glenn Fouche, 
Parade Publications. 

Subject: “You--Are the Answer.” 


Vice President 


noon to 5:00 p. m.—Exhibits open. 


p- m.—Annual Banquet and Dance. 
Presentation of Awards. 
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MODE 


A special Sunday Morning Service 
for all convention delegates and their 
friends will take place in the G:and 
Ball Room at 10:30 a.m. 

The businessmen-conducted service 
is under the direction of Grant How- 


r th K ard, past president NSOEA, PBSW 

' Pe eys Supply and Equipment, Phoenix, 
Ariz. 

Dr. George K. Schweitzer, As- 

sociate Professor of Chemistry at the 

University of Tennessee, will address 

to the Complete the group on “Trailing the Creator.” 

¢ Professor Karl Steele, head of the 


8- Art Department of Wheaton College 


t ) Sunday Services 








ee in Illinois, has consented to a return 
engagement and will again thrill his 
Diehl, — audience with his portrayal of re- 
onven 10 ligious scenes in art, to musical ac- 
companiment. Members of the famed 
t Con- Wheaton College Choir, known for 
their religious renditions will furnish 

Team.” the music. 
Reading of the Scripture will be 
by W. Neill Stewart, Jr., vice presi- 
week. dent, Stewart Office Supply Co., Dal- 

) 


lif las. Nathan C. Hubley, Jr., president, 
—_ Carter's Ink Co., Cambridge, Mass., 


ay and will offer the prayer. 


y & As. 
ill with 


resident 





Paul Burbank, executive vice H. Roe Bartle, mayor of Kansas Norman L. Hanna will be guest 
president, NSOEA, will give a City, who will address the Mon- speaker during the manufac- 
spectacular presentation during day luncheon. turers’ divisional meeting. 

the Monday session. 
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Business Sessions 


The business sessions at the 1957 
convention of the National Station- 
ery and Office Equipment Associa- 
tion will once again be filled with a 
selection of interesting and inform- 
ative speakers. 

President for a second outstand- 
ing year, Leonard Wilcox once again 
had the opportunity to converse with 
hundreds of dealers throughout the 
nation during the coverage of four- 
teen district meetings. 


It is apropos that Mr. Wilcox in- 
itiate the business sessions with his 
talk “How to Make a_ Business 
Grow.” He will discuss, in the course 
of his talk, how to acquire a business 
“green thumb” through objective 
planning for current and future 
progress of a business within the in- 
dustry. 

New ideas in management will be 
presented. The basic compulsions 
for better management, the problems 
of competition and narrowing profit 
margins and how to meet and solve 
them will be presented. 


An answer to the question of 


president, will present the facts, fig- 
ures and case histories never before 
published. The material will deal 
with costs of doing business, lessen- 
ing percentage of profit, departmen- 
tal costs, productivity of sales person- 
nel, preview of newest study of costs 
and trends of increased business vol- 
ume. 

The three divisional meetings— 
manufacturers, field members and 
retailers—takes place on Tuesday 
morning at 9:30 a.m. 

Meeting in the Grand Ball Room, 
divisional vice president William R. 
Diehl, president and sales manager, 
Diehl Office Equipment Co., Col- 
umbus, Ohio, will preside at the re- 
tailers’ Session. Special speakers will 
be Fred E. Pfaff, sales manager, 
Duke, Inc., Wichita, Kan., who will 
review the Robinson-Patman Act, its 
requirements and the penalties for 
violation as provided by law in his 
talk, “This I Have Learned.” 

The Manufacturers Division meet- 
ing in the Upper Tower Room will 
be presided over by Elmer G. Rahe, 
division vice president and vice pres- 


ident-sales, Globe-Wernicke Co. Mr. 


representative, Boston, will preside 
as vice president—Field Division, 
over that meeting in the Lower Tow. 
er Ball Room. 

Each group will have an open dis. 
cussion period and the annual elec. 
tion of division officers for the 
forthcoming year. 

“Office Automation Today and 
Tomorrow” is topic of speaker Ever. 
ett S. Calhoun, scheduled for the 
Tuesday afternoon general conven. 
tion session which begins at 2 p.m 

Mr. Calhoun, Coordinator of Of. 
fice Automation Research, Stanford 
Research Institute, Menlo Park 
Calif., will give the practical appli- 
cation of automation in the office 
during his authoritative presentation, 

A special showing of the recently 
released film, Interurbia, will take 
place during the Tuesday afternoon 
meeting. Listed as one of the great. 
est presentations on the American 
scene at the present time, Interurbia 
is defined as ‘“‘an agglomeration of 
cities and surrounding densely popu- 
lated nonfarm counties.” NSOEA 
feels fortunate in procuring the film 
for this showing as numerous te- 





Elmer G. Rahe will preside at 


the Manufacturers’ Division 


meeting Tuesday. 


where the new crop of management 
personnel is going to come from 
will also be indicated in Mr. Wil- 
cox’s speech 

“Facts for Management” were pre- 
sented in work shop sessions at each 
of the fourteen district meetings this 
year. As a result of many requests by 
NSOEA members for a repeat per- 
formance, an entirely new presenta- 
tion based on findings by NSOEA 
research consultants and illustrated 
by slides will be given as a sequel. 

Paul E. Burbank, executive vice 
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William R. Diehl, Jr. will pre- 
side at the Retailers’ Division 
meeting on Tuesday. 


Tuesday. 


Rahe will give a talk, “Measuring 
Sales Performance,” on the import- 
ance of maintaining a constant pro- 
gram of measuring company per- 
formance as well as individual sales- 
men. 

In his speech on ‘Merchandising 
NSOEA Services,’ Norman  L. 
Hanna, sales and advertising man- 
ager, Philip Hano Co., will tell 
manufacturers of the necessity of 
emphasizing that more dealers use 
the services of the Association. 

John B. Dwyer, manufacturers’ 


John B. Dwyer who will preside 
at the Field Division meeting 


Fred Smith, management con- 
sultant, who will speak at the 
Tuesday luncheon. 


quests have placed its use on a highly 
selective basis. 

Guest speakers at the Wednesday 
general convention session ate 
Charles Bury, Charles Bury & As 
sociates, and Glenn Fouche, vic 
president, Parade Publications. 

Considered one of the prominent 
speakers in America today, Mr. Bury 
has appeared before Sales Executives 
clubs 150 times. He will speak 00 
“Winning Sales and Goodwill with 
Better Communications.” 

“You—Are the Answer” is the 
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topic of Mr. Fouche. A lecturer on 
salesmanship, distribution, and mar- 
keting, he has served many years in 
the National Association of Direct 
Selling Companies and was recently 
elected Chairman of National Sales 
Executives. 


Luncheon Speakers 

To many delegates at the NSOEA 
convention, the guest speaker at the 
Monday Juncheon may seem a fa- 
miliar figure. A magnetic speaker 
who has made many engagements 
across the country, H. Roe Bartle, 


Ralph Sterling. Hostesses will help 
the ladies get acquainted and there 
will be flowers for the first-timers. 
There will be a special prize for each 
registered lady and door prizes in 
addition to the refreshments. 
Following the general convention 
luncheon on Monday, to which the 
women are invited, they will go to 
the Boulevard Room for a bingo par- 
ty. 
The Red Lacquer Room of the 
Palmer House will be the scene on 
Tuesday at 1:30 p.m. of dessert and 
coffee for the ladies followed by a 


dancing to Norman Krone’s Orches- 
tra. 

A marimba program in the Grand 
Ball Room by George Guest will 
initiate the activities on the last day 
of the convention. The program is 
scheduled for 9 a.m. 

The Grand Ball Room, starting at 
7 p.m. Wednesday, will see the con- 
clusion of the 1957 convention. Fol- 
lowing the banquet there will be the 
presentation of Association Awards 
and the honorary memberships. 
Dancing to Norman Krone’s Orches- 
tra will wind up the festivities. 





Fred Pfaff will review the Rob- 
inson-Patman Act during the 
Retailers’ Divisional meeting. 


Mayor of Kansas City, was featured 
in an article in the Saturday Evening 
Post. Certainly he will not easily be 
forgotten by anyone in the audience 
at the NSOEA luncheon as he is 6 
feet 3 inches tall, weighs 300 pounds 
and is said to have a voice that car- 
ties one-eighth of a mile. 

Mayor Bartle is considered a truly 
dynamic figure who instills his audi- 
ence with enthusiasm. Subject of his 
talk is “Stand Up and Be Counted.” 

Fred Smith, management consul- 
tant, who will speak on ‘“Quarter- 
backing the Sales Team” at the Tues- 
day luncheon, is no newcomer to 
NSOEA delegates. In his speeches, 
he places special emphasis on organ- 
ization development and motivation. 


Strictly For The Ladies 

One of the annual events for the 
ladies in attendance at the National 
Stationery and Office Equipment As- 
sociation convention and exhibit is a 
Get Acquainted Tea on Sunday af- 
ternoon. 

Commencing at 4 p.m., the ladies’ 
tea will be favored with music by 
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Charles Bury, who will address 
the convention at the last gen- 
eral session. 


Everett S. Calhoun, who will 


speak on the practical applica- 


Glen Fouche, who will address 
the Wednesday afternoon ses- 


tion of automation in the office. sion. 


flower arrangement program by J. 
Gregory Conway. Considered a ma- 
gician with flowers, Mr. Conway is 
listed as the world’s undisputed au- 
thority on their arrangement. 

During his deft motions, he deliv- 
ers a fascinating lecture on the sub- 
ject he is illustrating in floral art. 
His audiences are held spellbound by 
his knowledge of flowers, their part 
in history and his beautiful arrange- 
ments which he completes just as his 
stories come to an end. 

A luncheon for the ladies at 12:30 
p.m. Wednesday in the Boulevard 
Room will be followed by a new ice 
show. 


Social and Musical 

The annual convention party on 
Tuesday evening will again feature 
a spectacular Merriel Abbot Variety 
Show with prominent performers of 
stage, television and screen, hand- 
picked from those making personal 
appearances in Chicago during con- 
vention time. The Grand Ball Room 
is the scene. 

Following the show there will be 


Prizes 

Seven days and six nights of lux- 
urious living at the Caribe Hilton in 
San Juan, Puerto Rico, await some 
lucky NSOEA convention delegate 
and the companion of his choice as 
the most fabulous door prize ever 
offered by NSOEA. 

The all-expense paid trip to San 
Juan includes the round trip flight 
via Eastern Air Lines, a cordial wel- 
come by a representative of the De- 
partment of Tourism, services of a 
guide for sightseeing and all the con- 
veniences of the Caribe Hilton. 
Truly an opportunity to live like a 
millionaire minus his worries. 

Attendance prizes will also be giv- 
en at the exhibits and the meetings. 
Two 21-inch table-model television 
sets will be awarded as attendance 
prizes from the exhibit boxes with a 
total of 30 prizes awarded during 
the business sessions. 

Each lady at the Sunday afternoon 
Get Acquainted Tea will receive a 
jeweled item by Eisenberg. Many 
lovely hand-picked items will be 
awarded as door and bingo prizes 
each day. 


35 








ROBERT |. SLATE 


GEORGE C. MacGREEVEY 


JOHN A. BUSCH 




























Rep. 








turing Co.; E, L. Thompson, Eagle Pencil Co. 





Ken Reister, Minnesota Mining & Mfg. Co. 


District 1 District 2 District 3 
Chairman Committee bers: Al C. Aigner, G. Ladies Hospitality — 
Arthur S. Replogle, Replogle Globes, Inc. J. Aigner Co.; Harry Balch, Quatity Park En- Chairman, Mrs. Leonard B. Wilcox; co-chair. a a 
velope Co.; C. W. oe W. A. Sheaffer _ man, Mrs. Paul E. Burbank. uss 
4 * Co.; Dan MacDougall, Stationers Loose Lea Cc ittee bers: Wives of governors, 

coy gn gel Paper Corp Co.; Russell E. Ragan, Ame:ican Pad and national officers, executive committee, chair- Recept 
; ‘ ; Paper Co. man and co-chairman of the convention, Chairmai 
Exhibit Hall chairman and co-chairman of the ladies en- Crucible 
Banquet : : Chairman, Ben Philbrick, Pelouze Manufactur- tertainment committee. W. Cleme 
Chairman, Walter Lennartson, Office Appli- ing Co.; co-chairman, E. W. Patterson, No- Prize en 
ances co-chairman, William G. Murray, Geyer tional Blank Book Co. Chairman, Lovis M. Brown, Eberhard Faber F ” 
Publications. 2 Cc ittee bers: Walter Bryzek, Pencil Co.; co-chairman, Kemp Huber, Weber as “ 
c ttee ers: Frank Cognato, C. Johnson Chair Company; J. W. Christianson, Costello Co. tee Co : 
Howard Hunt Pen Co.; Roy Hansen, Globe- Quality Park Envelope Co.; T. J. Dunn, Cook's, Committee members: Bruce Adams, Pel- +3 Joh 
Wernicke Co.; Wilbur Silberstorf, G. J. Aigner Inc.; Heron Frey, Mfrs. Rep.; Larry Johnson, ouze Mfg. Co.; Sig Engelberg, Eagle Pencil . 0. f 
Co.; Harry Venet, Reyburn Mfg. Co., Inc. Corry-Jamestown Mfg. Corp.; Gordon Kickel Company; Robert B. Frier, Pacific Stationer og 
y g. Corp.; Gordo ckels, pany; R Cooley, 8 

A . r Smead Manufacturing Co.; Robert Krumwiede, & Office Outfitter; Charles W. Gilbert, Office Corp.; E 
Entertainment and Hospitality Chicago Desk Pad Co.; James B. Lynch, Im- Appliances; George H. Huber, Boorum & Herbert F 
Chairman, William J. Boyd, Acco Products, perial Desk Co.; Wayne Mitchell, Sanford Pease Co.; Arthur S. Jansky, The Carter's M. Donis 
Inc.; co-chairman, Robert M. Cleary, Mfrs. Ink Company; Gerald Olsen, Codo Manufac- Ink Co.; Herb Johnston, Ace Fastener Corp; nye Hane 









ROBERT K. BROWN 
District 7 
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LOUIS BLAIR 


District 8 


WILLIAM G. KIMBRELL 
District 9 






Wm. H. KISTLER 
District 10 
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JOSEPH T. KILPATRICK 
District 4 





HANLY MORGAN 
District 5 







ART FINGER 
District 6 





o-chair- 


overnors, 
e, chair- 
nvention, 
idies en- 


rd Faber 
r, Weber 


ams, Pel- 
le Pencit 
Stationer 
rt, Office 
yorum & 
Carter's 
er Corp.; 
\fg. Co. 


erm 


ommiuttee 


Publicity 
Chairman, Miss Martha Dietz; co-chairman, 
Miss Rose Cushman, NSOEA. 


Reception 

Chairman, Harry E. Hoffman, Joseph Dixon 
Crucible Pencil Co.; co-chairman, Clarence 
W. Clemen, G. J. Aigner Co. 


Committee members: Clarence E. Bal- 
liett, Mfrs. Rep.; Howard R. Benson, Venus 
Pen & Pencil Co.; Harold F. Blum, Esterbrook 
Pen Co.; E. James Bradley, Higgins Ink Co., 
Inc; John Brennan, Wilson Jones Co.; Her- 
mon O. Brockman, C. L. Barkley & Co.; Parle 
Cooley, Bates Mfg. Co.; Maurie Dacy, Heyer 
Corp.; E. I. Deacon, Chicago Desk Pad Co.; 
Herbert F. Dee, National Blank Book Co.; H. 
M. Donisthorpe, Ace Fastener Corp.; Russell 
K. Eversole, The American Crayon Co.; Louis 


H. Farber, Jasper Seating Co.; Reed Ferguson, 
National Blank Book Co.; George W. Freden- 
burg, Parker Pen Co.; Frank A. Gastner, Codo 
Mfg. Co.; Ed Golden, Mohawk Tablet Co.; 
William H. Greenup, Eagle Pencil Co.; Sigurd 
R. Hammarborg, Dennison Mfg. Co.; Norman 
L. Hanson, National Blank Book Co.; Gene 
Hoff, Wilson Jones Co.; Hart K. Johnson, 
Mfrs. Rep.; William E. Martin, Permacel Tape 
Cor,..; Jack Mclennon, fAcLennon Pen co.; 
Jerry Mclennon, Mclennon Pen Co.; William 
Miller, Minnesota Mining & Mfg. Co.; Roy L. 
Melind, Louis Melind Co.; L. A. Roark, Mfrs. 
Rep.; Jack Robinson, Jr., Robinson Reminder; 
Joseph J. Rock, Boorum & Pease Co.; George 
F. Rocker, All Steel Equipment; Ned Rosin, 
Amberg File & Index Co.; Frank J. Rybicki, 
Rockwell Barnes Co.; Leonard O. Schneider, 
Globe-Wernicke Co.; Neil Short, Columbian 
Art Works; Robert Sower, George F. Cram 


Co., Inc.; Fred O. Storlie, Jr., Mfrs. Rep.; Bill 
Watts, Quality Park Envelope Co.; R. B. Way, 
Carter's Ink Co.; Wesley W. Wilson, Imperial 
Methods Co.; William Wintrich, Acco Products, 
Inc.; Arnold E. Wolf, Tiffany Stand Co. 


Hotel 

Chairman, John R. Hill, Eberhard Faber Pen- 
cil Co.; co-chairman, Elmer Krumwiede, Elmer 
Krumwiede & Associates, Inc. 


Ladies Entertainment 

Chairman, John E. Fellows, Bankers Box Co.; 
co-chairman, Douglas |. Allen, American Pad 
and Paper Co. 


Committee members: Governors of the 
14 districts and presidents of the Travelers 
Clubs. 
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JAMES KALBUS 


ALBERT J. FURRER AL PICKAR 
District 11 District 12 District 13 
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| EXHIBITORS LIST |} 
' 
4 ; 
; Listed on these pages are the company name and j 
booth number of all those manufacturers who will j 
be exhibiting at NSOEA’s Chicago convention. Also } 
listed here are many of the men who will be in } 
{ attendance at the exhibits during the convention. This } 
{ information was gathered by MODERN STATIONER ' 
‘ from the participating manufacturers, and_in- 

, cludes all of the names received up to press time. , 
d 
A B 
ABCO Plastic & Supply Co. — | BDC Contex Corp. -- SR4A 
Acco Products, Inc. 128 Badger, Inc. 535A-536A 
Gerard D. White, Richard H. Talmadge, Bainbridge, Kimpton & Haupt, 1 Inc, __.114 
Sam M. Levine, Joseph P. Sheehan, Bob Bankers Box Co. a ae 
Stratford, Jack Cooper, Dan Koss, Doug Bankers & Merchants, ee 
Chapman, Peter C. Masterson, William Barkley, C. L., & Co. 211 

Boyd, Wes Mont Pas, Ray ‘Williams, Peyton H. ’ Barkley, Miss Helen J. 


J. 
William S. Hungerford 

Ace Fastener Corp. — piven 
Herb Walsh, H. J. Johnston | 

Acme Visible Records, Inc. ____.38-39 
W. G. eg f E. = Kelley, W. M. St. 


John, V. E. 
Acorn Laceasas 6 ao =o 
369-370 


Adams Brothers Salesbook Co. 

Addo-X Inc. _. i 

N. Gosta Arnheim, “Jaye “N. Williams, 

Edward Steed, John Berg 

Advance Industries aisha —- | 

Aigner, G. J., Co. .501 
G. J. Aigner, A. Cc. ~ Aigner, “Clarence 
W. Clemen 

Airguide Instrument Co. 

All Purpose Steel Products -_______-_ 305 

Allien, R. C., Business Machines, Inc. 520A 
Henry A. ’ Greene, Cecil W. Owens, Max 
—* Don Middleton, William B. 


For 

Alliance Rubber Co we 

Allied Carbon & Ribbon Mfg. ‘Corp. 132 

All-Rite Pen, ae 
Valtin H. lant, “Mark ‘Hanna, 
Homad 

All-Steel Equipment, Inc. —- 512A-513A 
J. H. Hartman, Pete Van Trigt, Al 
Schoeberlein, Bob Lewis, Don Borg 

Alma Desk Co. a 504A, 505A, 507A 

Aluminum Cooking Utensil Co. __.342W 
P. H. Schmid, L. E. Foreman, J. R. 


~ Don 


Scott 
Amberg File & Index Company --__138 
Bert Amberg, Gilbert Amberg, K. E. 
Ackland, Carl W. Draper, O. A. 
Gregory, Albert L. Marschall, W. A. 
ea Ned Rosin, Arthur Seaver, 
O. L. Seaver, W. A. Seybt, a... ®. B. 


Singer, D. F. Steinbeck, Richard P. 
Vaughan 
American Binder Co. of California -335W 
en nm 
American Carbon waper Mfg. Co. .- 837 
American Crayon Co. , 106 


American Dictating Machine Corp. 365 





James P. Marino, Emil eee. L. 
Christenson, Leonard Gerson, N. Fugate 
American Ce, ine. — 218 
American Pad & Paper Co. 124 
American Stencil Mfg. Co. 74 
Moe I. Aaron, Bert E. Bisse, “Max S. 
Levine, Stanley Aaron, E. - Burkholz 
Anco Wood Specialties, Inc. - 23 
Anderson-Hickey Co., Inc. ~@58A-G39A 
Angler’s Co. Ee 
— Research “Corp. ‘ ae = 
APSC Products, Inc. ne 


Arnot ieee Division, Aetna 
Steel Products Corp. 343, 344, 345 
Arrow Fastener Co., Inc. __...........__. 52 
Art Metal Construction Co. 
Art Specialty Co. ae | 
Arthur Natenberg, Robert Natenberg 
Art Steel Sales Corp. ----376 
—_. Lang | Pad & Novelty cutee 45 
Al M , Seymour Geller, Nate Strauss, 
Bill Corbett. Bill Corbett, Jr., Ed Free- 
man, Ben Biatt, Dick Youngstrom, Ken 
Miller, Irving Samuels 
Atlas Stencil Files IURIAS: Neiconesiontie C-3, C-4 
 % int Co. 119 
Lederer, S. ‘Shulman, W. E. Dunn 
Pe. Adhesive Label Corp. ___ 61 
Sanford J. Wolfe, Hugh 7 3 
Andrew Opalenik, James J. 


McAfee 


38 


“Hipsher, 


Barkley, Peyton J. Barkley, Herman 
O. Brockman, Jack E. Healy, Arthur 


W. Norris, Arthur Frey, Henry 
Deutsch, Wayne Journigan, Jack 
Nicoulin, Walter Duerr 
Barnes & Noble Inc. _. eetee 225 
Barricks Mfg. Co. x : ~...637 
Bates Mis. Co. — 88 
Baumgarten, Fred _ 655A 


Mr. and Mrs. Fred Baumgarten 
— * Lomb As mgt Company ___216 
E. rice, LeRoux 


me ‘Company ee | 

Bentson Mfg. Co. ae 

Bernard-Franklin Co., ‘Inc, __________322W 

Bernay Products Co. __ ate 
Bernard Saltz 

Berry, Henry, Associates _377- 7 


Best, Richard, Pencil Co. 

Best, Mr. and Mrs. Al Best, “Mr. 
and Mrs. Lloyd Landenberger, Tommy 
Hancock, Mr. and Mrs. Stan Roselle 

Better Packages, Inc. z 329 
} 308W-309W 


Bevco-Precision Mfg. Co. 
ay | & Smith, Inc. - 
Lg R. J. McChesney, R. T. 


Geminelt E. R. Gustafson, J. A. Holt, 
F. Varnas 
awh O... Systems, Inc., The C-17 


Blair Aluminum Furniture Company -600 

Blaisdell Pencil Co. 130 

Blue Star Leather Mfg. Corp. 

Bohn Duplicator Corp. 318W-319W 

Boling Chair Co. 504A, 505A, 507A 
F. J. Boling, J. K. Boling 


637A 


Boorum & Pease Co. 135 
Borroughs Mfg. Co. 379 
Bostitch, Inc. 


Braden Mfg. Co. 

Braden Steel Corp. 
Frank T. Frey, Robert Levitt, Frank 
J. O'Grady, George E. White, Roy 
Mont Pas, John E. Kamak 

Bradley, Milton, Co. 204 
George Nunn, Edward Wilson, Robert 


43 
325W 
629 


ygan 
Brietcase, Inc. a 
Brush, John D. & Co., Inc. 616A 
Browne- Morse Co. __ 610-611 


Bruning, Paul ——— 
Brush, John D. & Co., 616A 


John D. Brush, Jr., Richard “Brush 
Bulman Corp., The = 347-348 
Burroughs Corp. 145-146 
Business Efficiency Aids —en 

Cc 

C-Thru Ruler Co. , ee 
Campro Products, Inc. —---.651 
Cardinell Corp. _ baker — | 
Carter’s Ink Company . one 158-159 
Central Can Co. ...50 
Challenger Steel Products - 337W 
Changepoint, Inc. 





48 
William K. Kerr, Jr., Charles J. Wright, 
John E. Kamak, "Joseph F. 


Chicago Desk Pad Co., Inc. 502 
comase I —, rey - 300W 
Clarin ; 63 
Clark, me th, «% 2 


_...206 
J. Keith Clark. A. G. Mitchell, R. L. 
Nevin, Dan Nigro, Don Endo, Jim Wil- 
son, Lou Wingert, Bill Eldridge, Ed 
Kuester, Hal Segall, Bill Wingert, Lou 
Wingert, Jr., John Stewart 


Clauss Cutlery Co. 
Codo Mfg. Corp. 

Cole Steel Equipment Co., “Inc. 
Columbia Ribbon & Carbon Mfg. — 
cemaeny, en I 

John D. Edwards, F. L. Bunting, an 

Evans, J. P. Hudgins, W. W. 

G. L. Kogelschatz, E. H. Purinton 
Columbia Steel = gga Co. C-10, C-1y 
Columbia Art Works Kemal 

T. W. Norris, E. P. es 
Consolidated Business Gye m, lan 





Convoy, 7” «6 - oo == 

Cook, H. C., C14 

Cooke & Cobb “Company Division,” 
Wilson Jones Co. - 1B 

Cooks’ Inc. 16 

Cormac Industries, Inc. _301W 

Corry-Jamestown Mfg. Co. 520-52) 

Cram, George F., Co. _. = 
Harry Becker, "Bob Sowers 

Cramer Posture Chair Co. 141-148 

Cress, A. T., Pencil Co. —..._ 2 
Mr. and Mrs. W. R. Boss, Richard E 
Walker 

Cushman & Denison Mfg. Co. __ —— 
Robert E. Gooley, James P. 
Howard C. Van Ness, Charles M. J 
Austin B. Thompson, Jr., Charles # 
Hucke, Earl R. Otta,’ Neilan N. Short, 
William E. Wintrich, L. D. Adams 

D 

Defiance Calendar Division, Wilson 
Jones Co. . — | 
E. ‘tf. MacIntyre 

DeJur-Amsco Corp. - 331, 361 

Dennison Mfg. Co. _ oe —4 


Dependable Mfg. Co. 
bob Estabroox, Elmer Mitchell, Wiba 
Moore, Ai Horn, Edward Durning, Mr 


Pearson 

Designcraft Metal Mfg. Corp. 633A 

Dick, A. B., Company --—. — | 
Cc. M. Dick, Jt., BE. P. Jordan, Jr., 0. 
P. Quilling, ’R. B. Allen, E. D. Duhamel 
Cc 2. son, V. &. a~ i 
Beaudry, A. P. Hyde, K. B. Marble, 1 
W. Atkinson, V. R. Anderson, L. M 
Corbeil 

Diebold, Inc. - 15 


Raymond C. Koontz, William K. “Wilson, 
Robert A. Wilgus, S. P. Flenniken, R. A. 
Saunders, G. B. Young bs 


Ditto, Inc. wlan 
Dixon, Joseph, Crucible Co. 

G. Atkinson, H. B. Van ‘Dorn, aE 
Ehlers. L. A. Behrendt, D. C. McMillin, 
E. M. Raasch, A. Samuelson, HE. 
Hoftman, Scotty aoccin Mel Hodges, 
Tom Mahoney 

Dome Publishing Co. __.. 

Domore Chair Co., Inc, ___.. 

Doppelt, Charles & Co., Inc. 539A 
_ A Brenner, Elliot Kofman, “A. B. 
r 








Doringer Ce. . a-cssetenceecensseeia 

Doro Mfg. Company . = — 

Dorset Steel Equip t Coa. 387 

Et 265 

Downey, C. L. Co. 13-4 
Mrs. L. Craig Jackson, “Miss” 
Lyon 

DuPrints, Inc. 626A 
Mr. and Mrs. “Murray M. “Spivack 


Durable Metal Products Co. _____363-344 
Louis Fishman, Joseph Berman, Ray 
Ferraro 

Duro Decal Co., Inc. _____.._____-__ 68 


E 
Eagle Pencil Co. ____ i 
Eaton Paper Corp. a 
Harry tton, Kenneth “Haynes, Robert 
Heck, Michael Cieslak, L. G. Mortis 


Churchward Davis, Jack Guntrum 
Ellingsworth Mfg. Co. ____-__-248 
2. H. Lewis, oF H. Dower RL 
ingsworth, Sr., W. wer 
Emeco Corp. nn 4 
Ennis Tag & Salesbook Co. - 
Garner Dunkerley, Jr., Hubert ‘are. 
McCluer Brewster, Maurice Kirpan 
Jack Bell, Murray Cole, ok 
William Byrd, Jack Curl, Glenn Gene 
way, Jerry Bonus, Eddie Albertini, W. 
R. Schween 
Equipto Division, Aurora 
Equipment Co. - oe — 
John C. om. Paul Streit 





Esterbrook Pen Co. — 
Eureka Specialty Printing Co. 30-3! 
Evans Specialty Co., Inc. — 

Ever Ready Calendar Mis. “Co. —— 
Eversharp, Inc. ? SES 
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ex Products © 314-315 
and Mrs. C. w. Busk, H. S. Bern- 
stein, B. Geiger 


F 


W., Pencil Co. 82 


ol l, A. 
paber-Castell, Wieden- 


Charles H. Wyer, "Gustave E. 


Mr te, Mrs. H. U. Bittman, 
ey Mrs. Powell, Mr. and Mrs. 
Chet Smith, Sr. Tonet Smith, Jr., George 
i Eberhard, pene a 

ay c mst 

Caster ‘orp. ’ 

eg Products, Inc. _.315W- cts 
Pea Co. : 
io Wm. A. Co., Inc. 134A 
Frankel Mfg. Co ao 42 
franklin Metal Products | ~ gees ~ 316-317 
Fritz-Cross + ee 343 W-344W 
Frontier Mfg. Co. —~3tow- 341W 
Dave Hannum, “Harold Vertel 
G 

Products, Inc. - lati 300 

¢ a Lamps Mfg. ‘Corp. a 223 


ksteder, Jr., W. P. P Cannon, Elliott 
Shapiro, Bob Merkert, Ed Hadden, Bill 


oom | Pencil Co. 236 
Oscar E. Weissenborn, “William A. Mil- 
ler, Marshall Wiley, Marshall Wiley, Jr., 
Paul Coriden, George eee 


estetner Duplicator Corp. ...303-304 
Geyer-McAllister Company 560A 
Gibson ae ee a ‘ m4 
raft Lea ee 
OE and Mrs. .-—* Al Siegal, 
Al Goldblatt, Siartin Miroff 
Gingher Mfg. pees ee 
Globe-Wernicke SE 18, 19, C-22 
R. Herman Hamm Elmer G. Rahe, 
Robert W. Sprott, “Chester F. Stevens, 
William C. Aylward, Hal my 
wester, John rdinger, Roy Hansen, 


Schneider, Hank Carlsen, Ralph 
aber. John Homer, Ed Howard, 


Goodirend Mfg. Corp 306W 
Goodrich, B. F. Co. _.....49 
Graff, George B., Co. akan 129 
Gregson Mig. Co. : ses 530A 
Groveton Stationery Co. 311W 


Guide System & Supply Co., Inc. _.201 


Gunlocke, The W. H., Chair Co 561A 
Haeger Desk Co. ......602A 
Hale Industries, Inc., ne (Division of 
F. E. Hale Mfg. 548A 
John Benson, Jr., Sack “Abel | 
Hall’s Safe Co., Inc, . 335 
Halverson Products Co., “Inc. .....628 
Hamilton Mfg. Corp. -...... setae 
Hammond, C. S. & Co, 305W 
John L. Reichert, Arthur ‘Ryan. 
Handwriting Foundation _ 220A 
Frank King, Richard Weiner 
Hanes Chair & Furniture Co., ‘Ine. 641A 
Hano, Philip, ~~ a pingsetesaetinapinieiie 65 
Harding, Milo, ‘ =e 
Harrison Steel’ Cabinet Co. — 519A 
Harter Corp. : a, ~"e 607A 
Haskell, Inc. ‘ os 
Hedges Mfg. Co. 315 
Hermes Division of Paillard, Inc. _521A 
Herring-Hall Marvin Safe Co. . 20, 21 
Heyer Corp. ‘ 36, 37 
Higgins Ink Co., “Inc. 55 
Tracy Higgins, Jim Bradley, “Jim 
Gilmartin 


Hillside Metal Products, Inc. 349, 350, 351 
Hodgman Rubber Co. c-9 
Homs, Douglas Co. 656A 
H-0-N Company, The 301, "302, 659 
William Duval, John Van Lent, Jerry 
Boulund, John Hahn 
iediee Desk SN acon tacentaal 7 A 
Hunt, C. Howard, Pen 
George E. Bartol, ora "bean G. Kolb, 
Charles J. Stoner, Ronald Sandberg, 
Frank S. Cognato, William E. Byers, 
James Pine, John D. MacMorris 
Huntington Chair Corp - : ..553A 


I 


Ideal School Supply Co. 620 
Sutera Parker, Herbert Wahl, R. 


Ideal System Co. 50 
Pearlston, Boone A. Gibbons, John 
pal a Harold W. Nesbitt, William E. 


Illinois Lock Company 


perial D : a “— 
esk Co _ dun 
Indiana Chair Co _...524A 


Ralph 7. Schneider, Joe McGregor, 
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SS eee 524A 

Interstate Metal "products a 
John Burke 

Invincible Metal Furniture Co. __ 655, 657 


J 


Jasper Chair Company -_ _...505, 507 
Arthur A. Barth, George A. Litchfield, 
James S. Fowls, Roland J. Freeman, 
John R. Freeman, R. A. Browne, Lester 
W. Brown, Henry Deutsch 

Jasper Desk Co. OSES 546 
om Blessinger, A. F. “Joseph, Carl 


ng, Mrs. ne Kunz, John J. 
Traylor, Paul C. Harris, W. M. Small, 
Lester W. Brown, Roger W. Young, 
D. G. Myles, H. A. Clemetsen 

Jasper Office Furniture Co, 515A 
R. E. Sturm, Max Sturm, Clem Eck- 
stein, Robert E. Gramel acher, Ken- 


neth R. Baker, John H rnes, Fred 


‘ Jensen, Gordon E. Lips- 
comb, L, H. McDaniel, _ H. McDaniel, 


Jr., R. Maynard, D. . Ryce, Rich- 
ard Selby, J. A. Wallace 

Jasper pecans i elas — 
John L. Eckert, A. F. Krieg 


Jasper Table Co., Inc. 526A 
dJayem Sales Corp. 2 £4 | 
Johnson Chair Company ani 500 
Justrite Envelope Mfg. Co., Inc. 54 


K 


Kahn, David, Inc. 110 
Julius M. Kahn, Harry Yager, William 
Levin, A. C. Mueller, Burt Kayser 

Kamket Corp. . 230 


Kay-Dee Company 310W 

Kee Lox Mfg. Co 619A 

Ketcham & McDougall, Inc, 212 
Alan J. Freedman 

Kingsley Stamping Machine Co. . 221 
Cc. W. Hall, C. T. Gebhardt, J. W. 
Hughes 

Klick Leather Goods Corp. 636A 

Koh-I-Noor 0h lc Se — 


‘ William E. Danjezek, Eugene L. Rosen- 
berry, Russell Singer, James Bradley. 
Eugene I. Big, js, James Montgomery, 
Harry Tehan, Mike eg 
Kores Carbon Paper & Ribbon Mfg 


Corp . 314W 
M. G. Charmatz, Mr. Lippert, Mr. 
Giannaco 
Krayer Mfg. Co., Inc. 33 
L 
Labelon Tape Co., Inc. C-2 


Lansdale Products Corp. 634A 
Ewald Mayer 
a % Products Co. 142 


Rodriguez, Mrs. Mildred R. Rod- 
- HF Philo Leonard, F. J. O'Grady, 
Donaid L. Nichols 
Lathem Time ens Co. 33 
a rt F. H., 372, 373 
G. Harve ‘Sean e Fritz, Jr., ‘3 w. 
Wehrheimn, "E. Ric ing, W. A. Sattler, 
é. Pennington, Pat Roth, — * 
Novotny R. A. en 
Leathercraft, Inc. .- 645 
Letterex Corp 342 
oo Bradford, Bill Humphreys, Chuck 
Linton Pencil Co. 207 


Karl = ee, Melvin Lynch, Joe 
Schre 


Lit-Ning "Products Co. ’ 371 
Little, A. P., Inc. _ Pr 
Luxo Lamp Corp. 

Milton E. Begen, Richard Lannen, oT 


Thorsen 


Majestic Stationery Co. _. 330W-331W 
Maple Leaf Mfg. Co., Inc. 203 
W. Fletcher Prull, Mrs. W. Fletcher 
Prull, Leo J. Cohen, William Cook, 
Elmer Duke, Charles M. Jaffer, Jack 
Haggerty, Hart K. Johnson, John K. 
Robinson, Edward L. Robinson, James 
Mahoney, Richard La Warre 
Marble, B. L., Chair Co. 517A, 528A 
Markwell Mfg. Co., Inc. 107 
Mort Newburg, Howard E. Greene 
Marnay Sales & Mfg. Co. _... 338W, 339W 
Marvin Herskowitz, David Katz, Joe 
Eisenberg, Ed Eisenberg, William John- 
<a, Eugene Schwartz, mil Del Dalmus, 
Jake Hearn, Vic Barr, Hugh 
Sisegsr, Irving Samuels 


Marsh Company, Felt-Point Pen 
Division 137 
Mason, L. E., Co. - was 626 
Master Addresser Co. _C-15, C-16 
W. H. Wright, Jr., A. J. Wright, George 
Herrmann, Eimer Rossin 
Master Mfg. 


Co. 635 
aoe Rubinfield, | “Don ~ Rubinfield, Al 


Master. Products Mfg. Co. ____...337, 338 
Mastercraft Corp. - = 613 
May, The J. L. Co., Inc. 





al 120 
Frank May, Anthony | ‘Kmite, “Mal 
Marum 
McDonald Products Corp. 22, 23 
James H. Veverit, James Frazier 
Meier, Joshua, Co. : ._---62 
Meilink Steel ‘Safe RS os See 
Melind, Louis, Co. SEARS | 123 
Merriam, G. & C. Co. acon 94 


Harry L. Goff, Harris E. “Adriance, 
Ingham C. Baker, Robert S. Ross, A. R. 


ee Thomas Stewart, Clifford 
a 

Metal Specialties Co, —.— — ..___.. 234 
Metalcraft Products Co., Inc. ..--..604A 
Metalstand Company — ——— 
Metropolitan Cutlery Co. 2 
Miami Systems Corp. ——..________.__._.__.79 


Micropoint Pen Co. _..... 
Milwaukee Chair Co 
ar gem Metal Furniture 


651A, 653A 
a Mining & Mfg. C 104 
Mittag & Volger, Inc. ___ 145, 146 
Modern Office Procedures 614 
Modern Stationer Convention enamndl 537 
Modern Steelcraft, Inc. - 646A 
Mohawk Tablet Co. PEAT 
Monarch Furniture Co. __ i 532A 
Mose Samet, Harold M. Gutterman, 
Sanford Henick, Arnold Anthenson, 
Irwin Kimmel, Jones Dashiell, Don 
Rosen, Howard B. Marks, Mrs. L. G. 
Day, Paul L. McMurray, Elmer H. Hupp, 
B. F. Kerr, W. G. Ross 
Moore Business Forms, Inc. C-6, C-7 
Moore Push-Pin Co. 8 
F. W. Samson, H. C. Hooks, Fred Schoen 
ee 
Mrs. Alice Morris, F. L. Schaeffer, Mr. 
William Fischer 
Mosler Safe Company __ 
Edwin H. Mosler, Jr., 
Langdon R. Littlehale, Robert Hui- 
zengs, John nga John _ Barcik, 
Francis Reardon, rank Calloway, 
Lester Osterhout 
Murphy Mfg. Company 643 
Mr. and Mrs. L. G. Carlisle, Mrs. C. W. 
Connell, Hugh O'Neill, A. I. Madeira 
Murphy-Miller, Inc. 374, a 
Murray Engraving Company 
Mutual Stationers Supply Co. 134 
Myrtle Desk Co. 504A, 505A, — 
Mystik Adhesive Products 235 


; 604 
651A, 653A 


ade 134 
John Mosler, 


N 


National Blank Book Co. A 
R. P. Towne, Herbert Morgan, Sam Orr, 
E. W. Patterson, Ray Hammond, Ken 
Dickensheet, Paul B. Buckwalter, A. 

Farr, L. W. Kirchner, J. S. Croke, 
Robert Toland, William Lindenberger 


National Carbon Coated Paper Co, _._C-12 
National Cash Register Company 325 
National Fiberstock Envelope Co. __ = 
National Vulcanized Fibre Co. 
. R. Kallaher, P. A. Pugh, Cc. pa 
en. J. P. Gecenee. C. A. Preihs, 

2 . W. Burns, P. D. Heppe, H. N. Comp- 

on 
Neiman Steel Equipment Co., Inc. _303W 
Nobema Products Corp. - — 
Noesting Pin Ticket Co. — 70 
Norfield Methods and | Procedures, 

Inc. a -326W 
Norma Pencil Corp. 118 
Northern States Envelope Co. — 
Northwest Metal Products Co. 617 
Nucraft Furniture Co. 600A 
Nu-Craft Products Co. 339, 340 


oO 


Oakville Co. Division of Scovill 
Mfg. Co. 58 
R. C. Chapman, W. S. Shee, B. B. Bray- 
ton, C. Balliett 


Office Appliances C-20, C-21 
Office Covers Co., Subsidiary 
Automobile Cover Corp. ...C-1A 
Office Equipment Mfg. Co., Inc. ____ 341 
Ohio Chair Company, Inc. ______. 601, 602 
A I ert 13 
A. O. P. Leubert, Lawrence ‘Avanzino, 
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Don Lundberg, F. T. Bowes, J. >. 


Kirkpatrick, John B. Ware, W. 
Stromer 
Olivetti Corp. of America 313 
Orna-Metal, Inc. 360 


Oxford Filing Supply Co., Inc. 11, 12 


Paper Mate, Inc. 233 
Park Sherman Co. 301W, 30c<W 
Parker Pen Co. 149, 150 
John Mack, David H. Gullett, Carl A. 
Priest, Graham Butler, George B. 
Wright, George W. Whiteside, O. Lloyd 
Hayes, Jusepn F. Crawley, William A. 
Yockey, Artnur Foster, Russell Livings- 
ton, Edward Wu.d, James H. Rich, Jr. 
Parker Steel Products, Inc. 306 
Leonard E. Parker, Theodore Mestel 
Peerless Steel Equipment Co. 649 
Philip J. Blair, Chuck Charles, rt 
Klein, Ed Muioaney, Anton Kuhn, Jr., 
John Schork, J. H. Rhea, Joseph Galen, 
Harry Dresch, John Eschleman, Joe 


Moore, Art Foley, Anton Kuhn, H. 
Wray Crane 
Pelouze Mfg. Co. 509A 
Bruce Adams, Ben Philbrick 
Perfect Rubber Seat Cushion Co. 227 
Photo Materials Co., Division of 
Martin Yale Co. 7 647 
Plan Hold Corp. 622A 
Plastic Binding Corp. 629A 


Polar Mfg. Co. 143 
H. M. Getty, M. Reiff Landes, Henry L. 
Guth, Joseph Walsh, William Tonkin, 
Joe Mazer 

Port Huron Sulphite & Paper Co. 620A 
J. F. Blickley, J. E. Craft, E. G. 
Donovan, E. J. Janssens 

Port-A-Wall Office Partitions 
Division of Hemisphere Steel 
Products Corp. 

Posting Equipment Corp. 

Precision-Posturect Chair Corp., 
Division Precision Metal Workers 649A 

Preferred Products Co. — “ar -2A 

# 44 


Print-O-Matic Co. ; 

Protectall Safe Corp. 
A. L. Trayner, Jr., R. W. Graber, “Git 
bert Block, Robert Crippen, Emil Del 


Dalmus, Morgan D. Parish, Robert 
Scharnhorst, Ted J. Scharnhorst, Dan 
Swerling 
Q 
Quality Park Envelope Co. 9 
R 
Rand McNally & Co. 75 
Random House, Inc. ” 64 


Red Rope Stationery Industries, Inc. 312W 
Joe Wexelbaum, Frank Binder, Harry 
Tehan, Jr., Lou Wingert, Chet Harper, 
Dan Nigro 

Redi-Record Products Co. 333W, 334W 
Jerry Fieishman, Milt Doctor, Harold 
Bass, William E. Wintrich 


Regency Thermographers C-18, C-19 
Benjamin Cohen, Bernard Busch, 
Richard Jones 

Reliance Pencil Corp. 71 

Remington Rand, Inc. 500A 

Replogie Globes 3 


A. S. Replogle, Fred A. Allen, Robert 
Hansel 


Republic Steel Corp. 545 

Rest-A-Phone Co. 311 
— 8. Van Dyke 

Rexbilt Leather Goods, Inc. 612 

Rex-Rotary Distributing Corp. 366, 367 
Einar Baek, Ben Hollander, Joseph 


Schabes, Paul Adelman, L. J. Christian- 
sen, Charles F. Young, Eddy Hart, Jack 
Street 

Reyburn Mfg. Co. 93 
A. F. Cote, R. C. Schmutzler, D. W. 
Sharpe, H. P. Venet, R. L. Greco 


Rishel, J. K., Furniture Co. 546A 
Riteform Chair Co., Inc. 27, 28 
Rite-Line Corp. C-1 


Willard A. King, Thomas V. Mahon 
Robinson Reminders 57 
S. Robinson, J. W. Robinson, Don 
Shearman 
Rockwell-Barnes Co. - 139 
Regers, W. T. Co. 320W, 321W 
W. T. Graham, J. H. Kuypers, W. J. 
Knectges, Paul Morris, B. A. Stran 
Rovico, Inc. S30 


Rowles, E. W. A., _...103 
Ward Siewert, Bob Knaak, “Dewey” 
Mull 
40 


Royal Metal Mfg. Co. - 
Joseph K. Salomon, Robert Reetz, 
Haroid Rowland, Carl Wois, Paul 
Schaum, Robert Leeds, Lloyd Brother- 


ton 

Royal Register Co., Inc. 332W 
R. Dexter Brown, Stanley Brown, Cari 
Babcock, Gerald Bostwick, Bud Traub 


542A, 544A, 545A 


Ss 


Sainberg & Company, Inc. 98 
Robert B. Sainberg, Richard B. Sain- 
berg, Milton Peyser, Leon Jaffe, Mike 
Hoiberg, Jack Prieter, Albert Russell, 
James B. Wilson, L. R. Ricketts 

Sanford Ink Co. 78 
C. W. Lofgren, R. P. Carpenter, N. F. 
Bickel, N. Burgess, F. Moore, Wm. A. 
Lewis 

Schwab Safe Company 561 
Joseph Rinxer, Ted Auskern, Frank 
Mock, Dave Morris, Roy Olson 

Scripto, Inc. 122 
J. W. Brooks, W. F. Latz, C. K. Love- 
joy, C. A. Little, S. H. Redfield, George 
Curran, G. E. King, R. C. Holliday, 
George Randley, Cecil Harris, Henry W. 
Hunt, G. M. Hutchinson, Amos Mustard, 
H. J. Pieper, Jack Friel 

Seal-O-Matic Dispenser Corp. 617A 
Samuel Ortner, Edwin J. Kaake, Arthur 
E. . ara E. Geo. Chandler, Jr., A. B. 
Corby 

Security Steel Equipment Corp. 25, 26 

Semco Sales 647A 
Dana Boose 

Sengbusch Self-Closing Inkstand Co. 85 
Fred Sengbusch, A. G. Schaefer, Tom 
Adams, Steve Sengbusch, Henry Riegel, 
Bob Herrmann, Bill Vogel, A. F. Seng- 
busch, Jack Luke, Bill Joost, Ward 
Silliman 

Sheaffer, W. A. Pen Co. 109 
Craig R. Sheaffer, W. A. Sheaffer II, 
J. D. Sheaffer, Edmund F. Buryan, F. 
E. Troy, J. H. Asthalter, Hugh C. Green, 
Glenn Davidson, Edward P. Reavy, D. 
E. Runnels, C. W. Clark 

Shepherd Casters, Inc. 625 
John L. Barclay, Fred C. Greene, Al 


Weinberg, S. A. Ulvick, Brenner- 
Marlowe Co. 
Sight Light Corp. 533A-534A 
Sikes Company, Inc. 609A, 611A 


Site-Filing Co. 
Smith, Charles C., Inc. 


368 
323W, 324W 
Smith Metal Art Co. 822 


Smokador Mfg. Co. C-5 
Smo-King Products, Inc. 336W 
Southworth Co. 72 


John H. Southworth, Paul W. Cheney, 
—— D. Frost, M. H. Holberg, Merrill 
asty 


Speed-O-Print Corp. 108 
Speedry Products, Inc. 44 
Spencer Rubber Products Company 60 
Stacor Equipment Co. 309, 310 
Standard Diary, Division of Wilson 
Jones Co. 90 
Les Madans 
Standard Furniture Co. 513 
Star Office Accessories Co. 326 
Stationers’ Guild of America 81 
Steck Company 645A 


Steel Parts Mfg. Corp., Division of 
Blackstone Mfg. Co. 319, 320 
Stein Bros. Mfg. Co. 55 
Stock Forms Co. Division of Moore 
Business Forms, Inc. 214 
Storms, H. M. Company 643A 
Sturgis Posture Chair Co. 556A, 557A 
J. L. Mann, R. M. Matthews, Howard 
Pfau, T. C. VanBuren, T. C. VanBuren, 
Jr., N. F. Hancock, E. H. Mundy, Harold 
Bell, Charles Cordray, C. J. Jensen, 
Sid Lichtenstein, Clayton Markham, 
Harris V. Pilkington, Wm. G. Polley, 
Chandler Shackelford, Wm. J. Ward 
Supreme Steel Equipment Corp. 661 
Swingline, Inc. 67 


T 


Taylor Chair Co. 550A, 551A 
Mrs. Moselle T. Meals, E. Howard Gate- 
wood, Joseph T. Meals 


Thomas Collators, Inc. 644 
Thomas Furniture Co. 549 
Tiffany Stand Co., Inc. 200 


Wm. Simpkins, Arnold Wolf, Paul 
Kranzberg, Earl Hanson. Martin Mol- 
dow, Harry Tehan, Jr., Jess Musgrave, 
Dave Neuhaus, Joe Walsh, L. R. 
Ricketts, Bill Tonkin, Mike Weinstein, 


Bernice Geiger, Robt. Liscomb, Dick 
perave, eorge Kandres, Martin 
us| 


Tolen, William, & Son, Inc. 
Art Bierbaum, Joe Mazer. Allen me 


Tower Suites, Inc. 
Transkrit Corp. $304, HT 
Richard Neubauer, E. Gruenewala> " 


Herbert Sinek, Frank Zielinski, 
Dragich 
— b a Mig. Co. 
eodore Jansey, Theodore 
sey, W. G. Hudson, Jr., adore 7 Jan 
man, Richard Shewmake 


Henry 


U 


Underwood Corp. C-8, 307 
Frank R. Deilitt, Paul Gillespie, Mike 
Bak, Jr., Randy Shento 

United Cutlery & Hardware Products 


213 

Arthur Samuel, Martin Schlamm, 
Barbanell 8 
Utility Wholesale Stationers —_ an 


Alfred Wolfe, Marvin Wolf, 
Wolf, Morris Wolf, Oscar Wolf, Herb 
Koller, Dave Carter 


Vv 


Vail Mfg. Co. = 
Titus A. Haffa, Edw. J. Ryan, AJ 
Riordan, P. J. Fiynn, J. M. Egan ; 

Valco Company ; mea 

Venus Pen & Pencil Corp. 121 

Vernon, S. E. & M., Inc. 534 

Victor Adding Machine Company 321-32? 
A. F. Bakewell, W. A. Remington, Fred 
G. Hulburd 

Victor Safe & Equipment Division of 
Remington Rands, Inc. : 15, M 

Visi-Shelf File, Inc. 

Charles J. Lane, Frank J. Manel 

Vegel-retersea Co. — S40 
R. A. Magnuson, Bruce Magnuson, John 
Mottel, Carl Anderson 


w 


Wabash Filing Supplies, Inc., 
oe of Art Metal Construction 
= 


Wallace Pencil Co. 
Ward, John J., Inc. sal : 
Waterman Pen Co. oneal 
Robert D. Howse, George ~C. Holt, 
Bernard Atkins, Wallace Fr ‘Smith , Jack 
Marcus, J. Howard warned 
Warren Bile. CO. cnn are 
Weber Costello Compeny sacle ne 
Earle F. Opie, K. Huber, W. F. Scar- 
borough, whey Jervis, John Guthrie, 
Donald — 
Weber, F., =— | 
J. W. Téchudin, Ralph D. Clement 
webster, F. S. Company _ 
F. H. Caswell, J. C. Krueger, RB 
Tower, T. W. Dearborn, Jr. J. J. 
Golden, G. J. Hvink, R. E. Wells 
Weis Mfe. Company 8 
Welham Metal Products Co., Inc. 323, , 324 
Wells Chair Corp. —..... ae 
Joseph W . Pritchard, 
Elmer il 








eeman 

Westclox Division of General Time 
Corp. aan 

Western. Mfg. Co. 
Robert R. Bentson, James G. Whitrock, 
Morgan D. Parish, Bill reads. George 
Desmond, Mac Weiner, R. Singer. 
Arthur Gordon, Dave poe 0. A. 
Gregory, Clarence Pohrer, Ben John- 
son 

Westin-Nielsen Corp. 621, 622 

Whiting Paper Co. Ht 

Wilson-Jones Company 

Wolber Duplicator Sed | Supply Co. Mas 

Wood Office Furniture Institute 5% 

World Publishing Co. ical 
Thomas Korn 


Y 


Yale & Towne Mfg. Co. 

Yawman & Erbe Co. 

York Safe & Lock Co. 
Sam Flenniken, Bert 
Schwab, George Young 


Bent 


Ebert, 


Z 
Zephyr American Corp. -.........._— Ww 


MODERN STATIONER, OCTOBER, 1957 





Sheaffer 
matching 
ridges, ' 
hibit. 











New che 
include 4 
chair, 


This Pen 
Co. alloy 
type of 


MODER 


Wi 


=, 1957 








Sheaffer's new Cartridge fountain pen and 
motching pencil, packaged with four cart- 
ridges, will be included in the Sheaffer ex- 
hibit. 








This extremely modern group is an arrangement from Globe-Wernicke's Executive 


Techniplan Modular equipment. 


the Industry on Exhibit 


New chairs by Cramer Posture Chair Co. 


include this two-post “ortho-tilt” secretarial 
chair, 


This pen selector display by All-Rite Pen 
Co. allows immediate self selection of any 
ype of ball point pen desired. 
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Office supply, equipment, furniture and stationery dealers 
from all parts of the nation will have 33 hours time during 
the five-day show to view the association’s largest exhibit 


M2" items to be shown for the first 
time will be featured at the In- 
dustry’s largest exhibit of stationery 
items, office equipment, office furn- 
iture and office supplies, when the 


| Aid) © 
eng elector 





1957 convention of the National Sta- 
tionery and Office Equipment Associ- 
ation convenes in Chicago. 

With 400 manfacturers planning to 
display their regular lines as well as 
the new products, the conventioneer 
will have hundreds of items to exam- 
ine and judge. Company representa- 
tives will be on hand in each booth 
to acquaint the delegates with the 
items and distribute samples and ex- 
planatory material. 

Some of the many products to be 
displayed are previewed on these and 
following pages. These products will 
be shown in the Conrad Hilton’s Ex- 
hibit Hall and Annex, and on Floors 
Three, Five and Six. As an added 
convenience the delegates, the list of 
exhibitors—starting on page 38 of this 
issue—also contain the names of com- 
pany representatives who will be in 
attendance at many of these exhibits. 
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Acco Products, Ogdensburg, N. Y., will 
feature its new patent-applied-for Suital 
binder at the NSOEA exhibit as well as 
punches in new 1958 colors and a new pro- 
motion for Acco clamps. 


Ace Fastener Corp., Chicago, plans to show 
its entire line including the new Dart ma- 
chine in sand, green or gray. As usual Ace 
will hold its fabulous party Sunday evening 
for its dealers. 


Acme Visible Records, Inc., Crozet, Va., 
plans to show its Virginian Line Tray 
equipment, Visual Control Panels, Flexo- 
line equipment, Super-Visible, Veri-Visible 
and Open Frame. 


Addo-X Inc., New York City, will have 
on display at NSOEA the Addo-X Front 
Feed Bookkeeping machine, the Addo-X 
ten-key adding machine, the Adler electric 
typewriter and Roneo “750” automatic 
duplicator. 


G. J. Aigner Co., Chicago, will show the 
Aico line of indexes, index tabbing and 
index guides including the recently intro- 
duced all-plastic Self-Indexer Guide. 


Airguide Instrument Co., Chicago, has re- 
leased five new combination weather in- 
struments for distribution. Included are an 
indoor-outdoor thermometer, two baro- 
meter-thermometer-hygrometer styles, a 
single barometer and a barometer-clock. 


R. C. Allen Business Machines, Inc., Grand 
Rapids, Mich., will exhibit in its space the 
new line of VisOmatic typewriters, ten-key 
adding machine and the Systematic cash 
register. 


Alliance Rubber Co., Alliance, Ohio. 
Among the items shown by Alliance will 
be their new E-144 Sundry Pak of top- 
quality rubber bands, assorted sizes and 
colors packed in one ounce boxes to retail 
at 25 cents. 

All-Rite Pen, Inc., Hackensack, N. 4J., 
will show the Pen Selector display in 
action in Chicago. In addition some new 
products will be unveiled for the first 
time. 


All-Steel Equipment Inc., Aurora, Ill., will 
include in its display a complete line of 
including the new 


steel office furniture 
Executive chair line. 





ities 
The new Trend series of chairs is designed to 


complement steel and wood desks of con- 
temporary design. 
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Aluminum Cooking Utensil Co., Inc., New 
Kensington, Pa., will exhibit its complete 
line of smokers’ chairs and 
waste baskets. Two new wastebaskets de- 
signed to fit the decor of any office in 
stallation have been added to the Wear- 
Ever office equipment line. 


accessories, 


Ambert File & Index Co., Kankakee, Ill. 
Included among the products to be dis- 


played are file folders, filing supplies, 
brief covers, steel and leatherette per- 
sonal files, Agate trays, box files, scrap- 


books and albums. 


American Binder Co. of California, San 
Francisco, will introduce a new molded 
Fiberglass material Bear-of-a-Clip board. 
The board comes in four 
unaffected by 


colors and is 
weather conditions. 
American Dictating Machine Co., New 
York City, will have on display in its booth 
at the NSOEA convention the TN 
Recorder dictating machine. 


3 Rex 


American Map Co., New York City, plans 
to exhibit its new giant Colorprint maps of 
North America, South America, Asia, Af- 
rica and the Pacific in addition to the maps 
of the World, United States and Europe. 


Also showing the first of Class Project 
Series books. 
American Stencil Manufacturing Co., 


Denver, plans to feature the following 
items at NSOEA: Sure-Rite Miracle-Dri 
No. 4200 emulsion type ink, Electric 
Line carbon paper, Duo-Pak typewriter 
ribbons and Eye-Ease master units. 
Artistic Desk Pad & Novelty Co., New 
York City. An innovation from the usual 
type of desk accessories is being introduced 
by Artistic. The exhibit will feature a 
solid walnut, hand rubbed desk set as an 
open stock group. 





The Higgins Ink Co. will reveal its new dis- 
pensing stand which holds a complete line of 
drawing inks and allied items. 


shim mon it 


Gibson Art will introduce this ‘Tally Tree”, 
a revolving, self service displayer for pack- 


aged tallies. 


As part of its Big 3 Portable line, Olivetti 


is offering this Studio 44 as “the 
for people who don't like portables.” 


MODERN STATIONER, OCTOBER, 


I 








1957 





Art Sp 
brating 
ing th 
Sightm: 
tory an 


Autopo 
promot 
ballpoit 
supply 

tic pen 


Avery 
Calif. J 
Correct 
fluid 
played 
tive it 
labels 





Reyburn 
gondola 
ing and 
and alli 





York So 
troy saf 
™portar 


MODE 


lly Tree”, 
for pack- 


re, Olivetti 
e 
ples.” 


eR, 1957 











art Specialty Co., Chicago, will be cele- 
brating its 25th year in the industry by show- 
ing the Gicxo, Litemaster, Flexarm and 
Sightmaster lamps designed for home, fac- 
tory and institution. 


Autopoint Co., Chicago, will continue its 
promotion of the recently introduced 3X 
ballpoint pen which features a visible ink 
supply through the media of a clear plas- 
tic pen barrel. 


Avery Adhesive Label Corp., Monrovia, 
Calif. A new thin version of self-adhesive 
Correction Tape for rectifying errors on 
fluid duplicator masters will be dis- 
played along with other pressure sensi- 
tive items as photo mounts, air mail 
labels and file folder labels. 


tags 
Ss \abels 


ny spd 








Reyburn Manufacturing Co. will feature this 
gondola self-service display of shipping, mark- 
ing and key tags as well as tabs, labels, seals 
and allied items. 





York Safe and Lock is showing this ledger 
lay safe which combines fire protection for 
important records with convenient filing. 
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This new Sentry safe is one of the items to 
be displayed by John D. Brush & Co. 


Bankers Box Co., Franklin Park, Ill., 
will show its recently introduced R-Kive 
file which can be used for either letter 
or legal size records. Convenient “tote” 
openings, simple indexing area and at- 
tractive appearance are features. 


Cc. L. Barkley & Co., Chicago, will in- 
clude many products from its line of 
tabs, tab folders, index cards, plastic tabs 
and vertical file guides. 


Bausch & Lomb Optical Co., Rochester, 
N.Y. A new hand decorated rectangular 
reader will be introduced at the show. 
Featured exclusively in the booth will 
be readers and magnifiers from the en- 
tire line. 


Beckley-Cardy Co., Chicago. Perfectly 
matched chalkboard and bulletin boards 
with new 1-inch anodized aluminum frames 
will be exhibited by Beckley-Cardy. 


Bernay Products Co., Chicago. An eco- 
nomical in-out board will be featured 
in the company’s exhibit along with 
Moistix envelope moisteners in new dec- 
orator colors. 


Richard Best Pencil Co., Springfield, N. 
J., will feature in its exhibit the Damas- 
cus brand drawing pencils, drawing leads 
and new steel clutch drawing lead hold- 
er. The Orderwriter ball point office pen 
will be shown. 


Binney & Smith Inc., New York City, will 
be featuring a new product —- the ‘64’ — 
a distinctively colored box which contains 
a crayon sharpener built right into the box. 
Containing 64 different colored wax cray- 
ons, it sells for $1.00. 





Just one of the many desk calendars to be 
shown by Keith Clark, Inc. 


Boling Chair Co. Siler City, N. C. Both 
high styled and contemporary designed 
wood office chairs will be on display at 
the national convention in Chicago. 


Borroughs Manufacturing Co., Kalamazoo, 
Mich., will show NSOEA delegates its 
new light duty type of shelving, the Budget 
Storage Rack, which is the latest addition 
to its shelving line. 


Milton Bradley Co., Springfield, Mass. 
The complete line consisting of toys, 
games, color materials, puzzles, educa- 
tional materials and paper cutters will 
be shown. 


Braden Steel Corp., New York City, is 
introducing a new patented and trademark 
registered list finder offered as ‘Phone 
Mate” by Tilt-O-Matic. It comes in six 
color combinations with Leatherlex top in- 
sert. 


John D. Brush & Co., Rochester, N. Y. 
An announcement regarding selling features 
and improvements on the new Sentry safe 
will be made during the show. In addi- 
tion, a Sentry safe will be given away each 
day of the show to dealers registering. 


Bulman Corp., Grand Rapids, Mich., store 
planning engineers, will be on hand to 
discuss the entire line of merchandiser units 
and modern store design. 


Campro Products iInc., Canton, Ohio, 
will feature the line of Handi-Chests at 
its exhibit during the Chicago show. The 
units feature a high impact plastic frame 
and contain eight crystal clear drawers. 


Changepoint, Inc., Tulsa, Okla., will show 
its perpetual calendar, the Date-Athon, 
along with the Diplomat, a “new look” 
pen set both in gleaming “Alumilite’’ fin- 
ish in silver and gold. Suggested as com- 
panion gifts. 


Columbia Ribbon and Carbon Mfg. Co., 
Glen Cove, N. Y. Featured at the com- 
pany’s NSOEA exhibit will be Plastisol 
register rolls and pencil carbon, Clean 
Hands hand cleaner, Modern Classic car- 
bon and Execu-Tape, a patented acetate 
base ribbon. 
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Clarin Manufacturing Co., Chicago. A 
new twist in entertainment is being plan- 
ned by Clarin which will sponsor a 
“Win A Blonde” contest. Actual awards 
said to most likely be Clarin’s product 
decorated in a “blonde’’ finish. 


Keith Clark, Inc., New York City. The 
entire Keith Clark line of desk calendars 
with the Schedule-A-Date, Work-A-Day, 
Spotlight Date and three-month calendar 
features will be exhibited at the convention. 


Columbian Art Works, Milwaukee, Wis., 
features in its Success calendar pad line 
new 10-year calendars on the extra pages 
of all pads. The entire line will be shown 
with emphasis on the new, modern pack- 
aging. 


George F. Cram Co., Indianapolis, is fea- 
turing in its exhibit seven recently an- 
nounced new globe numbers. Being shown 
for the first time are the Gyro globe, with 
a 12-inch Universal ball mounted in a full 
meridian to revolve while the meridian 
swings around, and the “Jet Age” globe, 
which rests free in a table-cradle base. 


Cramer Posture Chair Co., New York 
City. The new chairs by Cramer include 
two-post secretarial models with exclu- 
sive new “Ortho-Tilt’” mechanism. All 
chairs have removable upholstery covers 
and molded foam latex seat and back 
cushions. 


A. T. Cross Co., Providence, R. I., will ex- 
hibit its entire line of fine writing instru- 
ments including the Classic and Century 





The latest additions to its line of giant Color- 
print maps will be shown by the American 
Map Co. 
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lines in gold fill or sterling silver, quality 
chrome pens and pencils, the Miniature and 
the Cross Executive. 


Cushman & Denison Manufacturing Co., 
New York City. Prior to starting its 75th 
year shortly after the convention, Cushman 
& Denison will show the Flow-Master Felt 
tip pen and inks, the Cado-Marker, a new 
product, and the re-vamped Ke-Master line 
with new items. 





Check the 50,000 desk line in H-O-N’s room 
display. A recent introduction, the line in- 
cludes 36 different models. 


Defiance Calendar Division of Wilson 
Jones Co., Chicago, will exhibit “Tempo” 
desk calendars, pads and bases in six colors 
that match new telephone shades. Avail- 
able in book style and pad style. 


The newest model of the Rapidograph tech- 
nical fountain pen will be featured in the 
exhibit of the Koh-l-Noor Pencil Co. 


Dependable Manufacturing Co., Bellevue, 
Neb. Two newly designed stools, listed as 
a new concept in the vast seating problem, 
will be exhibited along with the rest of 
the Dependable line. 


A. B. Dick Co., Chicago, will show the 
convention visitors its offset duplicator, 
mimeograph, photocopy duplicator and off- 
set duplicating plate. 


Diebold, Inc., Canton, Ohio, will empha- 
size as the main feature of its exhibit the 
Super “46” Elevator file which has incor- 
porated all of the features of the companion 
model Super ‘63’ introduced earlier this 
year. 


Ditto, Inc., Chicago, is featuring its D-60 
and D-70 line, the new liquid duplicators 
with the “Detroit Look”, designed to woo 
the feminine office clerk and simplify her 
work. 


Joseph Dixon Crucible Co., Jersey City, 
N. J., plans to reveal new products, 
dealer sales aids and packaging arrange- 
ments. New products will include “Sens- 
A-Mark” conductive pencil. Also crayon 
brochure, pencil sharpener brochure and 
color charts. 
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One of the “Director” series of Cosco “office 
fashioned" chairs by Hamilton Manufacturing 
Corp. 








Binney & Smith, Crayola makers, are intro 
ducing the ‘64' which features 64 colors ing 
bright box with a built-in crayon sharpener, 


Charles Doppelt & Co., Chicago. Business 
cases and travel kits in Dopp’s new “Met 
low Touch” cowhide include a lightweight 
soft-sided attache case and a_pocketles 
underarm case. Also regular line will be 
shown. ; 


Cc. L. Downey Co., Hannibal, Mo., 
show its new line of “Steel-Strong” 3 
handling supplies in its exhibit 

while the company suite will have Miss 
Evelyn Lyon and Mrs. L. Craig Jackson 


as co-hostesses. 


Durable Metal Products Co., Long 
City, N. Y. Newly designed blue print @ 

inets made for flexibility and individual 
needs and space requirements will be shown 
at the convention. ¥ 


a8 


Du Prints, Inc., Los Angeles, will show, 
for the first time in the United States, Re 
Spirit addressing machines, which use@ 
plastic frame instead of the metal or 

cil frame. Duplicarbo and Dupliroto 
licators will also be shown. 









The new felt tip Cado-marker will be shown 
by Cushman & Denison along with the Flo- 
Master and Ke-Master lines. ; 








—————— 


Let Your Customers 
MAKE THEIR MAIL MERRY 


With these Brand New 


Bolind JIM DANDY 
MAILING LABELS 





Our No. 700 pack (shown) has 700 labels 
(50 each of 14) packed in a neat S'yrene 
clear plastic box 434, x 3% in. Each label 
is printed in black on gilt edged gummed 
paper and padded in 50's. 


Folks at the Los Angeles and San Fran- 
cisco Gift Shows went foolish for them. 
So will you. 


$10.80 dz. fob Montrose. Cred't to D&B 
rated firms. Deduct 5% if check is with 
order. Shipping Wt. 3 Ibs. 


HAVE A HAPPY DAY! 


BOLIND, INC. 


3509 N. Verdugo Rd. 
Montrose 22, Calif. 
CHurchill 8-3532 


co “office 
ufacturing 


Pacific Coast Representative is 
Neva Hammond, 
1835 Kenneth Road, Glendale 1, Calif. 
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DESIGNED TO BE BETTER 


=bololohiidelolel “3 


FOR THE FIRST TIME AT POPULAR PRICES 


(0 48/75 


Por ; 
a practical table de signed for multi-unit anstallations. 


ANCO WOOD SPECIALTIES, INC. 71-08 80th Street, Glendale 27 
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Eaton Paper Corp., Pittsfield, Mass., has 
selected as its products to be featured in 
the exhibit, the Berkshire typewriter papers 
and Nascon “At-A-Glance” record books. 
Also the new “Sight Selling’ fixtures will 
be part of the exhibit. 


Ellingsworth Manufacturing Co., Chicago, 
will feature its new Duo-Tang Package 
Deal in addition to its extensive line of 
Duo-Tang binders displayed in a wide var- 
iety of styles and colors. 


Ennis Tag and Salesbook Co., Ennis, 
Texas. Business forms, stationery products 
and filing supplies will be shown. Con- 
vention shopping bags and memorandum 
books will again be passed out. 


Equipto Division, Aurora Equipment Co., 
Aurora, Ill. In addition to showing the 
latest line of benches, drawer units and 
shelving, the Modern-Flow locker which 
assembles without bolts or nuts will be 
featured. 


Ezyindex Products Corp., Flushing, N. Y., 
will be introducing at NSOEA the new 
Shield Tab pre-priced counter package. 
Also will exhibit complete lines of loose- 
leaf indexes, strip tabbing, visible equip- 
ment supplies and student indexes. 


A. W. Faber-Castell Pencil Co., Newark, 
N. J. Among the many items to be shown 
are Castell drawing pencils, refill drawing 
leads, slide rules, T-squares, engineers’ and 
architects’ scales and full line of office 
pencils, erasers and other products as well 


as Locktite lead holders, Janus rubber 
bands, Phlychromos crayon pencils and 
EraserStiks. 


Faultiess Caster Corp., Evansville, Ind. 
A new packaging program designed to 
aid dealers in recommending correct 
casters for office furniture will be 
shown by Faultless in Chicago this year. 


Frankel Manufacturing Co., Denver, Colo. 
The newest item, the Klean Write ballpen 
comes with a guarantee of over two miles 
of writing. Also to feature stencils, type- 
writer ribbons, carbon paper and duplica- 
tor ink. 





This slim, lightweight, soft-sided attache case 
with recessed sides is offered by Charles Dop- 
pelt & Co. in “Mellow Touch" cowhide. 
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“The Industrial” is one in a new line of 
record safes made by Protectall Safes. 


Fritz-Cross Co., St. Paul, will be show- 
ing the new Model No. 1500-J Jurist 
chair which features welted type up- 
holstery with foam rubber seat, back 
and arm rests. Also showing complete 
line of chairs for executives, secretaries 
and draftsmen. 


Frontier Manufacturing Co., Dallas, Texas, 
is planning to exhibit at the convention its 
line of steel book cases which feature val- 
ance tops, closed bases, baked-on enamel 
and fine finishing. 





Pictured is the new R. C. Allen Systematic 
cash register with the automatic total out for 
adding sales tax. 


The thin line is emphasized in this No. 470) 
chair by Taylor Chair Co. The item feature; 
a “Flexibase" spring foundation seat. 





This Accopress pin prong binder is just one 
of the items displayed by Acco Products. 


vee awe 


Telephone |rdones bo Modern Livin 


This Tilt-O-Matic Phone Mate index by Braden 
Steel Corp. tilts back so that all cards con 
be written on with ease. 


General Lamps Manufactuirng Corp., &- 
wood, Ind. Three divisions of lamps — 
General, Faries and Van Dyke — will be 
viewed with a new product by the Farie 
division to be featured. 


General Pencil Co., Jersey City, N. 4 
will include in its exhibit the erasable 
Color-Tex pencil with rubber tip, the Sem 
Hex pencil with lanolized lead and the 
Semi-Hex ballpoint pencil in four colos 
which lists at 25 cents. 


Gift Craft Leather Co., New York City, 
is planning to exhibit its new modern 9 
desk set of naughahyde available in all 
colors in addition to the Paul McCobb and 
Director sets. Also will show ceramic tile 
wall plaques and museum reproductions. 
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NOW! DURATONE lells 
its Exciting New Story 
to 3,000,000 Women! 


This is it! The most dynamic 
selling promotion in the history of 
the playing card industry! 


You know the selling power of 
Duratone... you know the selling 
power of Vogue! Now, put the two 
together and you have the most 
dramatic, spectacular advertising 
campaign ever conceived in the 
history of Duratone Playing Cards! 


Imagine! Over 3,000,000 women will 
see and want Duratone’s brilliant 

new designs, when Arrco’s powerful 
new advertising campaign is sparked 
by a Full-Page, Four-Color ad in the 
October 1st issue of Vogue... 
America’s leading women’s magazine! 


And when these women by the 
hundreds come to your store asking 
for “those beautiful Duratone Playing 
Cards in Vogue”... be sure you’re 
ready for them! Don’t get caught 
with your stocks down! Stock up on 
Duratone Playing Cards now, and get 
set for the most profitable Playing 
Card sales you’ve ever seen! 


The PROFIT Line of Playing Cards 


CHICAGO - NEW YORK - LOS ANGELES + TORONTO 





- - = for more details circle 112 on last page 


EXHIBIT PREVUE @eeeeeeeeeeeeoeoeeeeeoeoeeeeeeeeeeeeee ee 


General Pencil Co. will include in its exhibit 
the Drawing Pencil Kit as well as many other 
writing instruments. 


Gibson Art Co., Cincinnati, plans to in- 
troduce a new, revolving Tally Tree dis- 
player and an extensive line of tallies in 
new transparent hanger packages. Self 
service unit requires only one square 
foot of counter space. 


Globe-Wernicke Co., Cincinnati, is intro- 
ducing to the trade at the Chicago show 
the Executive Techniplan Modular 
equipment which is available in a wide 
choice of color combinations and styles 
of hardware. Many regulars in the G/W 
line will be shown also. 


Hamilton Manufacturing Corp., Colum- 
bus, Ind. The “Director” series of 
Cosco “Office fashioned” chairs has been 


The new loose-leaf telephone and address 
book designed to match the new shades in 
telephones and “Tempo” desk calendars will 
be shown by Standard Diary Division of Wil- 
son Jones Co. 
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doubled with the introduction of six 
new models — three junior executive 
chairs, two executive chairs and an arm- 
less conference chair. 


This upholstered model is one of the chairs 
to be exhibited by the Indiana Chair Co. 


The Multiple Line machine, considered an all- 
purpose machine for monogramming and im- 
printing, will be shown by Kingsley. 


Hale Industries, Inc., Herkimer, N. Y., 
will be exhibiting its new Concept Design 
— 1000 line of sectional cases which offer 
flexibility of arrangement and reduced bulk. 
Choice of door styles includes solid wood, 
Shoji pattern, plain or striped glass. 


C. S. Hammond & Co., Maplewood, N. J., 
will feature its new lighted version of 
the inflatable world globe. Unique in 
the illuminated globe field, it is made of 
flexible plastic to sell at $24.95. 


Harter Corp., Sturgis, Mich. Harter will 
exhibit a new line of Tempo chairs with 
contemporary styling. Line consists of 
executive posture, small secretarial, ex- 
ecutive swivel and side armchair. 


Hermes Division of Paillard inc., Ney 
York City. The Hermes Rocket, a light. 
weight portable typewriter which weighs 
eight pounds, including the case will 
shown by Paillard. Full sized keys and 
platen and quick set margins are 

features. . — 


Higgins Ink Co., Brooklyn, will reveal fy 
the first time a dispensing stand which 
holds the complete line of 34 ounce dem 
ing inks and allied items. Also will 
enlarged line of India inks, Water 
acetate black, non-waterproof black 
Super Black. 


H-O-N Co., Muscatine, lowa. Mass di 
of card cabinets will highlight the H 
exhibit. The new card cabinet line 

patented “‘tilt-back’’ follower which 

ready reference and visibility to any 
in drawer. Also 50,000 desk line, a 

introduction, which contains 36 di 

models, will be shown. 


C. Howard Hunt Pen Co., Camden, ff 
Main theme of exhibit will feature 
modern Boston Champion portable jy 
sharpener, based on the appeal to the 
tem experts on basis of office time 
Also Bostonette for home market. 


The first showing of the Rena Spirit « 
ing machines in the United States is 
uled for the Du Prints, Inc., exhibit. 


Ideal School Supply Co., Chicago, WE 
include the following items in its exl 
Ingento trimming boards, portable and 
type speakers’ stands, Iecturer’s easel, % 
tionary stand, sectional bookcases and {7 
ing screens. i 


3 
Ideal System Co., Los Angeles, will | 
ture its “Do It Yourself’ Simplified 
keeping and Tax Record Books de 
for any business, home, profession, fat 
ranch. 5 


Invincible Metal Furniture Co., @ 
towoc, Wis., plans to display for 
first time its new executive desk@ 
complimentary chairs. Desk measures 
by 41 inches and has complete me 
edge top. 


= 


Interstate Metal Products Co., © 
will show the Maso. elevator 
which now features a_ glossy, @ 
and heat resistant lamidall plastiey 
in addition to the all steel model T 
stand is also available in the 
series with Presdwood top. 
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the most useful 
writing instrument 
at the greatest 
/ dollar-for-dollar / 
\value 
.~ in yne Ze) d (ob 


Sted o2, 
Sax. 


_— RENE ALR thes 


Mae NEW ! f Writes in 3 colors... 


signs in ink! 
Nn  @ r m a 


pen “a ox Combinition. 


See us at NSOEA CONVENTION 
5.9 1K ret 
$ 5 49 Conrad Hilton Hotel, Chicago 
RY OFFER! Extra ink refill FREE Sept. 28th-Oct. 2nd — Booth No. 118 


NORMA NATIONAL ADVERTISING NOW 
REACHES 27,529,000 CIRCULATION 


in @ Fortune @ New Yorker 
@ N.Y. Times Magazine Section 


@ Sunday magazine sections in 
leading markets, coast to coast 


Leading professional-technical magazines in over 
20 fields of specialized work 


@ Army Times, Navy Times, Air Force Times 


Display NORMA NOW for EXTRA SALES! 


NORMA PENCIL CORP., Norma Bidg., 137 W. 14th St., New York 11 


NORMA representatives * 
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Indiana Chair Co., Jasper, Ind., will show 
many of the office chairs it makes, at the 
NSOEA exhibit in Chicago. 


Jasper Chair Co., Jasper, Ind. A new 
series, in both wood and upholstered, will 
be shown in Chicago, along with some of 
the numbers from the regular line. 


Jasper Office Furniture Co., Jasper, Ind. 
Tentative plans indicate the Classic 
Series introduced this year will be shown 
along with an L-shape grouping for 
secretarial purposes. 


Jasper Seating Co., Jasper, Ind., plans 
to show some items from the line of mod- 
ern office chairs which it manufactures. 


Jayem Sales Corp., New York City, 
as exclusive distributors for the Arden 
Furniture Industries line of plastic top 
desks and tables, will show the furniture 
with tops of Pionite, a new plastic de- 
velopment. 


David Kahn, Inc., North Bergen, N. J., 


will show the No. 2000 Self Service 
Merchandiser which does the work of 
64 running inches of counter cards 


while only taking up one square foot of 
space. Also look for the Marlboro ball 
pen. 


Ketcham and McDougall, Inc., Roseland, 
N. J. Celebration of the 125th anniversary 
will continue during the NSOEA conven- 
tion. Two of its newest products which will 
be featured are the No. 375 Magnetic 
Memo and No. 775 Magnetic Phone Pad. 


Kingsley Stamping Machine Co., Holly- 
wood, Calif., will be showing the new 
Multiple Line Kingsley machine which is 





Webster's New World Dictionary, college edi- 
tion, will be featured by World Publishing Co. 
in its NSOEA exhibit. 
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described as an all-purpose machine to han- 
dle a complete variety of monogramming 
and imprinting services. 


Koh-I-Noor Pencil Co., Bloomsbury, N. J. 
will exhibit its complete line of pencils, 
leads, lead holder, technical fountain pens 
and ballpoint pencils. Featured this year 
will be the newest model of the Rapido- 
graph technical fountain pen. 





Scheduled to be shown for the first time in 
the United States is this Fordigraph 100 ink- 
less duplicator which will be displayed by 
Rex-Rotary. 


Ba 


This solid walnut, hand rubbed set of desk 
accessories is being introduced by Artistic 
Desk Pad & Novelty Co. 





Kores Carbon Paper & Ribbon Mfg. 
Corp., Bronx, N. Y. A complete new line 
of carbon paper and ribbons with the 
theme, ‘““New Concepts in Carbon Paper” 
will be shown. 


Lansdale Products Corp., Lansdale, Pa., 
will show the Cop-e-Ett copy board, Whirl 
Board file and Side Saddle stapler as the 
featured attractions of the company exhibit, 
with many other products shown also. 


La Salle Products Co., Chicago, will be 
showing for the first time the No. 177- 
178 solid walnut smokers with snuffer 
top in jewelers bronze or solid brass. 
Also will feature No. 155 costumer with 
self-adjusting glides. 


Letterex Corp., Washington, D. C. The 
latest additions to the line of intense dis- 
posable carbon sheet lightly “tipped” 
to an excellent grade onion skin are 
Cameo Letterex, a finished rag-content sheet 
and Printed Letterex, which can be printed 





F 
' 
i 





Hale industries is offering its new Concept 
Design — 1000 line of sectional cases featy. 
ing flexibility of arrangement. 





“Jewel” 
moistener, latest Seal-O-Matic moistener, will 
be shown along with tape dispensers and 
Lewis knives. 


The new 3-inch porcelain roller 


with any information the user requires on 
carbon copies. 


Linton Pencil 
Featured at the 
the extensive 


Co., Lewisburg, Tenn. 
Linton booth will be 
new national advertising 
campaign now underway for Linton 
“consolidated” and “Custom” pencils 
Direct mail advertising service for deal 
ers is shown also. 
Luxo Lamp Corp., San Francisco, brings 
to Chicago its line of incandescent ane 
florescent type lamp fixtures designed 
for professional, industrial and busines 
application. 


Maple Leaf Manufacturing Co., New 
York City, will show its extensive line 0 
stenographic notebooks, available in # 
number of ruling patterns and sheet 
count and in both white and green tit 


paper. 


Markwell Manufacturing Co., New Yor 
City, lists its Super-Obro in two finishes 
gleaming chromium or gray, as well # 
several models of Pacemakers, the St 
Plyer and the “Ru” Tackmaster. 


MODERN STATIONER, OCTOBER, 1997 






































21 gir 
unique 
but ne 


Why? 
system 
esting 
Manas 
less to 
are ha 
has ca 
This « 
turers 
ern O; 
inertia 
You'll 
With y 


Ox 
Gar 





w Concept 
ses featur. 





lain roller 
istener, will 
ensers and 


requires on 


rg, Tenn. 
h will be 
advertising 
or Linton 

pencils 
e for deal- 


sco, brings 
lescent anc 
s designed 
id business 


Co., New 
sive line o! 
lable in 4 
and sheet 
| green tint 


New York 
wo finishes 
as well a 


rs, the St 


ister. 


BER, 1957 





Who wants a promotion! 


21 girls filing, and the new system needs only 15! So here’s the 
unique personnel problem: plenty of jobs in other departments, 
but no one is really keen to move. 


Why? Because the new Oxford Pendaflex hanging folder filing 
system changed old-fashioned filing drudgery to pleasant, inter- 
esting work. Who wants a promotion! 


Management is happy too. Suddenly it costs ten thousand dollars 
less to run the department. Suddenly thousands of daily references 
are handled faster, more easily, with fewer errors. Suddenly filing 
has caught up with improvements in other office procedures. 


This experience of International Latex Corporation, manufac- 
turers of Playtex products, is typical of organizations using mod- 
ern Oxford Pendaflex filing systems, which have ended a 30-year 
inertia in filing progress. 


You'll be interested in reading filing case histories that may help 
with your filing problem. Fill in and mail the coupon today. 


Oxford PENDAFLEX° 


OXFORD FILING SUPPLY CO., INC. 
Garden City St. Louis Chicago Los Angeles 









vse” ONAIE X 









Note the “keyboard” level of 
the Pendaflex hanging folder 
tabs, assuring fast, accurate 
filing. 


i 


Oxford 


FIRST NAME IN FILING 
















THIS ADVERTISEMENT WILL APPEAR IN ; 


full page space third 
Management Methods ind page space 
The Office Business Week 
Office Management Dun’s Review 
Modern Office Nation’s Business 
Procedures The Rotarian 


Office Executive 
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Marnay Sales, New York City. High- 
lighted at the convention will be a con- 
tinuous lecture accompanied by a dem- 
onstration on the remarkable ease of 
assembling Partitioner space dividers. 


Master Addresser Co., Minneapolis, Minn. 
A new item to be shown for the first time 
is a pressure sensitive master patch for at- 
tachment to ledger or record cards. Also 
showing six models of spirit process ad- 
dressing machines. 


Master Manufacturing Co., Cleveland, 
will feature a caster display carton which 
has been introduced recently. Also will 
show complete line of casters and ac- 
cessory items for office furniture. 


J. L. May Co., New York City, manufac- 
urers of Maco line of stock and made-to- 
order tags, labels and tickets will be ex- 
hibiting the complete line. 


G. & C. Merriam Co., Springfield, Mass. 
The complete Merriam-Webster line of dic- 
tionaries — ranging in price from $2.95 
to $55.00 — will be on display with main 
emphasis on Webster's New Collegiate Dic- 
tionary. 


Monarch Furniture Co., High Point, N. C., 
will be introducing a new custom line 
created to answer many questions. Notable 
among the designs are low-armed, high- 
backed swivel chairs, matching arm chairs, 
contour chairs, chairs with new seating 
pitch, upholstered arm chairs with swivel 
base and eight new tables. 


Moore Push-Pin Co., Philadelphia, will 
exhibit in its display the company’s full 





The latest additions to the Letterex line of 
carbon “‘tipped" papers will be shown at the 
NSOEA exhibit. 
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line of Metlhed map tacks, marking tacks, 
picture hangers, push pins and thumb 
tacks. 


Bert M. Morris Co., Los Angeles, will fea- 
ture the Safe-T-Set, the Morrisharp electric 
pencil sharpener available in grey or 


mahogany case and the 46BP combination 
ballpen and memo paper unit for use by 
the telephone. 








Extra pages showing the five years previous 
and five years following the current year 
are provided in the Success calendar pad line 
by Columbian Art Works. 





The Model D Kleradesk is just one of the 
desk top sectional organizers which will be 
shown by Sengbusch Self-Closing Inks'and 
Co. 


Mosler Safe Co., Hamilton, Ohio, plans 
to exhibit its C-Label unit in four dif- 
ferent sizes and two color combinations, 
its electric Revo-file and its low cost 
money safe in two models. 


Murphy Manufacturing Co., Louisville. 
With approval from Underwriters re- 
ceived this year on a one drawer file 
cabinet, Murphy now has a complete line 
of file cabinets, from one drawer to 
four drawer in both legal and _ letter 
with “C” or “D” label service. 





























Handy for any home is this Magnetic Memo 
board which will be shown by Ketcham ang 
McDougall. 


National Blank Book Co, Holyoke, Mass., 
will include among its new products for 
the NSOEA show a new line of machine 
posting trays and equipment, step. 
ographers notebook with 500 words op 
cover and 20/20 bull analysis pads, 


National Vulcanized Fibre Co., Wilming- 
ton, Del. A new decorative wastebasket 
will be introduced by National Vul.- 
canized Fibre in addition to their line 
of Vul-Cot wastebaskets for schools. 
business and institutions. 


Northwest Metal Products Co., Green 
Bay, Wis., will feature “V" expanding 
4-drawer file and single and double ped- 
estal desks with expanding drawer unit, 
Tilt-forward drawer emphasizes greater 
efficiency and savings in floor space, 


Oakville Company Division, Oakville, 
Conn. This division of Scoville Manufac- 
turing Co. will have its complete line of 
paper fastening devices on display includ- 
ing Gem Clips, Gripit Clips, Ring Clips, 
Owl Clips, paper clamps and fasteners, 
thumb tacks, staples, Wedge Point pins, 
Handi and “T” pins, washers and straight 
pins. 

Old Town Corp., Brooklyn, plans to show 
their new Model 10 spirit duplicator at 
the NSOEA exhibit in Chicago. The com 
pany also will show the new Kleen Saap 
master units, Nylon Plus AF ribbons and 
Dawn carbon packets. 


Olivetti Sales Corp., New York City, 
will offer its Big 3 Portable line to 
NSOEA dealers. The line consists of the 
Summa 15, a manual, ten-key adding 
machine, and two portable typewriters 

the Lettera 22 and the Studio 44. 


Parker Pen Co., Janesville, Wis. Two 
products will highlight the Parker display 
— The recently unveiled T-Ball Jotter, and 
the 61, the pen that fills itself. Desk sets 
will also be featured at the booth. 


Peerless Steel Equipment Co., Philadel- 
phia, will be showing its newly designed 
counter unit which contains file cabinets 
letter and legal; plus an array of counter 
height vertical cabinets. 


Pelouze Manufacturing Co., Chicage 
will be exhibiting the current line o 
postal scales from 1 pound to 50 pounds 
listing at $2.95 to $12.75, with eight 
models covering this range. 
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Visit us at 


NSOEA 











Booth 109—Conrad Hilton Hotel 
Chicago, Illinois 
Sept. 28-Oct. 2 


Sheaffer Wins the Pennant 
in the Profit League! 


New Cartridge Pens 
$5.00 and $8.75 
Desk set, $4.95 








it’s the complete line that touches all 
the bases in every price class! 


Season after season, Sheaffer far out- 
classes all competitors in bringing home 
profits to the complete line dealer. 

As they say in baseball circles, it figures. 
For no other line of writing instruments 
covers all your customer needs the way 
Sheaffer does. And certainly no other line 


is as consistently and powerfully pre-sold 
in every price range as Sheaffer’s. 

Why not go all the way with the pennant 
winner? It’s just as easy to stock Sheaffer’s 
complete line from top to bottom. And 
you'll find it a lot more profitable season 
after season ... after season! 


SHEAFFER'S 


White Dot Snorkel Pens * Desk Sets * Cartridge Pens * Ballpoints * Pencils 


W. A. SHEAFFER PEN CO., FORT MADISON, IA., U.S, A. © IN CANADA: GODERICH, ONT, « IN AUSTRALIA: MELBOURNE e IN GREAT BRITAIN: LONDON 
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Plan Hold Corp., South Gate, Calif. 
Now in the third year of manufacturing, 
Plan Hold will show a complete line of 
vertical filing equipment of aluminum 
using a friction type binder. 


Polar Manufacturing Co., Philadelphia, 
will introduce at the show a completely 
new line of desk accessories designed with 
the modern trend of furniture in mind. 
Another new line will feature two-color 
combinations. 


Port Huron Sulphite & Paper Co., Port 
Huron, Mich., will exhibit its Copysette, 
a second sheet interleaved with Huron one- 
time carbon for typewriter correspondence 
and general copy work. Carbon sheets are 
then pulled out and thrown away. 


Precision-Posturect Chair Corp., Chicago, 
will feature its new Ped-Rest, a con- 
veniently sized footrest to be used by 
office machine operators. A_ secretary 
chair with a new seat adjustment which 
works like an automobile jack will be 
shown also. 


Protectall Safes, New York City. This 
division of the Mosler Safe Co. will 
feature a line of record safes with a new 
hard, durable finish called Air Spray. 
The finish is said to resist scratching, 
and take a color quicker and permanent- 
ly. 


Regency Thermographers, New York 
City, is showing the unique edition of 
the Flower Wedding Line in Chicago. 





Ditto’s new 18 D-70 direct process duplica- 
tor, with the “Detroit Look" will be shown 
in Chicago. 


This back view of a counter unit by Peer- 
less Steel Equipment Co. shows the different 
size file cabinets and the counter height ver- 
tical cabinets. 
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Round in format, with the largest selec- 


tion available, it features engraving 
style faces and connecting letters in 
thermography. 

Rest-A-Phone Co., Portland, Ore., 


will introduce a new unit this fall 
which will allow its installation on any 
telephone. A move is planned from 
Portland to Dallas for the firm. 


Rex-Rotary Distributing Corp., New York 
City. Displayed in the exhibit area will be 
the Rex-Rotary model D280 twin cylinder 
duplicator, the newest Electro-Rex, electronic 
stencil and offset plate cutting machine, and 
the Fordigraph 100 inkless duplicator, 
which will be shown for the first time in 
the United States. 


Reyburn Manufacturing Co., Philadelphia, 
will feature at its booth a gondola self- 
service display of Reyburn shipping tags, 
marking tags, key tags, labels, reinforce- 
ments, index tabs, notarial seals, gummed 
stars and mending tapes. 


J. K. Rishel Furniture Co., Williamsport, 
Pa. Rishel’s new offering this fall in 
Chicago represents a radical departure in 
design from other modern groups. This 
No. 3,000 group is named the “Centen- 
nial Group” to celebrate the firm’s first 
century in business. 


Rite-Line, Washington, D. C., will fea- 
ture a display which can be used in the 
window or as a point-of-sale display. 
Mailers which illustrate the copy holders 
may also be seen among the promotional 
items. 


Robinson Reminders inc., Westfield, 
Mass., is planning to feature its All "Round 
Reminder at the exhibit. The unit, which 
measures 5 by 41/) inches, is designed for 
use in either a hip pocket or inside coat 
pocket. 


W. T. Rogers Co., Madison, Wis., will be 
showing the Sta-Put ball pen and Sta-Rite 
typewriter pads as the featured items in 
the company exhibit. The former item 
uses a dual surface linen tape that allows 
the pen to be anchored to any place desired 
while a 20 inch bead chain secures it. 


E. W. A. Rowles Co., Arlington Heights, 
il., will show its new line of aluminum 
framed wall hanging bulletin boards 
and chalkboards. Frames are one-piece 
extruded aluminum which are formed 
around the board. 














' 


A new light duty type of shelving — the 
Budget Storage Rack — is scheduled to be 
shown by Borroughs Manufacturing Co. 


Royal Metal Manufacturing Co., Chicago, 
will spotlight its mewest entry in its 
line of secretarial and executive posture 
chairs — “Thinline” office chairs. Oval 
shaped backrest and wing-swept scuff 
guards emphasize the new look. 


Sainberg & Co., New York City, plans 
to feature its No. 9200 series — a group 
of modern desk accessories in simple 
flowing lines without gold tooling, 
covered in top grain cowhide. Also 
showing Junior Executive desk set at 
$15.00. 


Sanford Ink Co., Bellwood, Ill. Featured 
in its display will be Penit fountain pen 
ink, foam rubber stamp pads, stamp pad 
inks, rubber cement, Grippit paper 
cement, Solvene type cleaner, ink efadé 
cators, pastes and mucilages, tempem 
colors and other items. 


Schwab Safe Co., Lafayette, Ind., plan 
to present three new items at NSOEA 
and has not revealed any detail on the 
type of units to be displayed. 


Seal-O-Matic Dispenser Corp., Newark, 
N. J. The new “Jewel” 3-inch porcelain 
roller moistener which is the latest addi 
tion to a line of envelope and label mois 
teners will be shown in addition to the 
company’s automatic and manual tape dis- 
pensers and Lewis all-purpose knives. 
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Now, long respected M&V carbons, inked 
ribbons, and supplies, as well as Burroughs 
sought-after adding machines and cash 
registers, are both available from the same 
dealer representatives! 

Even if you’re in a position to carry only 
one of these fine lines, you can still take 
advantage of the terrific sales support this 
new combination offers. 

For you this means hard-hitting support 
in either or both profit-proved lines. 
You'll be backed by intensified direct- 
mail, point-of-sale, and national and trade 
advertising. And, merchandising help is 
yours from specially trained representatives. 
Ask the man who calls on you. He may 
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New lineup wins every time! 


previously have offered M&V products, or 
Burroughs adding machines and cash reg- 
isters. He can now explain all the advan- 
tages you'll receive from this new pairing. 
Add M&V products or Burroughs adding 
machines and cash registers, or both to 
the lines you offer your customers. These 
are respected and aggressively promoted 
products distributed by Burroughs Division, 
Dealer Sales Department, Burroughs 
Corporation, Detroit 32, Michigan. 
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Semco Sales, St. Petersburg, Fla., has 
prepared the first public showing of a 
new manually adjustable typing desk and 
will also feature the regular line of ad- 
iustable steel tables. 


Sengbusch Self-Closing Inkstand Co, 
Milwaukee, Wis., will exhibit its new 
DE-200 and DE-1000 fountain pen desk 
sets in addition to the entire Sengbusch 
line including pen sets, stamps, self-closing 
inkstands, moisteners, file trays and sec- 
tional organizers. 


W. A. Sheaffer Pen Co., Fort Madison, 
lowa. The convention exhibit will see a 
display of all primary (White Dot) mer- 
chandise in addition to low-end merchandise 
and show cases. Heavy emphasis will be 
on newly introduced sterling silver tip ball- 
point pens priced at $2.95. 


Shepherd Casters, Inc., Benton Harbor, 
Mich. All variations of this double body 
caster will be shown. Instant pivot and 
whisper glide action are featured with 
axle and bearing surfaces factory lub- 
ricated and enclosed. 


Southworth Co., West Springfield, Mass. 
will show many items from its papers, 
which include bonds, ledgers, typewriter 
papers, deluxe visible and watermarks. 


Standard Diary Division of Wilson Jones 
Co., Chicago. will be showing the loose- 
leaf telephone and address book in six 
smart colors that match the new shades of 
telephones and “Tempo” desk calendars. 
Padded covers with front cover gold tooled 
are features. 


Sturgis Posture Chair Co., Chicago, is 
planning to introduce three new chairs de- 
signed to complement steel and wood desks 
of contemporary design. The three Trend 





Changepoint's “New Look"’ pen set in gleam- 
ing jewel-like “Alumilite” finish in silver and 
gold will be exhibited at Chicago. 
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This 46BP combination ballpen and memo 
paper unit by the Bert M. Morris Co. was de- 
signed especially for use by the telephone. 


models include an executive swivel arm 
chair, an executive swivel arm chair with 
swing back and a matching guest chair. 


Taylor Chair Co., Bedford, Ohio, plans 
to exhibit several new chairs for the first 
time at the Chicago show. Included are 
No. 4701 and No. 47011 which feature 
“Flexibase” spring foundation seats and 
sculptured legs. Also a new line of con- 
temporary round back chairs known as the 
No. 4920 line will also be shown. 


William Tolen & Son, Inc., Philadelphia. 
Progressive ideas in office lighting, smok- 
ing stands, costumers and the like will be 
shown by the Tolen Co. 





This ultra-modern chair designed by Olga Lee 
is one of the new custom line items to be 
shown by Monarch Furniture Co. 


Tiffany Stand Co., St. Louis, Mo., 
is planning to exhibit its line of office 
machine stands, including the heavy duty 
8000 series, as well as its Duplex book 
stand with the self leveling top. 


Transkrit Corp., New York City. Featured 
in the exhibit will be Transkrit hot wax 
carbon process whereby carbon spotting 
is available for the backs of single or 
multiple forms in any area or any shape 
with elimination of carbon sheets. 


Underwood Corp., New York City. The 
Dealer Division of Underwood will 


exhibit the new 1958 Golden-Touch por. 
table typewriters and the Leader electric 
adding machine at the NSOEA conven. 
tion. 


Utility Wholesale Stationers, Chicago, 
will feature in its display a catalog 
which it claims is the most complete one 
devoted exclusively to the office supply 
business. Merchandise for which Utility 
has exclusive distributorships will also 
be shown. 


Vail Manufacturing Co., Chicago. The 
Victor Gold Executive in gold-plate jis ip. 
cluded among the Victor desk staplers and 
tackers to be exhibited in Chicago by Vail 


Vogel-Peterson Co., Chicago, will by 
showing its latest design of Office Valet 
Wall Racks. Each frame consists of the 
tubing with three arms welded thereon, 
with the tubing mounted on the wall 





This Addo-X front-feed bookkeeping machine 
is claimed to be the secret of efficient ond 
economical bookkeeping. 





Among the complete line of paper fastening 
devices to be exhibited by Oakville Company 
Division of Scoville Manufacturing is this bog 
of colored paper clips. 


F. Weber Co, Philadelphia, will exhibit 
a line of fine artists’ colors, brushes 
canvases and all necessaries to make 4 
complete art material department. Oil 
color outfits and Ideal sketching easels 
will be prominently displayed. 
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Craftint’s Newest Paint-By-Number 


Kits... Are A Smash Hit! Order These 


Sales-Sensations . . . Now! 


INTERIOR DECORATORS’ KIT 


We knew we had a HOT number... but 


sales have passed even our fondest expectations. 
Already... the re-orders are pouring in from 
coast-to-coast! We can’t make ‘em fast enough! 
You'll “hang up” new sales records with these 
new paint-by-number pictures that your customers 


will “hang up” in their homes and offices! 


Another Sure-Fire Seller... 


Craftint Kid-Ease Paint-By-Number 
Die-Cut Panels with Stand-Up Easels! 


The youngsters can't pass ‘em by... 
No frames to buy! Just paint them 
up and stand them up! 


A most popular dollar number! 





















el 


Interior Decorators’ Set 
$2.95* ea. (8"x8") or (8"x16") 
24 sets * 12 subjects 
Paint-By-Number Sets 

Contains 4 or 2 Mounted Panels 

12 Jars of Oil Colors, 3 Brushes 

Brush Cleaner 


KID-EASI 

KID EASE - $1.00” paver ae-mamese 
12 - 8"x 10 
Paint-By-Number Sets 

Contains 2 Mounted Die-Cut Panels 

6 vials of Oil Colors, 1 Brush 

Instructions 


THE Craftint MANUFACTURING CO. 


YORK ° 
OFFICE 


NEW 


on Se ° CHICAGO 


MAIN 1615 COLLAMER AVENUE, CLEVELAND 10, OHIO 
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EXHIBIT PREVUE cccccece 


Victor Adding Machine Co., Chicago, 
plans to exhibit the Executive 7-column 
electric adding machine with direct sub- 
traction, in both full-keyboard and ten- 
key models. This full duty portable adds, 
subtracts, lists and multiplies. 


Weber Costello Co., Chicago Heights, Ill. 
Among the new products to be fea- 
tured by this company are Alphacolor 
Watercrayons, a new color medium in 


Eaton's new “sight selling’ merchandising 
units include this counter display fixture 
which holds 36 to 50 boxes of decorated 
notes. 
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> ak elo ms oy —y — 


YO. 870 DRAFTING TABLE 


One of the new globes to be featured by the 
George F. Cram Co., is this “Jet Age’’ num- 
ber which rests free in a table-cradle base. 


easy-to-use stick form. They are pack- 
aged in sets of 12 or 24 colors, 
available in solid color packaging. 


also 


F. S. Webster Co., Cambridge, Mass. 
A general line of carbon papers, office 
machine ribbons and duplicating acces- 
sories will be with particular 
emphasis on Multikopy Durametric car- 
bon papers with the clean edge feature. 


shown 


Wolber Duplicator & Supply Co., Chi- 
cago, will include in its display, along 
with the complete line of equipment and 


Superbly designed steel base drafting table 


built with the meticul 
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ANCO WOOD SPECIALTIES 


INC 


supplies, the Copy-Rite “Silver Stregl 
duplicator which features rugged cop. 
struction, long life and ease of Opera. 
tion. 


World Publishing Co., Cleveland, Qhis, 
Webster's New World Dictionary, College 
edition, in its various bindings, will he 
featured by World at the show as well a 
the Concise edition and other less expensive 
dictionaries. Also some Bibles will fe 
shown. 


Yawman and Erbe Manufacturing ¢9, 
Rochester, N. Y. Their new line @ 
filing cabinets, called “Pro-File’, is be. 
ing featured along with specially desigp 
ed systems. The compartment swings 
down, operating on a patented Rods 
Tilt suspension. 5 


York Safe and Lock, Canton, Qhis, 
will feature the versatile Tri-Bolt money 
chest designed for burglary and holdup 
protection at minimum cost. Also York 
will show the new Ledger Tray safe and 
a complete line of One-Hour safes. 


Zephyr American Corp., New York City, 
A new concept for list finders and auto 
matic memo pads, wherein the cop 
sumer can speedily and permanently @ 
sert initials without use of adhesives 
(patents pending) will be introduce 
at the NSOEA convention. 
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DELUXE EXTRA HEAVILY 
WEIGHTED and FELTED 
No. 823 RED and IVORY 
No. 824 BLACK and IVORY 
x King. Superbly 
vidgua 
A jator 


compart 
mulated 
ver over od 

12 x8Y% x2 
olokelol-te MM alors 


wo frame 


stop hinges an 
oldeht Mu aehiasl-s) 
Y Retail $9.95* SOLID CATALIN A 
HAND-CARVED CHESSMEN 
No. 825 RED and IVORY 
No. 826 BLACK and IVORY 


King 3% high 


UNWEIGHTED SET 4 
No. 803 RED and IVORY 
No. 804 BLACK and IVORY 
King. Colorful 12! 
box witt ut 


Chessmen 


Wood frame case w 
out to | Alligator leather 
x2, 


compartments 


Size 

Velvet lined 
Stop hinges 

folate Muarelarei i= 


ie) 
piece sé y for display 


Retail $1.00* 


10%, 
brass catches 


Retail 
| 


Now! E. S. LOWE 
the best known... 


WEIGHTED and FELTED A 


No. 805 RED and IVORY 
No. 806 BLACK and IVORY 


King, Attractive 


best-selling name 

in CHESSMEN ... 
makes value news 
with LOWEST PRICES 


in 25 years! 


x LY, box witt 


h piece se 


Retail $1.98* 


WEIGHTED and FELTED 


No. 811 RED and IVORY 
No. 812 BLACK and IVORY 


na Sturd eatherette 


PLASTIC TRAVEL CHESS SET —> 
No. 840 fin detailed 
Plastic Chess pieces with 


that fit 


pegs 
nto Plastic Playing Board 
Embossed plastic case with side 
compartments. Play Tolol ae 
: e x4, xi 


Retail $1.00* 


WEIGHTED and FELTED 


Yo. 837 RED and IVORY 
Yo. 836 BLACK and IVORY 


h 


ny 


Packed in hig PLUS . . . LARGEST ASSORT- 
MENT OF HAND CARVED 
WOOD CHESSMEN AND 


GENUINE IVORY CHESSMEN. 
Send For Complete Catalog 


er tulelel tite! eathere 
h spring meta 
43%, a ae 


s for color 


Retail $3.95* 


9END FOR LATEST CATALOG Retail prices slightly higher west of Mena 


200 FIFTH AVE., 


in Highly 
highly polished Staunton design 
th simulated 
x and 
felted 
9 


4 


$29.95* 


NEW YORK 


SOLID CATALIN 4 
HAND-CARVED CHESSMEN 
and CHECKER SET 

No. 827 K 

polished. Stauntor 
sign. Red and Ivory or Bla 
Also 24 hand 

Ivory Gata 


linen p 


Ivory 


14) 
Wood frame case 
Size 


2 ayie 
ligator leather 
x' 2%, — velvet 
partments 


Retail $34.95* 


* DELUXE EXTRA HEAVILY 
WEIGHTED and FELTED 


No. 839 RED and IVORY 
No. 838 BLACK and IVORY 
King-Size King. Brown 


sturdy plast 


ea 
J /s 
box 
Size:17¥4 x 
nq leatherett: 


leatherette 
compartments 
x 2, ; fold 
Tale Mi ololoiae| 


Retail $4.95* 


DELUXE EXTRA HEAVILY 
WEIGHTED and FELTED 


No. 819 RED and IVORY 
No. 818 BLACK and IVORY 
King-Size, 3%, King 

Book Box. Size: 9 

Brown calfskin fin 

over wood frame 

tooled effe 
Gilt 
Bound to 
History and Romar 


with instructior 


tandg 
edges and 


cover 


Retail $4.95* 


Ww, N.Y 
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C. 
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Treyz To Head 
Brand Names Event 

Oliver E. Treyz, vice president in 
charge of ABC television, has been 
named chairman of the 1958 celebra- 
tion of Brand Names Week, April 
13-20. 

Announcement of the appointment 
was made by Thomas F. O'Neil, 
chairman of the board, RKO Teleradio 
Pictures, Inc., and chairman of the 
board of Brand Names Foundation, 
Inc., which sponsored the annual pro- 
motional event. 

Mr. Treyz will head a committee of 
23 executives of the foundation’s mem- 
ber firms, representing leading brand 
name manufacturers, advertising 
agencies and advertising media. The 
committee will develop and coordi- 
nate Brand Names Week activities. 

In 1957, the foundation estimates 
that more than 35,000 merchants tied- 
in with window and in-store displays, 
as well as special advertising and pro- 
motions. Extensive editorial and fea- 
ture publicity accompanied the week. 

The annual dinner in the grand 
ballroom of the Waldorf-Astoria on 
April 16 will climax Brand Names 
Week. The foundation will honor 
merchants for outst: nding presentation 
of manufacturers’ brands. A “Brand 
Names Retailer-of-the-Year” plaque 
and “Certificates of Distinction” will 
be presented to firms in 26 retail 
categories. 


WOFI Adds To Staff 

Thomas Gerald Delaney has been 
appointed to the staff of the Wood 
Office Furniture Institute to serve as 
an assistant in the Institute’s research 
and technology program. 

Mr. Delaney is a graduate of 
Georgetown University in Washing- 
ton and received his earlier education 
in Yokohama, Japan, where his father 
was a U. S. attorney. 

The Institute, an association of 
leading wood office furniture manu- 
facturers in the U. S. and Canada, is 
located in Washington, D. C, 


60 





7 


7 


~~~ 


~wowowewreerwrwrwrwee 


7 


~wawewTTTe 








eesceccecces PRESSTIME NEWS -eeee 





ee 


Officers of District 4 of the National Stationery and Office Equipment Asso- 
ciation have announced a change in the dates of the 1958 district meeting. 

Arrangements have been completed for the meeting to be held on April 18- 
19, 1958 at the Peabody Hotel in Memphis, Tenn. According to an NSOEA fe. 
lease, the date was changed so that delegates might enjoy Memphis at its most 
beautiful season. 

* % 4 

The Gallup Map and Stationery Co., Kansas City, Mo., has named Buy 
ScoTT as the new sales manager of its Stationery division. Mr. Scott has been with 
the company for nine years. 

* * £ 

To provide a “showcase” for worthwhile projects which often do not come 
before interested technical audiences, Mars Pencils is sponsoring its second (1958) 
annual design contest. 

The subject can be almost anything, with $100 paid to winners for right to 
reproduce their designs. The designer is given full credit and retains all futuge 
rights to the project. 

co * * 

A new service under the name ‘Operation Thoughtfulness’ has been inaw 
gurated by the Card Box, a card shop and party goods house in Denver, Colo, 

Designed to aid business and professional men and industrial establishments, 
the firm acts as a memory guide for individuals and organizations, sending out 
birthday, anniversary and Christmas cards and the like to a list furnished by the 
client. 

* * * 

According to a report from National Office and Bank Supply, formerly of 
Enid, Okla., the company has transferred its general offices and headquarters to 
18 “A” St., N.W., Ardmore, Okla. A more central location where volume is the 
heaviest was listed as the reason for the move. 

* * * 

Christmas time in Chicago is the theme as well as the grand prize of Vieter 
Adding Machine Co.’s four-month nation-wide sales contest. 

With $40,000 allocated for the contest, it is open to all retail dealers, branch 
salesmen, National accounts representatives and industrial salesmen. Top sales 
producers in thirteen categories, along with their wives, will journey to Chicago 
as guests of Victor in December. 

* * * 

Monroe Calculating Machine Co., recently advanced four members of its na- 
tionwide sales organization to branch manager positions: THEODORE BEVERLY in 
the Bronx, N. Y.; ARMIN J. GILL in Clarksburg, W. Va.; WILLIAM J. HALLIDAY 
in Grand Rapids, Mich.; and ERNEsT J. HEINMULLER in Easton, Md. 

* * * 

The C. Howard Hunt Pen Co. manufacturing plant will be moved from Cam- 
den, N. J. to Statesville, N. C., early next year. 

According to GrorGE E. BARTOL, 3RD, president of the firm, the change is 
being made to provide for continuing growth of the company and possible future 
diversification. Executive and administrative offices will remain in Camden. 

* * * 

Largest pre-Christmas advertising campaign in history of Hallmark Cards will 
be undertaken by the Kansas City, Mo. greeting card and gift wrap publisher. 
Seven major consumer magazines are scheduled for color advertisments during Oc- 
tober, November and December. 

* * * 

Recent deaths within the Industry . . . HAROLD H. MCKELVIE, general man- 
ager of Schwabacher-Frey Co. plant, Los Angeles . . . EDwIN C. FLEyY, 60, own 
er of Lehigh Stationery Co., Bethlehem, Pa... . PAUL A. WILLENBORG, 49, S€ 
retary of Willenborg Stationery & Printing Co., Cincinnati . . . JOSEPH J. Dunn, 
52, buyer and assistant treasurer, William F. Murphy and Sons Co., Camden, N. J. 
. . . Ray H. Horton, 71, retired stationer from Los Angeles. 
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THERE’S LOADS OF PROFIT 


in Ful-Vu’s “‘super market’’ merchandising 
methods and turnover rate 


Ful-Vu “window sleeve” albums, binders, and flip-over trays 
and displayors really move . . . fast . . . for three good reasons: 


1 Ful-Vu albums are packaged, labelled and openly dis- 
played* for on-the-spot sales action when customers visit 
your store. 


2 Ful-Vu is far and away the best advertised, best-known line 
of its kind . . . and has been for many years. It’s pre-sold 
by us to make your selling easy! 


3 Ful-Vu is the most complete, highest quality line. Your cus- 
tomers get exactly what they want . . . NOT something 
“‘almost as good.” 


* In Ful-Vu’s famous Roll-Around Store Displayor, 
in Ful-Vu’s wrought iron Self-Service Counter 
Displayor, etc. WRITE FOR DETAILS. 


y 
SEE US AT THE P 
NOSEA CONVENTION! = ul 
SYSTEMS OF 


DISPLAY 


CANADA: PRESTON-NOELTING, LTD., Stratford, Ont. « DALLAS, TEX.: 129 Leslie St. ¢ EXPORT: LANGSAM CO., 5 Beekman St., New York 38, N. Y.,U. S.A. 
- = = for more details circle 126 on last page 
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PIONEERED AND MADE BY COOKS’ INC. Blackwood, N. J. 
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NSOEA Schedules 
Management Course 

The first intensive training course 
in management sponsored by the 
NSOEA for dealers will be held in 
the new Center for Continuing Edu- 
cation at the University of Georgia, 
November 14-16. 

The course will begin with an or- 
ientation by Paul Burbank, NSOEA 
executive vice president, at a dinner 
meeting November 14 and_ will 
swing into two full days of concen- 
trated study, demonstrations and 
conferences. 

The participants will be divided 
into four groups for better personal 
attention and will attend half-day 
sessions in each of four main areas 
of profitable management: Account- 
ing for Profit; Selecting Better Sales- 
men; Increasing Inventory Turnover; 
and Merchandising and Advertising. 

University instructors from the 
College of Business Administration 


will direct the sessions with aid of 
statistics, case studies and other ma- 
terials supplied by NSOEA. 

The center has bedrooms with sit- 
ting rooms, private baths and tele- 
vision. The participants also will 
have free access to the lounges, dis- 
cussion and reading rooms, auditor- 
ium, library, main dining room and 
coffee shop, all housed within the 
new center. 

The NSOEA has set the fee at $40 
for the entire course, including all 
texts and materials. Room and board 
will be furnished by the University 
at the center for $20 for the entire 
stay. Registration can be made by 
writing NSOEA, 740 Investment 
Building, Washington 5, D. C. 


WSA Merchandising 
Conferences Set 

The programs for four merchan- 
dising conferences sponsored by the 
Wholesale Stationers Association 
have been announced by Donald S. 
Frey, secretary-treasurer of the assoc- 
iation. 


The Southwest conference will be 
held in the Hilton Hotel, For 
Worth, Texas, on September 25 
The Eastern conference will be held 
at the Shawnee-On-Delaware Hotel, 
Delaware Water Gap, Pa. op 
October 18 and 20. The Western 
Canadian conference was held g 
the Vancouver Hotel, Vancouver, 
B. C., on September 16, and the 
Southeastern conference is scheduled 
for November 11 at the Dinkler 
Plaza, Atlanta, Ga. 

F. E. Berry of the Stationers Dis. 
tribution Corp. will be chairman of 
the Southwest meeting. Marion 
Springer of the American News Co, 
will serve as conference chairman 
for the Eastern meeting, and Philj 
Rhodes, S. P. Richards Co., Atlanta 
will be chairman for the Southeast. 
ern meeting. 

M. H. Chute, WSA president, will 
address all of the conferences, as will 
Mr. Frey. Each of the conferences 
will include a luncheon program and 
a late afternoon or evening recep 
tion. 
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NOW IN A CONVENIENT 
PULL TAB BOX! 


STAMP PADS 








ZZ 





CHICAGO, ILL. 
DALLAS, TEXAS 


LOUIS MELIND CO. - 


3524 N. Clark Street 


LOS ANGELES, CALIF. 


EASIER TO STOCK — EASIER TO SELL! 
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A NEW LOOK FOR 


Sid id tidid didi EATONS 








TORU 


ee ee 


NEW DESIGN! 


A NEW COLOR ADDED! 





NEW EFFECTIVENESS IN SELF-SELECTION SELLING! 


Crisp, Modern New Box Design! Eaton’s — with the addition of a delectable pure PINK to 
Petersburg keeps all the charm that has made it __ the highly individual tints of Blue and Grey and 
one of Eaton’s most popular papers—but now White that are established favorites of women. 
adds color excitement and new box design for 
greater effectiveness in self-selection selling. 
Color of box tops color-clues letter paper inside. 
Strong on-display design—smart stripes give vis- 
ual interest at whatever angle box is displayed! 


This New Look now for All Staple Merchandise! 
The redesigned Petersburg package is used now 
for all staple merchandise... Notes and Letter- 
size Papeteries, Open Stock items, Double 
Quantity numbers. Order your supply now. You 
Bigger Color Range! Fresh fashion interest has __ will find Eaton’s Petersburg a better best-seller 
been added to the entire Petersburg selection than ever before! 


ATON 


EATON PAPER CORPORATION {bn} PITTSFIELD, MASSACHUSETTS 
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NEWS 


WOFI Chairman 
Wins Alumni Award 
The Distinguished Alumni Service 
Award of Indiana University recently 
was presented to 
Douglas Whit- 
lock, chairman of 
the board of the 
Wood Office 
Furniture _Insti- 
tute. 
Mr. Whitlock 
is the nineteenth 
Indiana U. alum- 
Whitlock nus to be honor- 
ed with the award since the university 
was founded in 1820. He also is a 
Washington, D. C., attorney, chairman 
of the board of the Structural Clay 
Products Institute and a former presi- 
dent of the Producers Council. 
Mr. Whitlock served as executive 
director of the Eisenhower campaign 
tour in 1952 and as executive director 


of the Republican National Committee 
in 1953. He founded the Young 
Republican organization in Indiana. 

The Indiana award pays tribute to 
Mr. Whitlock as an “understanding 
student of national affairs; a voice 
heeded in the councils of a great 
political party; and wise counsellor in 
the law.” 


Pearlman Rejoins 
Gift Wrapping 

Joe Pearlman has rejoined Gift 
Wrappings, Inc., as general sales 
manager. In this capacity he will as- 
sume overall direction of the sales 
force, nationally. 

Mr. Pearlman was formerly with 
the Whiting Paper Co. The firm, 
which recently moved to its new 
plant at 110 East 129th Street, New 
York City, has installed new print- 
ing, coating and embossing equip- 
ment that will enable it to better 
meet all specific requirements of 
large users of decorated papers. 


3M Wins Patent Decision 

Minnesota Mining & Manufachy 
Co.’s claim that its basic cellog 
tape patent was infringed upom 
Technical Tape Corp., with resulj 
damages, has been upheld byg 
United States Court of Appeal in} 
York. 4 

Herbert P. Buetow, 3M presi 
said his firm has received a copy 
the opinion which was handed q 
on August 2, The court not only ff 
the patent valid and Technical 
Corp. guilty of infringement, § 
found the infringement was delibg 

The opinion, which was write” 
Judge Vincent Leibell and conc 
in by Justices Harold R. 
presiding, and Sterry R. Wa mn 
confirms the ruling of United § 
District Judge Alexander Bick 
New York in July, 1956. 

The amount of damages to be 
to 3M will be decided by the di 
court following an accounting 
hearing to ascertain them. 








THE 


EFFICIENCY AND CHAMPIC 


Lines of Paper Products 


will again be on display at the 


N.S. 0. E. A. CONVENTION. 


We invite you to visit with us at 


Booth No. 124 


To greet you and talk over these popular and well-establis 


lines will be: 


Rus Ragan—Chicago Office Mgr. & Mid-West Rep. 7 
Doug Allen—Chicago Office & Mid-West Rep. 
Obe Meloan—Southwestern and Fla. Rep. 

John Whalen—Sales Manager 


American tad s. Paper Company 


HOLYOKE 


MASSACHOSETTS 


Manufacturers of 


EFFICIENCY and CHAMPION LINES 
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THE BEST THAT MONEY CAN BUY! 
Apsco Dandy Super-10, America’s finest heavy-duty all 
steel automatic feed pencil sharpener with Cycolac® un- 
breakable receptacle—PLUS—Apsco 2002 deluxe all pur- 
pose, front drawer loader, stapler. Pins —Tacks—Staples. 

















A STEEL FOR THE MONEY.. 
Apsco’s classic all steel double bearing pencil sharpener, 
the Dexter Super 10, and the perfect desk-mate, the Apsco 


lation where heavy duty, highly styled office equipment 
is desired. 


yours at once! 


2002 standard stapler. Recommended for multiple instal- 


combine pencil sharpener and stapler orders for maximum discounts! 
combine pencil sharpener and stapler sales for maximum profits! 
stock —display —and sell these desk-mates from Apsco 





YOUR BREAD-AND-BUTTER TEAM 
The Apsco Giant pencil sharpener, long the standard of 
sharpener value and with quality proven by the more than 
15,000,000 installations ........... PLUS the all metal 
Apsco 4004, the standard by which stapler value is meas- 
ured. The only stapler in its class that PINS—TACKS — 
STAPLES. Uses only standard wire staples. 


for new business... 
for repeat business... 
for profitable business... 













Apsco’s Premier Port 
smart companion, the 
desk-top; easily stor 
Aptly called the “Exe 





SINGLE PURPOSE DUO 


The Apsco Chicago for use where only standard-sized 
wood-cased pencils are sharpened. Apsco’s A-10 stapler, 
“The Traveler Model,”—all steel, top loader, tacks 
and staples. 


All items in the Apsco line of pencil sharpeners, staplers, and punches 
@re described in Apsco's 50th anniversary full line catalog. Write for 


The Apsco Atlas all s 
cil sharpener. A pert 
“Standard of Quality’ 
Stapler — Loads Star 
¥%” open throat for 


open up new markets 
with new standards 

of quality punches 

for more new business 















don't sell one 
without the 
other! 





MADE FOR HIM! 
ysco’s Premier Portable pencil sharpener and its ultra- 
nart companion, the 3003 stapler. Both designed for the 
sk-top; easily stored in the drawer when not in use. 
itly called the “Executive Set.” APSCO punches have the patented Apsco effortless action that 
perforates 30 sheets of paper quickly and easily. Fit into the 
standard desk drawer without locking handle in “down” 
position! 

Apsco quarter-inch drills have a shearing action, and are 
case-hardened for long life. It is this shearing action that 
makes possible clean perforations every time. The concave drill 


design bends chips so that channel-clogging is eliminated. Steel 





base plates have large mar-proof rubber feet. Extra-large chip 
capacity. Precision-cast of durable Zamak #5, finished in 
standard Hammerloid Grey. 

Model 330 has unique Apsco visual guide to accurately center 





all sizes of paper plus pre-set right hand guide that centers 11” 


A PROFIT PLUS 


ve Apsco Atlas all steel, single bearing multiple use pen- paper automatically for rapid punching. 
| sharpener. A perfect tie-in when installed with Apsco 
Standard of Quality” staplers. Shown is Apsco’s A-1 Plier 
tapler —Loads Standard Staples—Pins and Staples — 


” open throat for easy bag closure. 


Model 220 has adjustable guide to center sheets up to 14”. 





Apsco’s twin punches adequately handle the perforating 
needs of today’s busy office! Sell this team for real profits! 





Address: APSCO PRODUCTS, INC. 


9855 W. Pico Blvd. + Los Angeles 35, California 
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50 years | 
of manufacturing APpSsco pencil - 


sharpeners for the office, school, and home 7 
proudly backed by this unchanging warranty 


- 3 

















Merchandise Warranty 


tee its merchandise against defect 


Apsco Products, Inc., will guaran 
truction and will replace any units 


due to faulty workmanship or cons 
or parts thereof, which are inoperable, or become inoperable because 


facture. This guarantee applies only to parts which 
are shown to be defective and does not constitute replacement and/or 
exchange of parts which are worn beyond repair or to the 
point of required replacement because of usage. 
Further, this guarantee is effective only so long as the merchandise 
in question is not exposed to abuse beyond that of normal wear 
and tear to which such products may be subjected. 


of improper manu 





JIGS JIN 


Team up with APSC 
O during this 50th anni 

a wed oan opportunity for more new ee year 

usiness — more profitable business! — more 


ONLY Apsco enables you to combine orders for | 3 
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APSCO A-9 
HEAVY-DUTY 
STAPLER 


Giant in size. Recommend this easy-action 
heavy-duty unit for law offices, accounting 
offices, printing plants—wherever multiple-page 
stapling is required. Requires NO STAPLING 
BAR. Adjustable guide sets stapling action at 
from 3%” margin to 3%” margin. Exclusive 
double-lever action with fixed staple driver 
multiplies hand pressure many times. Staples 
through more than 90 pages of Bond paper 
easily and quickly. Loads 115 full strip, 42” 
crown staples in 3 leg lengths — %4” — %” and 
Y2”. Unsurpassed in quality of manufacture 
and stapling action! 








Apsco pencil sharpeners and 
staplers are standard equipment for 
drafting rooms, art and engineering 

classes the country over! 


APSCO 
A-13 
GUN 

TACKER 





The safe, light-duty gun tacker with a 
capacity for hard work that has uni- 
versal application. Window decorators; 
super-markets; factories; all need and 
use the A-13 gun tacker. Drawer type 
staple loader with safety latch that pre- 
vents opening when in use. Outside 
spring adjustor above staple driver per- 
mits setting tension for tacking in soft 
or hard material. Loads 34” crown high 
carbon steel staples in %0”— 14"— Ve” 
and 3%” leg lengths. No staple bucking. 
In great demand — moves fast! 


DEXTER SUPER-1 
DRAFTSMAN 


Vantesdititai 
j 


FISMAN SPECIAL 





Apsco special purpose staplers 
for unlimited sales opportunities 





APSCO 
LONG THROAT 
STAPLERS 


The popular 2002 stapler head mounted 
on a special-purpose heavy-duty frame. 
Short stroke movable staple driver for 
fast action; adjustable distance guide 
for accurate edge binding; in the three 
most-needed throat sizes —8”—12”— 
16”. Load 210 full strip standard wire 
staples. Market — unlimited! 


TRI-POINTER LEAD 
POINTER 








identical in every respect 
to the Dexter Super-10 ex- 
cept that special Type 10 AD 
cutter head assembly re- 
moves wood case only, ex- 
posing %” lead suitable 
for shaping. 


Your golden profit opportunity! 


Special Type 3AD cutter 
head assembly encased in 
Giant base and receptacle, 
removes wood-case only, ex- 
posing %” of lead suitable 
for shaping. Ideal for mul- 
tiple installation in art 
classes, engineering classes, 
drafting rooms. 


A 


For pointing lead in me 
chanical clutch-type _hold- 
ers. Choice of 3 most-used 
points, needle 4°, medium 
7°, and blunt 10°. Coded 
nozzles provide instant se- 
lection and fast one-handed 
pointing. 
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Reyburn Adds To 
Sales Staff 
The addition of three sales represen- 
tatives has been announced by the Rey- 
burn Manufacturing Co., Philadelphia. 
The company, which manufactures 
tags, labels and display materials, has 
appointed Mr. James F. Creed to rep- 





Creed 


Graham 


resent it in southern Ohio and Ken- 
tucky; Mr. Sye B. Graham to cover 
the northern New Jersey area; and Mr. 
John B. Birch to the northwestern 
Ohio and Michigan territory. 

Mr. Creed is a graduate of Xavier 
University and formerly represented 


the Bostich Co. 
His headquarters 
are at 205 E. 
Sixth St., Cincin- 
nati. Mr. Gra- 
ham, a former 
U. S. Air Force 
officer, is mak- 
ing his office at 
1015 Chamber 
of Commerce Birch 

Building, 24 Bradford Place, Newark. 
Mr. Birch, who attended Michigan 
State University and later served with 
the U. S. Army, has his headquarters 
at 308 Michigan Building, Detroit. 


Attendance and Buying Up 
At New Orleans Show 

The seventh annual New Orleans 
Gift Show was marked by a six per- 
cent increase in attendance and steady 
buying throughout the event held July 
21-24 at the Roosevelt Hotel. 

Buyer registrations exceeded 1400 
to establish another new high in at- 
tendance, according to Helen Brett, 
show director. She pointed out that 
buying was particularly heavy in party 





goods with emphasis also noted in 
quality jewelry and import merchan- 
dise. More than 250 lines were exhibit- 
ed with all available space sold two 
months prior to the event. 


White & Wyckoff 
Appoints Williams 

Edgar A. Wil- 
liams recently 
was appointed 
sales manager of 
White and Wy- 
ckoff, Holyoke, 
Mass. 

Mr. Williams, 
al native New 
Yorker, has been 
associated with 
the firm since 1946 and has been in 
the stationery business for 33 years. 
He spent the first 22 years with the 
Rochester Stationery Co. as sales man- 
ager. In 11 years with White & Wyck- 
off he served as sales representative 
in upper New York and parts of 
Pennsylvania. 

He will make his headquarters in 
the firm’s home office. 





Williams 













WIN a free F-C chair! 


Conrad Hilton Hotel, Chicago. 


MODERN STATIONER, OCTOBER, 1957 


REGISTER at booths 
343W or 344W at the NSOEA Convention, 


frame . . 


get buyers. 


Here is a genuine Fritz-Cross chair — with fa- 
mous Fritz-Cross features — made to sell at a 
budget price! This means you can meet “‘cheap 
chair’’ competition with a fine quality product! 


The model 1200 maintains Fritz-Cross quality all 
the way. Strong, welded construction . 
foam rubber cushions. . 
. all-steel base . 
ish that’s both beautiful and durable plus famous 
Fritz-Cross quality upholstery. 


. . bonded 
. Stout square tubing 
. . baked enamel fin- 


The 1200 is the key to true volume sales to bud- 
Take advantage of the popularity 
of this new budget-priced Fritz-Cross chair! 


THE FRITZ-CROSS CO. 


300 E. Fourth Street, St. Paul 1, Minn. 
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RAI h OR NEWS . . > . . . . . . . . . 
n “4 i N FE Local Stationers 
; Welcome Pencil Company 
eee Retail stationers in the Wilkes- 


KIDS Barre, Pa., area expressed their wel- 
PREFER Ed- U - Cards comes with window displays when 

ee the Eberhard Faber Pencil Co. dedi- 
Always" ee cated its new $3 million main fac- 
Something | tory and headquarters near the city. 
NEW Department stores and community 
organizations also sponsored show 
windows. One of the most common 








e ’ 
Children’s _ 
The Boston Store in Wilkes-Barre, Pa., went 
: all out in a welcome to the Eberhard Faber 
Educational Games 25c Pencil Co.'s new factory and headquarters 


Ed-U-Cards Mfg. Corp. | 


; sights in Wilkes-Barre was a wel- 
13-05 44th Ave., Long Island City 1, N. Y. 


come card, sponsored by the local 
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$-T-R-E-T-C-H 


your profits with 


JANUS rubber Bands 





Janus Pure Amber Rubber Bands, made of the finest natural 
rubber obtainable, have seamless construction and the highest 
count per pound. Your customers like the strength and stretch- 
ability of Janus—and the convenient “trap door” access on the 
colorful box. 


You make more money when you sell JaNus, the brand 
everyone wants. Packed in 1 Ib. box, % Ib. box, 1 oz. box 
and 5 lb. bags and bundles. Order JANUS today. 


A.W.FABER-CASTELL pencit co., Nc» NEWARK 3,N.J. 
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Chamber of Commerce, which ap- 
peared in almost every store window 
in town. 

Homer B. Lay, an executive of the 
NSOEA from Washington, D. si 
was the principal speaker at the dedi- 
cation. Also present were Paul F, 
Steinhauer, the association’s regional 
governor; Fred R. Smart, represent- 
ing the Stationery and Office Equip- 
ment Guild of Canada, with Mrs. 
Smart; and Clyde T. Nissen, execu. 
tive vice president of the Lead Pencil 
Manufacturers Association. 


Meilink Announces 
Contest Winner 

A salesman who says he “never won 
so much as a button before” is the 
grand prize winner of a five-day, all- 
expense-paid trip to Chicago in the 





George Mazur, second from left, a partner in 
the Admiral Desk Co., New York City, is 
congratulated by C. C. Penske, Meilink Steel 
Safe Co. Mr. Mazur won a five-day, all- 
expense-paid “trek” for two to Chicago dur- 
ing the NSOEA convention. With Mr. Mazur 
and Mr. Penske are David Kohansky, (left), 
Meilink distributor, and Murray Unger, (right), 
also a partner in Admiral. 


Meilink Steel Safe Co. ““Trek-or-Treat” 
contest. 

The winner is George Mazur, patt- 
ner in the Admiral Desk Co., New 
York City, who accumulated more 
points during the contest (April 1 to 
June 30) than any other Meilink sales- 
man. Points were earned on the basis 
of one point per $10 of purchases. 

Mr. Mazur and his wife won trans- 
portation to and from. Chicago during 
the National Stationery & Office 
Equipment Association's convention 
(Sept. 28-Oct. 2), hotel accommoda- 
tions, meals, theater and night club en- 
tertainment and a generous amount of 
spending money. 





STOP AT THE 
MODERN STATIONER 
NEWS ROOM 
CONRAD HILTON HOTEL 
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World’s most advanced | pen! 






SS ‘  . 
«<i F Senay 1a 


The Esterbrook SAFARI’ 
twin-cartridge fountain pen! 


@ Holds 40% more ink than any other fountain pen, vacuum or car- 
tridge. 





@ Only fountain pen that holds two ink cartridges. ..carries its own 
spare ink supply. 

@ Slim shape, sleek modern styling, choice of 6 new colors. 

@ Priced at only $3.95 for volume sales, top profits for you. 

@ You continue to profit... from sales of cartridges and Esterbrook 
renew points. 

@ Advertised in LIFE with full-page, full-color ads every 2 weeks from 
October through December. 



































a 
Two cartridges instead of one—The Esterbrook SAFARI is the DO OPEN BEFORE 
only fountain pen with two ink cartridges ...so there’s always 
a spare in the pen. Loading is easy, quick and clean... just what CHRISTM AS 
your customers want. *TRADEMARK 


> 
















ESTERBROOK’S COMPLETE 


The entire Esterbrook line in luxurious 


THE NEW SAFARI LINE 























| The Safari — Esterbrook’s beautiful all-new twin-cartridge fountain 
pen in lovely new Christmas gift package. Complete with cartridges. 
$3.95 retail. Choice of 32 replaceable points. 




















The Safari Pen and Pencil Set — Matching SAFARI pencil features 
unique push-top that feeds two feet of lead automatically. Set with two 
ink cartridges, in striking gift package. $7.75 retail. 
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PROFIT PACKAGE 


new Christmas gift packages 


OTHER QUALITY ESTERBROOK PRODUCTS 





I. The Esterbrook Pocket Pen—Famous Esterbrook quality and con- 
: struction, unmatched among writing instruments at this low price. Fea- 
tures choice of 32 replaceable points. In new gift package. $2.95 retail. 








The Esterbrook Petite Pak—This dainty purse set combines lovely 
fashion styling with the traditional Esterbrook writing quality. In sleek 
carrying case. Choice of 32 points. $5.75 retail. 













The Esterbrook Ballpoint Pen —At last here is a ballpoint your 
customers can depend on, for it’s made to famous Esterbrook quality 
standards. In lovely new gift case. Fine or medium point. $2.50 retail. 


. J 
ee a oe tL» 


An independent survey by Russel Allen, _ time (traditionally the strong season for 
Inc. proved this fact: last year’s Ester- Esterbrook pens). Now, with the superb 
brook sales during Christmas doubled new SAFARI leading the line, your 
in department stores and in stationery Christmas sales of Esterbrooks can be 
stores were up 60% over back-to-school _— greater and more profitable than ever. 


Your Esterbrook representative is ready to take 
your orders for this profit-full merchandise. 


The Esterbrook Recorder ballpoint desk set — ® 
Combines unmatched styling with true dependability. 
Recorder in black, $2.95; De luxe model, $3.95; Duo- 
Tone colors $3.95. (retail prices) Gsterbrook 
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Trade Show To Feature . 
Office Equipment, Stationery 
Office equipment and stationery 
will be among the principal lines 
featured at the Southern Trade Fair, 
Jan. 5-8, 1958, in the Dinner Key 
auditorium, Miami. 
Many other compatable categories 
of merchandise will be shown in ad- 
dition to the office equipment and 


. ° . ° ° 


stationery. A spokesman for Orkin 
Expositions Management, New York, 
sponsors of the show, said, “Up to 
now, a retailer would have to attend a 
dozen different trade shows to see all 
the lines he might carry to supplement 
his principal specialty. 

“The Southern Trade Fair will be 
the first general trade show to be 
held in the South and the first such 
exhibit that will permit a merchant 
to see, under one roof and at one 













YES... there’s roam 
for more profit 
in your store... 


(4 | eo 
WITH \ tr Piz 
¢ * ; = 
- - : 
+ ; g = ~ ~ — 
SAGI NAW i | ? 


STEEL STORE 
EQUIPMENT 


Engineered to take maximum advantage of existing 
store space, SAGINAW CHIEF steel equipment provides 
the extra room you need for more profits . . . in 
modern, customer-pleasing color and design. 


At your convenience, have a SAGINAW CHIEF Store 
Planner show you . . . free of charge . . . how to 
find room for more profit in your store. 

copy of “TH 


é 
SAGINAW Chief 
REASON FOR tN; §6STEEL STORE EQUIPMENT . 


A Division of Saginaw Industries ve . 
rea 2119 S. Jefferson Saginaw 23, Mich. 
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Write today for a free 
E— CHIEF 
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time, all the categories he can offer tp 
build traffic and profits,” he con. 
cluded. 

Since many retailers from all parts 
of the country are normally in the 
Florida vacation area in January, the 
show is expected to offer exhibitors , 
wide geographical representation of 
buyers. 





The Eisenhower Museum of Abilene, Kan., o 
popular tourist spot, receives the Gestetner 
duplicator which produced the famous Nor- 
mandy invasion order of June 6, 1944, The 
duplicator is once more in use turning out 


copies of the “D-Day” order for visitors. 
Left to right are Paul H. Royer, first vice 
president of the museum and _ school-days 
friend of President Eisenhower, Ralph N. Bar- 
nett, Gestetner Duplicator Corp.; and J. Co 
hen, Kansas City distributor for Gestetner. 


Petticoat President Sets 
Convention Record for WVOEDA 

“Get wise, you guys. Get a petticoat 
president!” 

That’s the advice of members of 
the West Virginia Office Equipment 
Dealers Association following a record- 
breaking second annual meeting at 
the Black Knight Country Club, Beck- 
ley, W. Va. 

For not only did the association's 
petticoat president, Mrs. Ellen May, 
serve up an extremely successful busi- 
ness program—it covered everything 
from selling quality to the advisability 
of establishing sales territories for re 
tail office equipment salesmen—but 
she also established a “high water 
mark” of hospitality for any successor 
to match. 

A golf tournament, complete with 
trophies; a friendship hour where 
competitive hostilities were at least 
temporarily forgotten; a delicious steak 
dinner and an open house at the 
country home of the new Sth NSOEA 
district governor, Hanly Morgan, wefe 
highlights of the meeting's hospital- 
ity. 
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Record books styled for women— 


Eaton’s NASCON At-A-Glance 
purse and desk books in PASTELS 


These Nascon At-A-Glance record books in eye-catching pastel bindings give you 
an added, lucrative market among your women customers. Nascon’s Pastels are as 
feminine as a lipstick—and just as essential to a woman’s accessory make-up for 
her purse or desk—for social and business life. 


In simulated leather in pretty pastels: 
French Blue, Rose, Beige, Turquoise. Wire-O bound to lie flat. 





Nascon Engagements. Shows week at-a-glance of dates, morn- Nascon Address and Telephone Books. Al! with cushion-edge 
ing, afternoon, evening; current month's calendar, page for covers; gold-stamped A to Z single letter index. Desk size and 
notes to remember. Desk size, retails at $1.60. Pocket size both retail at $1.40. 








Nascon Household Budget & Expenses. Undated. Covers a Nascon Duodex. Attractive purse-size address and memo book. 
full year, provides a detailed record of budget and expenses for Includes alphabetical index, perforated memo sheets, pencil. 
aweek at-a-glance; monthly and yearly summary sheets included. In the 4 pastel simulated leathers named, to retail at $1.40, and 
To retail at $1.40. new gold-woven cloth bindings, to sell for $1.70. 





EATON’S NASCON AT-A-GLANCE PRODUCTS 
Manufactured by Nascon Products Division * EATON PAPER CORPORATION, PITTSFIELD, MASSACHUSETTS 


- - = for more details circle 200 on last page 
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NTES Starts 
‘58 Planning 

Success at this year’s convention has 
prompted planners of the first annual 
National Trade Exposition of Sup- 
pliers to the bank, office and store 
fixture manufacturing industry, to 
talk of an even larger exposition in 
1958. 

Robert L. Strauss, executive secretary 


of NASFM and managing director of 
the exposition, said that registration 
totaled nearly 600 persons, most of 
them key personnel or heads of fix- 
ture manufacturing companies. 

Many of the 34 exhibitors in the 
two-day exposition in Chicago, held 
in conjunction with the second annual 
convention of NASFM, already have 
indicated their desire to participate in 
any future exposition, Strauss said. 

He added that the show will increase 
in exhibit space also. 





MARK SHIPPING 


worsen... UNCRATED © 


Vite NAVL-CRESTON PADDED VAN 














NAVL-CRESTON DELIVERS 
NEW GOODS, UNCRATED, FROM 
FACTORY TO CUSTOMER OR 
STORE, READY TO USE OR SELL 





and 
CUT COSTS 
of 

CRATE MATERIAL 
CRATING LABOR 
EXCESS WEIGHT 
STORAGE SPACE 
UNCRATING 
HANDLING 


In one easy trip, experienced agents of North American Van Lines, Inc., 
Creston Division provide fast, safe delivery of uncrated home or institutional 
equipment, furniture or fixtures. You save costs of labor and materials for 
crating and uncrating. Cost of shipping and space for worthless crating is 
eliminated. You get faster, safer movement of your goods delivered when and 
where you need them. 


DO THIS NOW... 
UNCRATED SHIPMENTS AND CASE HISTORIES.” 


Phone or write for “FACTS ABOUT 


“ 
North American Van Lines, Inc., CRESTON DIV. | 


Dept. P * Fort Wayne, Indiana 














- - = for more details circle 167 on last page 
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Atlanta‘s Ivan Allen 
Honored by Building 

Dedication cere. 
monies for the 
Ivan Allen Youth 
Activities building 
at Oak Hill 
Homes, Atlanta 
Ga., honored the 
founder of an old. 
time Georgia in. 
stitution The 
Ivan Allen 

A member and one-time chairmay 
of the Fulton County Board of Public 
Welfare, Ivan Allen, Sr., envisioned 
the need for specialized institutional 
facilities for the care of children up. 
der the board's supervision. Oak Hill 
Homes resulted from that idea, and 
the youth activities building and ad. 
joining swimming pool are part of the 
development that has taken place since 
work started in February of 1949 

One of the basic underlying con. 
cepts of the services provided at the 
institution is that the children attend 
the public schools, choose their own 
churches and participate in other rec- 
reational and social activities the same 
as other children in the community. 
Other children in the community, simi- 
larly, participate in the recreational and 
youth activities available at Oak Hill 
Homes, when joint supervision is 
available. 

The new building makes final pro- 
vision for all of the basic facilities 
needed at the home. A baseball and 
football field, a lake, basketball, tennis 
and other court areas, plus a wood 
work shop and arts and crafts equip 
ment already are in use. 


Allen 


Resnik Gets Montag Post _ 
Appointment of Mannie Resnik as 


Pacific coast sales manager of Mon- 
tag Brothers, Inc, 
has been a 
nounced. 

Mr. Resnik, who 
has been with 
Montag on the 
Pacific coast for 
34 years, original: 
ly covered a tet 
ritory covering all 
the coastal states 
and the area from Denver west. A 
growing sales force now covers the 
same area, and Mr. Resnick will super- 
vise sales activities of this force. 





Resnick 
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Expanding? Remodeling? Want More Profits? Here are the facts: 


BULMAN COSTS LESS! 


LOWER INITIAL COST 


“It costs no more to get the best” High volume production and sales 
the equivalent of 5 complete stores daily keep the price of Bulman steel 
equipment as low or lower than any other. 


No tricks or special LOWER MAINTENANCE COST 
“Your investment lasts you longer” Beautiful styled steel construction 
qualification to this will outlast all others. Colorful baked-enamel finish gives double “mile- 
statement. Bulman age” plus clean attractive look. 
costs less, earns LOW-DOWN-PAYMENT FINANCING 
4 “Pay for Bulman with increased profits” You can finance your Bulman 
more in every way. equipment right through the factory to get the lowest and fairest 


possible terms. 


FACTORY GUARANTEED SATISFACTION 


“Bulman stands behind every store plan” Bulman not only costs less, 
but you know you're getting all the quality and performance you paid 
for because Bulman guarantees your installation will be right in 
every way. 


Just look at the record 


PLUS: 


Over 30,000 Bulman installations are already paying off. 
Store engineering 


No one else can match the Bulman engineer’s background of proved 


experience. He helps you with location, floor plan arrangement, lighting, 

and Merchandising color styling, stocking and the “do’s and don’t’s” of merchandising he 
KNOW-HOW that already knows will pay off for you. 

money can't buy Bulman installations produce an average 31.2% increase in volume. 

This national sales increase of Bulman equipped and engineered stores 

anywhere else. include small independents, large chains— proves in cold cash that 


Bulman stores are more successful. 


BULMAN ENGINEERS PROVIDE RESPONSIBLE SUPERVISION AND 
FOLLOW-THRU ... GIVE DEPENDABLE DELIVERY, FAST INSTALLATION 


Bulman stores are planned right ... cost less... 
and earn more profit for you. 










S¥rrey herr 1 


For proof just ask the stores 
using Bulman now. 


Martyr & Shine Office Supply, Sacramento, California 
Harper Brothers, Inc., Greenville, South Carolina 

Scott Book & Stationery Co., Asheboro, North Carolina 
Ritters Office Supply, Mansfield, Ohio 

Norwalk Stationery, Norwalk, Connecticut 

Acme Office Supply, Traverse City, Michigan 

lama Stationers, Chicago, Illinois 

Lincoln Office Outfitters, Waterloo, Iowa 


Shaw Office Supply, Abilene, Texas a ; - , 
Otto Ulbrich, Buffalo, New York , : 
Don’s Stationery, Globe, Arizona Scott Book & Stationery Co., Asheboro, North Carolina 


a aia 


GRAND RAPIDS 2, MICHIGAN 


World Leader in Steel Self-Selection Equipment 
- = = for more details circle 121 on last page 
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Cincinnati Show Dates 
Set; Booths Increased 

Sponsors of the Cincinnati office and 
business equipment show have de- 
cided not to hold their exhibit this 
year but to concentrate their efforts 
on a 1958 show with more floor 
space and on a ground floor location. 


The 1958 show has been scheduled 
for October 28-29-30 in the North 
Hall of Cincinnati's historic Music 
Hall. Upwards of 100 booth units of 
100 square feet basic size — previ- 
ously booth units have contained 64 
square feet — available in as many 
units as exhibitors desire will be 
available. President of the sponsoring 
group and general chairman of show 
arrangements is John L. Howison, of 
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"The biggest 
thing that ever 
happened in 
the dictionary 
business!” 


—HOWARD KLEIN 
Pres., Burrows 
Brothers 


43 


THUMB- 
INDEXED 


$3.75 






At the National Stationery 


and Office Equipment Show 
come up to Exhibit Room 661A 
and see the big 


WEBSTER’S NEW WORLD DICTIONARY 


CONCISE EDITION 












rican {; ang 


MOST UP-TO-DATE 
MORE THAN 100,000 ENTRIES 
(25% MORE THAN ANY DICTIONARY NEAR THE PRICE) 


896 pages ¢ Over 600 illustrations 


WEBSTER’S NEW WORLD DICTIONARY 


OF THE AMERICAN LANGUAGE 
CONCISE EDITION 
Ask for liberal discount schedule 


THE WORLD PUBLISHING COMPANY 
CLEVELAND AND NEW YORK 











CONCISE EDITION 


’ WEBSTER'S 


of the Am, 


uage | 
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Kelsall-Voorheis, Inc., 
fice equipment firm. 


Cincinnati of. 





Honors aplenty came to Higgins Int Co., Inc., 
this summer. Bert Cholet (right), Higgins vice 
president, received from Robert M. Stelzer, 
president of the Student Marketing Institute, 
a Key of Achievement honorable mention. The 
company's educational program, particularly 
art books, earned the award. Earlier, Scholas- 
tic Magazines and Carnegie Institute cited 
the company for “distinguished service to 
American youth" as a result of 28 years of 
participation in the National Scholastic Art 
Awards program. 


Another Business Builder 

Customers who spend $5 or more 
in Wagner's Stationery Store, Doyles- 
town, Pa., receive tickets to local ath- 
letic or social events at reduced rate. 

The store buys the tickets in quan- 
tity, wins the respect of sponsors for 
its civic mindedness and offers the 
ducats to customers as a sales stimu- 
lant. Folks now are so in the habit 
of looking for the ticket tie-ins that 
frequently they come in to remind 
the store of upcoming events. 





An elaborate award signifying his selection as 


“Business Statesman of the Year" by the 
National Sales Executives Club is received by 
Stanley C. Allyn (right), chairman of the Na- 
tional Cash Register Co., from Glenn R. 
Fouche. The award, presented at the sales 
group's annual convention in Los Angeles, 
cited Mr. Allyn for being “a leader of busi- 
ness with extreme courage . . . a source of 
motivation and inspirational value to the pro- 
fession of salesmanship and management”. 
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Olivetti Summa 15 





The Olivetti Summa 15 hand adding ma- 
chine is now available to stationers. This 
important new source of retailer profits 
uses a unique 4-position control switch, 
and incorporates other highly saleable fea- 
tures, including direct subtraction, auto- 
matic credit balance, elimination of “dead” 
stroke before total and sub-total, stroke 
counter for easier multiplication, and non- 
add for printing date or reference numbers. 

There are increased dealer discounts on 
the Summa 15, and on Olivetti’s 2 popular 
portable typewriters: the lightweight 
Lettera 22 and the heavier Studio 44. 

And in 1957, there’ll be more Olivetti 
advertising than ever before, appearing 
in 16 national magazines, giving power- 
ful advertising support all year long. 

Get your share of the money to be made 
in the “Big 3 Olivetti Line” for stationers. 
Write Olivetti Sales Corporation, Port- 
able Division, 580 Fifth Ave., New York, 
- - - for more details circle 169 on last page 
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New Chicago Office 

A new Chicago 
branch sales of- 
fice has been 
opened by Seal- 
O-Matic Dispen- 
ser Corp., New- 
ark, N. J., gum- 
med tape dispen- 
ser manufacturer. 
Under the super- 
vision of Mar- 
shall Keroff, branch manager, the 
new sales office is located at 3806 
N. Western Ave. 





Keroff 


Storeroom Mistakes 
Are Profit-Eaters 

Disorganized physical layout, un- 
even distribution of workloads and 
poor measurement of work performed 
are the three most common profit-eat- 
ers in the average storeroom. 

So says the Small Business Ad- 
ministration in its leaflet, More for 
Your Storeroom Dollar. The leaflet, 





This drawing shows the new business machines factory of Clary Corp. now under construction 
at Searcy, Ark. Located on an Il-acre site, the functionally-designed plant will have 65,000 
square feet of factory space. All production operations for adding machines and cash registers 
will be housed under one roof. 


number 83 in the agency's series of 
management aids, can be obtained up- 
on request from any field office. 


Establish Division 
To Study Field 

Nathanson & Smith Associates of 
Fall River, Mass., and New York, 
advertising, marketing and public re- 
lations firm, announced the establish- 
ment of a special division to service 
accounts in the office equipment and 
stationery field. 

The study by Nathanson & Smith 


has revealed: much is lacking in the 
proper use of exhibit space at trade 
shows, very few of the small and 
medium size manufacturers take ad- 
vantage of the full potential inherent 
in the use of publicity, many firms 
are selling their products through te- 
sale outlets when the nature of their 
product demands specialized selling. 
The special plan developed by N & 
S includes all phases of the marketing 
picture from sales management, sales 
promotion and merchandising to ad- 
vertising and public relations. 
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PURE RUBBER BANDS 


NEW FAMILY OF BOXES 
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Highest quality Pure Rubber floating stock—high count per pound ..~"==--——<-™ 


sold only through recognized wholesalers 


PLYMOUTH RUBBER COMPANY, INC. 


since 1896 


CANTON, MASSACHUSETTS 
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This unique new Regency Catalogue 





... features these 


BB striking 


new faces: 





Regency offers superior Heliograving* 
with all these advantages: 


*(not to be confused with engraving) 








@ joined letters in the 
most favored scripts Free: Completely New Flower Wedding 


® greater sharpness and Line Catalogue features:— 


clarity of letters e exclusive new scripts 


¢ new effects with superimposed ¢ wide selection of ever-popular styles 


and angled letters ¢ postpaid shipment within two days of order 


® speedier production ¢ liberal 50% discount 
for prompt delivery 








® superior craftsmanship at 
an amazingly low price 





CHICAGO CONVENTION — BOOTHS C17 and 18 


For your FREE copy of the new 
Flower Wedding Line Catalogue, address your request on your business letterhead to: 


REGENCY THERMOGRAPHERS, 28 West 23 Street, New York 10, N.Y. 








ar 


Victor Starts Service 
Training Decentralization 

A service training decentralization 
program designed to provide dealers 
with more assistance in the training 
of servicemen has been launched by 
Victor Adding Machine Co. 

Five regional service trainers—to- 
cated at Chicago, New York, Cleve- 
land, Birmingham, Ala., Galt, Ontario, 
and for the west coast—have been 
named to bring factory know-how clos- 


er to the men in the field, according 
to A. S. Ballay, director of service. 


Foreign Office Machine 
Influx Noted by Swanger 
Nearly 60 percent of the business 
machines made in European countries 
are shipped to the United States and 
Canada for sale and account for an 
estimated 25 per cent of total U. S. 
sales in their respective lines. 
That’s the report of Bertan R. 
Swanger, president of American Voss 
Corp., North American distributors 


for the West German Voss type- 
writer, following a two-month busi. 
ness trip to Europe. He received as. --- 
surances that supplies will be suf. §/ 
ficient to meet any demand and has 
returned to double American Voss’ 
present dealer organization to a total 
of 600 by the end of the year. 

Growing demand for both the per- | 
sonal and office typewriters in the 
United States had led to a doubling 
of the production facilities at the N 
Voss plant at Wuppertal, West OH 


Germany. 













































— A. B. Dick Controller Heads 
Finance Officers Group 
Presidency of the Controllers Insti- 
tute of America, an organization <f 

















controllers and fh 
finance _ officer; 
in all lines of 
business _ totaling \. 


more than 4,500 
members, will fall 
on the shoulders 
of James L. 
Peirce, vice prcsi- 
dent and control- 
Pierce ler of A. B. 

Dick Co., during the coming year. 
A member of the Institute since 
1941, Mr. Peirce has held a number 
of posts in the organization. His term 
runs from September 1, 1957, to Sep- 


tember 1, 1958. 
EXECUTIVE \ 





5000 LINE 


@ Square edged, flush top 
WRITE 


@ Meets the most rigid specifications NEW 


1123 
Teles 
®@ Available in 12 colors 
cH 
20 } 
Tele 


4—metal colors 
5—Iinoleum tops 
3—high pressure laminate plas 
tic tops 





Specia 


See the new 5000 line in Chicago 
Room 658A and 660A 


Three-quarters of a century of service to 
company he helped found was marked J 
Richard A. Jonas, Sr. (left), received his 
diamond studded 75-year pin from Richard A. 
Jonas, Jr., his son and now president 
Oxford Filing Supply Co. The elder 
started what is now the Oxford firm as @ 
paper ruling business in 1882, and later 
line was extended to cover index cards, fil 
folders and guides, corrugated board 
drawer storage files and hanging folders. 
is now 94, 





Write for Catalog 
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NDERSON*~ HICKEY COMPANY 


NASHVILLE 7, TENN 






917 CHEROKEE AVE . P. O. BOX- 8006 ® 
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COUNTER 
ROLLS 


JIMMINY — 


BOXED 3-ROLL 
GIFT WRAPS 
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TUTTLEs 
the pick 
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and fhen 
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GIFT WRAP ROLLS 
IN WRAP-AROUND BOXES 
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GIFT WRAP 
CUTTER BOX ROLLS 


anal 


he 


WRITE, WIRE OR TELEPHONE- ¢ 













NEW YORK { 
1123 Broadway 
Telephone: ORegon 5-8590 


CHICAGO 
20 North Wacker Drive 
Telephone: CEntral 6-7013 





PLAIN OR DECORATED 
SINGLE ROLL GIFT WRAPS 




















m Speciabtios you want from One Source 


COMPLETE 
GIFT ENSEMBLE 
PACKS WITH 

















COMPLETE GIFT 
ENSEMBLE PACKS 
WITH CARDS 
AND RIBBON 













CARDS # 


i PRESS COMPANY 
APPLETON ©* WISCONSIN 





NEWS 
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APECO Names Seven to Posts 

Appointment of seven sales ex- 
ecutives has been announced by 
American Photocopy Equipment Co., 
which had an increase in net sales of 
more than 29 per cent for the first 
half of its fiscal year. 

Named western sales manager, 
with jurisdiction over the Los 
Angeles, St. Louis, Chicago, Dallas 


and San Francisco sales regions, was 
Arnold B. Perry. Named regional 
sales managers were Jean H. Rock- 
well, Los Angeles; Roger Rush, San 
Francisco; Robert McNaughton, De- 
troit; and George Cibula, St. Louis. 
The two district sales managers ap- 
pointed were Jack R. LeVeille, 
Seattle, and Martin Vigon, Miami. 


Novel Sales Award 
Top salesmen of Mosler Safe Co. 
probably got one of the most unusual 





THE NEW 


ALL PURPOSE 


MARKING 
#393 


THE BROAD POINT MARKING 
PEN WITH LARGE STEEL BALL 
THAT WRITES WITH A WIDE 


STROKE ON MORE THAN 
100 SURFACES! 


@ Ideal for salesmen, craftsmen, 
shipping clerks, and anyone who 
needs a broad, easy-to-see mark 

@ GIANT Ink Supply. Ink Meets 
U. S. Govt. Spec TT-1-562. 

Permanent —Non-transferable— 
Non-Smudging 

© Perfect balance ends 
writing fatigue 

@ UNCONDITIONALLY 
GUARANTEED 


@ NATIONALLY 
ADVERTISED 


59¢ 


EACH 
FED. TAX INCL. 
FAIR TRADED 


The Broad 
Giant Ball 
pe dark /] 
eavy marks N 
manufactured by 


THE LINDY PEN CO., INC. 
Culver City, California 














colors of ink 


BROWN 
RED 
BLACK 
BLUE 
GREEN 
LAVENDER 


“Get it from 
your wholesaler" 


‘eaiceailiatentietadteatadiaaaaeneeied 


1 
Write for Your Free Sample #393 LINDY, 











! 
r ALL PURPOSE MARKING PEN t 
| Dept. S—LINDY SALES CO. 1 
r 9601 W. Jefferson Bivd., | 
[ Culver City, Calif. ' 
] 

c ' 
r pany -—— —_ 
S Buyer ncisipinaien 1 
1 
g Address — ' 
] 

§ City Zone____ State ! 
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rewards for their efforts from the 
company—a lavish dinner served op 
the fantail of a 102-foot tug touring 
the New York harbor. 

The dinner marked presentation of 
the annual century club awards to 
company salesmen who chalked up 
over-quota sales. The tug ride and 
dinner were part of an all-expense 
paid stay in New York given the 
salesmen by the company. 


C-Thru Names Montgomery 
Appointment of 
James W. Mont. 
gomery as west 
coast representa. 
tive for C-Thr 
Ruler Co. has 
been announced, 
He will travel ip 
California, Wash. 
ington, Oregon, 
Montgomery Arizona, Idaho, 
Nevada and Montana for C-Thru, as 
well as for Higgins Ink Co., and Koh. 
I-Noor Pencil Co., whom he also rep. 
resents. 





Globe-Wernicke Names Johnson 
Appointment of Carl H. Johnson as 
district representative for The Globe. 
Wernicke Co., 
Cincinnati, in 
northeastern Ohio 
and western Penn- 
sylvania has been 
announced. 

He brings to 
his new job more 
than 12 years ex 
perience in retail 
selling and store 
management. His territory will include 
both Cleveland and Pittsburgh. 





Johnson 


Ken White Moves To 
New Design Center 

Ken White Associates, industrial 
designers, recently moved into a new 
design production center which triples 
the firm’s studio and office space. 

The new center is located at 11 
Madison Ave., Westwood, N. J. It 
incorporates all production facilities 
including drafting, interior planning, 
product development, engineering, 
graphics, packaging, model shop and 
testing division. 

An expanded executive office center 
will continue at the firm’s former 
address, 7 James St., Westwood, N. J. 


MODERN STATIONER, OCTOBER, 1957 


Ros 








LONG 





n the 
ed on 
During 


ion of 
ds to 
od up 
e and 
cpense 
n the 


ent of 
Mont. 

west 
esenta- 
>-Thru 


unced, 
vel in 
Wash. 
regon, 
Idaho, 
nru, as 
1 Koh. 


sO rep- 


hnson 
1SON as 
Globe- 

Con 
ti, in 
n Ohio 
2 Penn- 
is been 


ngs to 
b more 
ars €X- 
n retail 
d store 
include 


dustrial 
a new 
| triples 
pace. 
at 11 
\. 
cilities 
anning, 
neering, 
op and 


e center 
former 
d, N. J. 


., 1957 





Here’s why you should see— 


Room 361, N.S.0.E.A. Show, Conrad Hilton 
Chicago, Sept. 28 — Oct. 2 












MULTI-PAGE 
CONSUMER CAMPAIGN 


Your customers can’t miss seeing 
large-space hard-sell Stenorette ads in 
America’s mightiest magazines: 


DEALER LISTINGS 


Prominent dealer listings (by state and city) 
are an integral part of Stenorette’s 

big national consumer ads. They’ll send 
every’ poteMtial customer in your 

trading area hurrying to your store. 

Your store name and phone number will 
appear in these magazines: 









































FULL-COLOR INSERTS HIT 
YOUR PRIME PROSPECTS 


Eye-catching inserts dominate the trade 
press—pin-point your top prospects. 

Coupon will bring bushels of “‘hot” replies 
from your area asking for nearest distributor 
—that’s you! Inserts will appear in: 


BIG NEW STORE DISPLAYS 


Newly designed, sales-making displays 

to be available as window pieces or for use 
at local shows. Plus, reprints of ads 
mounted on easeled magazine counter cards 
and a continuing supply of new display ideas. 




















BONUS COOPERATIVE 
ADVERTISING PROGRAM 


Special ad mats available. Extra co-op bonus 
beyond already liberal basis makes this 

the best cooperative deal in the office 
equipment industry. 


REPLY-O-LETTER PROGRAM 


Pre-tested direct mail sales program 
directed at the groups with the highest 
potential: business executives, professional 
men, doctors. Replies come right back 

to the dealer. 





























“ida Surprising new Stenorette line 
PREVIEW AT 


] ! 
Trersty Aime expansion for extra profits! 


Territories Still Available for the Most Valuable 
Franchise in the Business Equipment Field! 
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SPEEDRY 
MAGIC 
MARKER 
LINE 


we//-balanced 
for volume 


® 


sales! 


Your diversified Speedry Magic 
Marker line (39¢ to $2.50) sells 
every type of customer... teachers, 
artists, secretaries, photographers, 





merchants, office managers, ad 
1 agents, home owners. Tap this 
. ever-growing market. Set up an 
all-in-one, well-balanced Speedry 
department. 


REMEMBER, Speedry originated 
Capillary Action in pens — and only 
Speedry Marking, Stamping and 

























Stenciling products offer patented 
Capac Action to guarantee smooth, 
constant ink flow — and customer 
satisfaction. 

1. MAGIC MARKER 

U.S. Pat. No. 2,713,176 

Writes on any surface! No loose ink! 
Instant dry! Millions sold! 9 colors! 
77¢ retailer 


2. LAUNDRY MAGIC MARKER 
U.S. Pats. Pending 

Writes on all material. Indelible. 
39¢ retailer 


3. MAGIC MARK STENCILEER 

U.S. Pats. Pending 

Mohair stencil head! Ready for use! 
9 colors! $1.25 retailer 


4, MAGIC MARKER BRUSHPEN 
U.S. Patent Nos. 2,416,596, 2,547,541 
Attractive gold-finish! 99¢ retailer 


5. MAGIC MARKER STENCILING SET 
76 detachable stencils, stencileer, 
easel. $2.50 retailer 


_STENCILING SET 
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SPEEDRY PRODUCTS, INC. i 
; Richmond Hill 18, New York MS-7 : 
4 Please send Speedry Price List and Catalogue. ; 
Addr : 
| i 
| Name. | 
: City. Zone. State. : 
] , 
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Dixon Unit Survives 
Mexican Quake 
In a special report to stockholders, the Joseph Dixon 
Crucible Co., stated that its operation in Mexico City 
was not affected by the recent earthquakes in that area, 
In a telegram to the home office, Matthew White. 
house, vice president in charge of the Mexico City op. 
eration, reported that all personnel and families were 
well. He said the downtown office was destroyed, but 
that records and other important items were intact. The 
plant was also unaffected by the quake and is in normal 
operation, he reported. 


Comptometer Corp. 
Appoints Applegate 

Appointment of George Applegate as district man- 
ager in its new Miami, Fla., office was announced re. 
cently by Comptometer Corp., Chicago. 

Albin E. Carlson, president of the calculating and 
dictation machines maker, said the new Miami office 
was established to “better meet the increasing service 
needs of our Miami customers.” The office is at 121 SE 
First St. 


Ohio Chair Names 
Sales Representative 

Albert S. Russell of St. Louis, Mo., has been named 
sales representative of the Ohio Chair Co., Youngstown, 
for the states of Missouri, Kansas, Iowa, Nebraska and 
a part of Illinois. 

The Ohio Chair Co. manufactures the 
line of aluminum office furniture. 


Rest-All 


Remington Rand 
Holds Sales School 

A five-day sales school was held recently for dealers 
and their salesmen by the Dealer Sales Division of 
Remington Rand Division of Sperry Rand Corp. 

The school, which was held at the Hotel Stockton, 
Stockton, Calif., covered effective sales merchandising 
techniques of products of the Dealer Sales Division. It 
was conducted by H. W. Barnes, director of sales educa- 
tion for the division. 

The school is one of many being held throughout the 
country by the Remington Rand Dealer Sales Division. 


Protectall Safes Holds 
Advance Sales Course 

Protectall Safes, a division of the Mosler Safe Co., 
recently conducted a two-day advance sales course in 
its New York City headquarters for its manufacturers 
representatives. 

The meeting was divided into 19 individual topics. 
Each topic was discussed by an executive of the company. 

According to John Mosler, executive vice president 
of the Mosler Safe Co., “this two-day advance course 
was of paramount importance in that it provided an 
opportunity for manufacturers representatives to be 
brought up-to-date on significant trends in marketing 
conditions throughout the industry, as well as on new 
developments in the line of Protectall safes and man- 
agement’s plans to promote this equipment to dealers 
and users.” 
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Announcing 


The Vail Manufacturing 
Company— 

world’s largest manufacturer 
of paper fastening devices— 


proudly introduces the 
NEW MONARCH STAPLING MACHINES 


...and a complete new line 
of Monarch products: 
tackers, staplers, clips, pins, 
brass fasteners and 

thumb tacks. 


THE 1957 N.S.O.E.A. ANNUAL CONVENTION 
September 28—October 2 
Conrad Hilton Hotel, Chicago 
Booth 83, Main Exhibition Hall 


MONARCH PRODUCTS 


VAIL MANUFACTURING CO. ‘ 
900 East 95th Street, 
Chicago 19, Illinois 


- - - for more details circle 192 on last page 
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Kores Board Elects 


Vice President 
Kores Carbon 


Paper & Rib- 
bons Manufactur- 
ing Corp. board 
of directors re- 
cently elected M. 
G. Charmatz as 
vice president in 
charge of sales. 

Mr. Charmatz 
has been associat- 





Charmatz 
ed with Kores for the past eight years. 
He started as a salesman and was soon 
appointed sales manager. He will con- 
tinue to supervise the companies na- 
tional sales activities. 


Hallmark Art Award 
Contestants Chosen 

Commissioning of 28 American 
artists and 22 foreign artists to create 
paintings for the fourth international 
Hallmark art award competition has 
been announced by Hallmark Cards, 
sponsor. 





Second major expansion move of Frankel Manufacturing Co., Denver, since the end of World 
War II finds a 15,000 sq. ft. addition going up at the firm's plant. The edditional space will 
When 


d 





provide extra manufacturing and warehousing facilities required by expanding 
completed, 60,000 sq. ft. of space will be devoted exclusively to manufacture of stencils and 


other duplicating supplies. 


Commissions totaling more than 
$50,000 will be paid to the artists, 
and an additional $7,000 in prize 
money will be divided among award 
winners. A first prize of $2,000 is in- 
cluded. The works of the artists will 
be shown beginning in December at 
Wildenstein Gallery, New York. Fol- 
lowing this showing, the collection 
will tour 15 American art museums, 
with gallerygoers casting ballots for 
their three favorite works. Additional 
cash prizes of $1,800 will be award- 


ed to the artists on the basis of this 
ballot. 


Esterbrook Names Two 

Two new district sales representa. 
tives have been appointed by Ester. 
brook Pen Co., Camden, N. J. 

Representing the company in the 
southern Texas territory will be Rob- 
ert C. Woolfolk, who resides in Dal- 
las. Traveling the northern New Eng- 
land states is Daniel L. Hurley, Arling- 
ton, Mass. 














THEY SELL ON SIGHT..... 





Over 100 MILLION will be sold this year . . . and 
no wonder — Stik-Tacks are used in schools, offices, 





factories, homes — anywhere and every- 

where. They're adhesive on both sides . . . stick to any 

surface . . . completely out of sight when in use . . . cannot 

harm displayed materials or walls easily removed 

. . can be used over and over again SEND FOR 

DISCOUNTS, PACKING INFORMATION 
TODAY! 


retail stores, 








Retail - folder of 82 discs 25c 


THOMPSON-WINCHESTER CO., INC. 
890 Commonwealth Avenue, Bosion, Mass. 


Please send Stik-Tack prices and packing infor- 








| 
| 
| 
| 
| mation. 
} Attention Of onc 
NII sstctcsncncninsensnttsiiicengntiits ee 
: a Scanian , = 
Dealers - Representatives . . Ci ons 
Send for Prices and Literature ty - ID. caseisassresisiinnsnsinntintestasinnicigueieninniaaniitigaee 
1+ (C Dealer (] Representative 
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PRANG CRAYONEX CRAYONS— 
the most colorful gifts in the world 
for all ages. 


IF YOU LOVE 
& ute oftt® 






YOU'LL veal THESE 


of this Ce | tt PR ANG 


GIFT SETS! 





PRANG AQUA TEXTILE PRINT- 
ING SETS make fabric decorating 
easier than ever. 


















in the 
> Rob- 
n Dal- 
v Eng- 
i rling- 


SELL MORE COLOR THE YEAR-’ROUND! 


Profit wise dealers everywhere stock and sell Prang Gift Sets 

because they know this sale is only the beginning of many 
pomgg eg gyn oe ay nl a other profit making tie-in sales for books, stationery, special 
every jar. seasonal packages and other related merchandise. 





Prang Color Materials in gift sets are the same non-toxic 
quality as demanded by parents and schools everywhere— 
they make perfect selections for the ‘“Crayon-Crowd.” 


All Prang Sets are smartly packaged for eye-catching dis- 
plays. They literally sell themselves. Backed by nationwide 
TV, magazine and newspaper advertising and editorial pro- 
motions in the country’s leading media. 





Fices, PRANG SKETCHO — the oil paint- Check Your Listings Today for These “Asked-For” Items! 
‘a ing crayons for the advanced artist. 

nnot 
oved 
FOR 
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el 
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PRANG TEXTILE COLOR PRANG WATER COLORS 
SETS—first choice of tasteful —tops in color and creative 
oo homemakers everywhere. enjoyment. 


—" PRANG DEK-ALL SETS — the ver- 
ad stile painting medium for all home 
jative decoration. THE AMERICAN CRAYON COMPANY 
— SANDUSKY OHIO NEW YORK 
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Vail Appoints Two 

Two new representatives have been 
appointed by the Vail Manufacturing 
Co., Chicago. 

W. P. Guess, Stevenson, Alabama, 
will represent the firm in Alabama, 
Florida, Georgia, Mississippi, South 
Carolina and Tennessee. J. P. Sheehan, 
Boston, Mass., will represent the firm 
in Connecticut, Maine, Massachusetts, 
New Hampshire, Rhode Island and 
Vermont. 


Syvertson Joins 
Stuart Hall Co. 

David J. Sy- 
vertson has been 
appointed adver- 
tising and sales 
promotion mana- 


ger of  Stuart- 
Hall Co., Kan- 
sas City, Mo., 


manufacturer of 
writing  pap- 

Syvertson ers and_ school 
supply items. 








Mr. Syvertson is a graduate of 
Bradley University and spent seven 
years with the Vick Chemical Co. of 
New York City. He is a graduate of 
the Vick executive development pro- 
gram and most recently served as as- 
sistant to the national sales manager. 
His duties included merchandising, 
sales training and administration. 


Chilcote Joins Meilink 

Richard D. 
Chilcote, form- 
erly of Mural 
Stone Co., Tole- 
do, has joined 
the sales depart- 
ment of Meilink 
Steel Safe Co. 

C. C. Penske, 
general sales 

Chilcote manager, said 

that Mr. Chilcote’s duties will include 
screening and editing orders and 
handling sales correspondence from 
dealers, distributors and representa- 
tives. He succeeds Mrs. Dorothy Wil- 
son who resigned. 

Mr. Chilcote is a native of Toledo 


APPROPRIATE HOBBY. Edwin H. Mosler, Jr,, 
president of the Mosler Safe Co., builder of 
safes and bank vaults, points out the “ferris 
wheel" penny bank, one of the rarest in his 
collection of antique mechanical penny banks. 
The collection is housed in the company’s 
New York City office. 


and graduated from Macomber High 
School. He attended the University of 
Toledo and Miami University, Oxford, 
Ohio. He is an air force veteran and 
a member of the Toledo Junior Cham- 
ber of Commerce. 











T42 Desk Basket 





T30 Telephone Book Cover ................. 16.80 per doz. 





T41 Waste Basket 





TLOP Letter Op 


179° Lighter—Modern Design .................... 





FEATURING ... 
colors to blend with any decor... 
bers or as matched sets . . 





* These items are only made in Brown, Wine and Green. All 
other numbers are made in the following colors: Brown, Red, 
Green, Wine, Ivory, Pink, Blue, Golden Wheat. 


the most complete line of desk accessories . . . 
available as individual num- 
. richly padded in a material exclu- 


STARHYDE LEATHERETTE BY 
BLUE STAR LEATHER MFG. CORP. 


55 WEST TWENTY SIXTH STREET 


T1621 Desk Pad (16” x 21”) ...................$12.00 per doz. 
9.00 per doz. T146* Memo Box with Ball Pt. Pen 
18.00 per doz. and Perpetual Calendar .......... 36.00 per doz. 
24.00 per doz. T38 Letter Rack 12.00 per doz. 
9.00 per doz. T265* Ashtray—Square 5”  ......W........... 12.00 per doz. 


cago, Ill. 





To appreciate the real beauty of this outstanding line, we cor- 
dially invite you to visit our exhibit at the forthcoming National 
Stationery and Office Equipment Association Show, September 
28th through October 2nd, Room 637A, The Conrad Hilton, Chi- 


Catalogs of our complete line available upon 


NEW YORK 10, NEW YORK 











sively ours. request. 
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P, 
YORK 
canyanewenste is BEST. 
au pace COM cee 
Qimronras ae 
Boost your Christmas sales 
* « * 

by displaying this best seller! 
doz. Merriam-Webster is using the tremendous selling Check your stock and send your order in today. 
tat power of LIFE to tell your customers to “Give We’ll make immediate shipment. G. & C. Merriam 
doz. Merriam-Webster dictionaries this Christmas — Company, Springfield 2, Mass. 
ies the gift that really lasts!” 
be Be sure you have plenty of stock on hand when 
— this big, colorful advertisement appears in LIFE 

on November 21. Take full advantage of the LIFE 

- advertisement by building mass displays of the New 
= Collegiate in its eye-catching red jacket — together The only dictionaries backed by over 100 years 
) page with other Merriam-Webster dictionaries. of specialization in dictionary making. 
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Just about Everybody’s a Prospect! 
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KEY-DRAWER 


Fits desk drawers or file cabinets— 
and just about anybody’s pocketbook! 











S ‘ Drawer model D-40A for 40 keys 
(12” wide, 5” high, 6” deep) 


A window display that will pay and pay and pay! 


From your display windows, Key-drawer will literally sell 
itself — and definitely lead to profitable sales in other units 
of the KE-MASTER System of Key Control. The 
KE-MASTER System is designed throughout to regiment 
keys simply, safely, conveniently. 

Key-drawer is available in three sizes of 40, 80 and 120- 
key capacities, and in crackle-finish colors of modern gray, 
light green and soft tan. With a handle it becomes a portable 
unit. Dummy keys and window 
display card are supplied with 
Key-drawer at no extra cost. 

Displayed in your windows, 
Key-drawer is bound to excite 
interest, and further provide 
you with the opportunity to 
sell Key Boards and Key Cab- 
inets in capacities ranging 
from 60 to 800 keys. 


Cabinet models with Yale locks for up to 800 keys, with card index 


CUSHMAN & DENISON | 


r 

l 

i MANUFACTURING COMPANY 
! 625 EIGHTH AVENUE, NEW YORK 18, NEW YORK 

{ Please forward complete KE-MASTER Catalog and discount sheets, 
I 

| 

I 


Name 
Address. 
City. 








Zone__State. 
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NEWS 


Mohawk Tablet Co. 
Opens Denver Branch 
A new Denver branch sales office and warehouse has 
been opened by the Mohawk Tablet Co., Chicago Heights, 
Ill., manufacturers of school and office pads and papers. 
The new office and warehouse is located at 1647 
Blake Street. Ross Business Systems of Denver will sy. 
pervise the new facilities, with Howard Showen as sales 
representative. The Denver branch will serve dealers in 
the Rocky Mountain area. 


. Soe. oo 


Columbia Steel joins 
Standard Pressed Steel 

Columbia Steel Equipment Co., Fort Washington, 
Pa., office furniture manufacturers, will become a part 
of the Standard Pressed Steel Co. of Jenkintown, Pa. 

John M. Emhardt, president of Columbia, and H. 
Thomas Hallowell, Jr., president of Standard, announced 
jointly that all of the stock of Columbia will be exchanged 
for 78,181 SPS shares. They also stated that no changes 
are contemplated in the management, personnel or sales 
policies of either company. 

Columbia, which has been in the office furniture field 
for 38 years, recently moved into a 100,000 square foot, 
ultra-modern plant at the Pennsylvania Turnpike inter 
change. The Columbia line, marketed under the names 
Nine to Five, Columbia, Apex, Colonial and Atlas, in- 
cludes steel desks, tables, filing cabinets, office cabinets, 
bookcases and special contract work. SPS is a leading pro- 
ducer of precision industrial and aircraft fasteners and 
related items, as well as steel shop equipment — work 
benches, shelving, storage bins and cabinets. 


Lyon Metal Co. 
President Dies 

T. B. Spackman, 58, president and 
chief executive officer of Lyon Metal 
Products, Inc., died August 20 in 
St. Vincent's hospital, New York. He 
had been a patient there for several 
weeks. 

Mr. Spackman joined Lyon as gen- 
eral sales manager in 1937 and in 
June, 1938, he was elected vice presi- 
dent in charge of sales. He became 
president in January, 1950. 


Spackman 


Metalstand Runs 
National Ad 

The Metalstand Co. made its first advertising ap- 
pearance in a national consumer magazine with a May, 
full-page ad in Fortune. 

Cover folder reprints of the ad have been mailed to 
top executives and purchasing agents throughout the coun- 
try. The folder features the company’s “Straight Line” 
design desk. 

J. Wolfe Golden, Metalstand’s president, said, “We 
have long felt that our line is out of the ordinary for its 
price range. Now we're out to tell every businessman in 
America.” 
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g0 Up 
and up! 


The most versatile 


pen merchandiser 
ever designed 


See the “Pen Selector” in action 
at Booth No. 228, N.S.O.E.A. 
Convention - 








Anke) C 
ent pelector 


a pen for every purpose 


Ir 



































MASS APPEAL with a wide assortment of writ- 
ing instruments priced from 29c to 69c. 


IMPULSE SALES because 148 items are visible 
at all times and instantly acc 





TWO OR MORE PURCHASES per customer 
because they see many different items in one 
place. 

THREE-WAY MOVEMENT .. . columns rotate 
individually to serve several customers at the 
same time. 


LOWEST INVENTORY COST for a complete 



















pen department . . . only $32.26. (Retail value 


$53.76). 

IMMEDIATE ACTION because display is de- 
livered with merchandise mounted ready for sale. 
FLEXIBLE REORDERING . . . choose your best 
selling items individually, or by an entire column, 
or complete display. 

THREE DISPLAYS IN ONE... each column can 
be removed and used as independent display. 


Order the “Pen Selector” from your jobber now 
. or write for details. 


ALL-RITE PEN, INC., Hackensack, N. J. 


WORLD'S BIGGEST 


LINE OF 
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Burroughs Combines 
Division Sales Forces 

Burroughs Corp. has combined 
its Burroughs Division and Mittag & 
Volger dealer sales forces in a move 
designed to better serve stationery 
and office machine dealers handling 
Burroughs machines and supplies. 

Ken T. Bement, general sales man- 
ager of the Burroughs Division, made 
the announcement. Mittag & Volger 
is a subsidiary producing carbon pa- 
per, inked ribbons and other office 
machine supplies. 

Richard M. Maurer, manager of 
the Burroughs Division dealer sales 
organization since October 1956, has 
been mamed manager of the ex- 
panded department. J. T. Suydam, 
formerly sales manager of Mittag & 
Volger, has been appointed assistant 
manager of the new department. 

A new dealer advertising program 
is being readied for early release 
which will incorporate window dis- 


plays, electric signs, direct mail and 
newspaper mats, according to Mr. 
Maurer. 

One of the first “public appear- 
ances” of the new sales organization 
will be at the NSOEA convention, 
September 28-October 2 in Chicago. 


Virginia Metal Elects 
New Vice President 

Fred I. Courtney has been elected to 
the newly-created post of executive 
vice president of Virginia Metal Prod- 
ucts, Inc., Orange, Va. 

Mr. Courtney will assist President 
Richard O. A. Petersen by undertaking 
certain general administrative duties in 
addition to his present function as 
treasurer of the metal fabricating firm. 

Mr. Courtney joined VMP in 1955 
as the company’s controller and was 
promoted to treasurer last November. 
Before that he was associated with 
Power Generators, Inc., Trenton, N. J., 
and Ebasco International Corp., New 
York City. 

He is a 1948 graduate of Baylor 
University and has completed course 


work at Georgetown University for a 
doctorate in finance and economics, 
Mr. Courtney is a member of the 
American Economics Association, 
American Finance Association, Na. 
tional Association of Cost Account. 
ants and the American Association of 
University Professors. 


T.V. Allen Wins 
Greeting Card Award 

The T. V. Allen Co. of Los An. 
geles was awarded first prize for an 
outstanding engraved Christmas card 
by the Engraved Stationery Manufac. 
turers Association at its convention 
in French Lick Springs, Ind. 

The award is presented yearly to 
engraved stationery manufacturers in 
the United States and Canada for 
excellence in design, craftsmanship, 
selection of paper and general make. 
up of greeting cards. 

The winning card depicts the three 
kings paying homage to the Christ 
child. The T.V. Allen Co. has won 
the first award for the past three 
years. 






















proof 


Model No. 501 











record containers. 


Show Booth No. 561. 
ie 


ALSO, See the 
EVERSAFE 
SYSTEMATIC 
CREDIT FILE 


Blueprint and Plan Filing Cabinet 





Overall 


Height on 
Stand 30” INDIANAPOLIS, 


INDIANA 


One Drawer File—tetter or Legal Size 


Protected From 


In EVERSAFE Files 


Dealers here’s your opportunity to be a 
“PIG” for profits—selling our line of the 
world’s finest and most modern insulated 


COME IN, get your Porky Pig Bank and 
see our complete line at the NSOEA 


SYSTEM in Action. 


MIDWESTERN 


Manufacturing Corp. 





OFFICE SAFE 
on casters 





Fireproof Record File 
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SELF-SERVICE 
DISPLAY UNITS! 





. more stores turn floor space 
into extra profit space with TUFIDE 
self-service floor displays. It’s a 
proven fact. Shoppers look... lookers 
buy...and store profits climb. Are 
YOU getting your share of this 
added business? 






LOOKS like leather... 


vuFide FEELS like leather... 
OUTWEARS teather 5 tol... 


UNCONDITIONALLY GUARANTEED 5 YEARS 









Write for full facts on TUFIDE merchandising displays 


Stelco PRODUCTS (Cnicese 5 te 


Since 1917 





ot pose VISIT THE STEBCO EXHIBIT AT THESE SHOWINGS: N.S.O.E.A. NATIONAL CONVENTION — ROOM 556 — CONRAD HILTON HOTEL, 
CHICAGO — SEPT. 28-OCT. 2. EASTERN COMMERCIAL STATIONERY SHOW — ROOM 302 — NEW YORK TRADE SHOW BLDG. — 
1957 OCT. 26-29. 
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Ivan Allen, Jr. Addresses 
Esterbrook Managem’t Conference 


Special addresses by Vice President 
Richard M. Nixon and Ivan Allen, 
Jr., a leader in the nation’s stationery 
trade and a past president of the 
NSOEA, highlighted the five-day 
management conference held in Cam- 
den, N. J., by the Esterbrook Pen 
Co., August 19-23. 

The meeting assembled key Ester- 
brook personnel from all parts of 
the nation and overseas for plan- 
ning sessions that looked forward to 
the company’s second century in the 
writing instrument field. 

Mr. Allen said in his address that 
the problems of the small retailer are 
often of their own making. He said 
the writing instrument manufacturet 
and dealer are on the threshold of a 
great opportunity for salesmanship, 
based on the potential demand for 


pens and pencils among the country’s 
growing population. 

He pointed out that some of the 
faults common to the small retailer 
are poor accounting methods, lack of 
adequate inventory controls, failure to 
preserve capital for future growth, 
poor store and merchandise layout 
and complacency. 

Advantages held by the small re- 
tailers, according to the Atlanta, Ga., 
stationer, are independence, the abil- 
ity to make rapid decisions and a 
close, intimate knowledge of his cus- 
tomers and his merchandise. 

Referring to the topic given him 
by his Esterbrook hosts — “How Can 
Suppliers Better Serve Their Sta- 
tionery Customers?”” — Mr. Allen 
said this service could be defined as: 
highest possible quality; attractive and 








Ivan Allen, Jr., past president of NSOEA 
and a leading national stationer, (seated, 
right) examined Esterbrook's new, twin 
cartridge “Safari” fountain pen at the five 
day Esterbrook Management Conference 
Sydney E. Longmaid, the company's president, 
(seated, left) explained the pen's features fo 
Mr. Allen. Standing in back, left to right, or 
John T. McLoughlin, Philip E. Scott and Robert 
N. Wood, all vice presidents of the company. 


sales-generating styling of product; 



















I've found the fastest mailing labels— 
economical, easy-to-use 


DUPLISTICKERSe! 


Yes!~—A Typist, a Duplicator and Duplistickers 
give your customers a complete addressing 
department at such low cost to them—and 
such big profits for you— that you'll both 





agree, “‘Duplistickers are your best buy!” 


EUREKA SPECIALTY PRINTING CO. 
574 Electric St. - Scranton, Pa. 


Makers of Fanfold, Roll and other office labels 
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...all you need is 


Your customers will find it amazing! 
At the touch of an ordinary pencil 
eraser, typing errors “wipe” right off 
the surface of Eagle-A Type-Erase 
paper—leaving no smudge, no scraped 


_ look. Thanks to a special finish, any 
typist can erase a single letter, a, 
e word, a whole line in seconds. And 
when she types in the correction, she 
! : won’t be able to detect her erasure! 


Secretaries everywhere are in love 
with this remarkable paper—nation- 
's ally advertised for its “built-in eras- 
ability.” Your customers will want 
Eagle-A Type-Erase, too, in bond and 
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FAGLE-A [4 
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a pencil eraser and 


EAGLE-A TYPE-ERASE PAPER 


100% RAG EXTRA No. 1: CouPON BOND 
AGAWAM BOND AND AGAWAM ONION SKIN . 75% RAG: CONTRACT BOND 
50% RAG: ACCEPTANCE BOND ¢ 25% RAG: TROJAN BOND, TROJAN ONION SKIN, 
TROJAN MANUSCRIPT COVER ¢ - SULPHITE: QUALITY BOND, QUALITY ONION SKIN, 
QUALITY MANIFOLD «© TYPE-ERASE: BOND, ONION SKIN—‘“BUILT-IN ERASABILITY” 
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onion skin weights—it costs no more 
than any other good rag content bond 
or onion skin. You can offer it in letter 
and legal sizes, plain or ruled. 


And to make a good profit item even 
better, you can now stock Type-Erase 
not only in the handy Eagle-A 
“Hinge-Top”’ box ... but also in popu- 


lar 100-sheet packets. Comes. in flat 


sizes, too, for printing letterheads or 
office forms. You’ll want to test it 
yourself . .. and show it to your cus- 
tomers! Write today for a free test 
packet and swatch book of Eagle-A 
Type-Erase. 


BOXED TYPEWRITER PAPERS 


AMERICAN WRITING PAPER CORPORATION * HOLYOKE, MASSACHUSETTS 


¢« 100% RAG: COUPON ONION SKIN, 
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‘effective advertising; and ample, de- 


‘ pendable supply of merchandise. 


The Esterbrook conference also 
provided the occasion for the introduc- 
tion to field men of the company’s 
new twin-cartridge “Safari” fountain 
pen. 

The meeting also brought forth a 
proposal by the company’s president, 
Sydney E. Longmaid, for a “Congress 
of Presidents” of small and medium- 
sized manufacturing firms. It is anti- 
cipated the congress, to be held in 
1958, will bring together about 100 
factory presidents to study solutions to 
the problems of small and medium- 
sized companies in today’s “big busi- 
ness’ economy. 

Vice President Nixon, speaking on 
a special closed-circuit television hook- 
up from Washington, congratulated 
Mr. Longmaid on his congress pro- 
posal. Mr. Nixon commented that co- 
operation among business executives to 
solve mutual problems lying outside 
the area of anti-trust law limitations 
is “in the best American tradition.” 


He warned, however, that busi- 
nesses which cannot stand on their 
own can expect no help from the 
federal government and have no right- 
ful place in the American economy. 

“There is a place for big business, 
medium business and small business 
in the United States,” the vice presi- 
dent emphasized. Government aid to 
business will be given impartially, he 
added, but only in the fields of anti- 
trust activity, credit activities and “in 
the field of tax incentives in those 
instances where it would be proper 
for smaller business and for new en- 
terprise.”’ 


Store Operates 
‘Branch-On-Wheels’ 

A recently launched mobile office 
supply store provides on-the-spot, er- 
ror-free service for firms on Long 
Island. 

Mobile is a ‘branch on wheels” of 
J. Herrschaft-Office Supply Inc., 
Hicksville, N. Y. The store on 
wheels is a replica of the main store 


and offers over 2,000 of the mog 
popular office supply items on a cash 
or charge basis. Customers are ser. 
viced regularly every two weeks, 
Customer enthusiasm has been fe. 
ported high because the mobile offic 





A mobile office supply store recently was pyt 


into operation on Long Island. The new 
service is offered by J. Herrschaft-Office 
Supply, Inc., Hicksville, N. Y., and is ¢ 


replica of the main store. Left to right are: 
M. Kiepek, driver-salesman; W. Gardner, also 
a salesman; and J. Herrschaft, president, 


supply unit provides a regular on-the. 
spot source of office supplies without 
lifting a pencil or dialing a phone, 








Teeners go for our Snaps 'n Scraps album. . 
Doings personal diaries . . 


. the Daily 
. for Your John Hancock auto- 








graph book . . . for Ward's pocket or purse Personal Pic- 
tures album .. . and they have good reasons. Here's a 
matching line as light and frothy as a teen-ager's heart 
the day school opens . . . a line that features fresh styling. 
Here's smooth, bright two-tone leatherette in popular colors 
to catch the fancy . . . prices that are within the reach of 
youthful pocket-books to make sales . . 


profits — for you. 


. and to make 


TNEW 
COLORS 


TEEN-AGE is just one of Ward's many lines available for 











holiday selling. Visit our displays at gift shows or write New full 
for a NEW Ward catalog completely illustrated. ety 
black, g 
PRICE LIST = 

null Choice 

V513 Snaps 'n Scraps Album $18.00 IND IN 
A813 Autograph Album (with lock) .............. 9.00 Regular 
A833 Autograph Album 13.20 Stude 
L13T Personal Album 7.20 Audit-Pe 
1013 Regular Size 5 Year Diary «18.00 Medic-F 
1113 Regular Size 1 Year Diary ......................_ 18.00 All-Purg 
Marker, 

Dry Cle 

with Cc 









COLORS 


. rust... 


Samuel waro ee 


Green . . ee 
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«Sd 


MANUFACTURING COMPANY 
29-37 MELCHER STREET, BOSTON 10, MASS 
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See us at the Stationers’ Convention, Room 604, Conrad Hilton Hotel, Sept. 28 to Oct. 2nd. 


TNEW DISTINCTIVE INK 
COLORS 


New full 6-inch barrel of Multi- 
Mile ink writes twice as long 
—403 ft. for 1 cent. Blue, red, 
black, green, brown, lavender, 
gold. 


Choice of SPECIAL POINTS 
AND INKS 


Regular general purpose 
orStudent Point Ink-Stik. 39c 


Audit-Point, Steno-Point, 
Medic-Point . . . 49 


All-Purpose Marker, Meat 
Marker, Laundry Marker, 59c 
Dry Cleaner Marker. Office pen 
with Copy-Fax (reproducible) 
ink, 


* Trade Mark, Micropoint, Inc. 
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WHY DO FINGERS fall in love with new 
king-size INK-STIK* at first write? Maybe it’s the slim, trim 
feel and feather-weight balance. Or maybe INK-STIK’S* 
slick new Jet Silvered Tip which assures instant starting and 
smooth, effortless writing for over 3 linear miles. 
Whatever it is, you owe it to yourself to see how sales 
click with INK-STIK*, the quality pick of non- 
refillable ball pens. Order today from your 
wholesaler or write giving wholesaler’s name. 








RIDE HIGH on the popularity 
: wave of this new-type pen with the 
4 INK-STIK* Carrousel Counter Dis- 
play. Biggest profit-maker per square 
inch in your store! Also available in 
plastic drums and 1 Doz. bulk boxes. 













ICROPOINT 


INK-STIK" 


«+» by the makers of MICROPOINT “FILLS-ANY" PEN REFILLS 


MICROPOINT, INC., SUNNYVALE, CALIFORNIA 
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NEW PRODUCTS... 


(Continued from page 18) 


Crayon Sharpener 19 


A crayon = sharpener 
which is built right into 
the crayon box is a new 
innovation announced by 
Binney & Smith Inc., 
manufacturers of Crayola. 

; The new feature is 
being introduced in a new box of Crayola crayons which con- 
tains 64 different colors. This new assortment, the ‘64’, has 16 
new colors added to the 48 colors already in the Crayola 
line. The company believes that the larger assortment of colors 
and the unusual and useful crayon sharpener make the ‘64’ a per- 
fect gift item. It is packed in a four-color display-shipper, con- 
taining 12 boxes of ‘64’, which retail at $1. 





All-Rite Display 

The All-Rite standard pen is being mer- 
chandised in a new display that sells 36 
units in 4 by 4 inches of counter area. 

The display is divided into four com- 
partments, each of which contains nine 
standard pens in assorted colors. The 
partitions are designed to prevent the 
contents from becoming disorganized as 
the pens are sold and to keep the mer- 
chandise in each compartment looking 
neat and fresh to the last sale. The “Space 
Economizer’ canteen display is available 
with 36 Standard ball pens in a choice of assorted transparent 
colors, traditional opaque colors and pastel colors. 





Clip Folder 21 
A new folder which holds un- 
punched papers of all sizes is being 
introduced throughout the country 
by S.E. & M. Vernon, Inc. 

The Director Clip-O Folder is” 
designed with two extra-strong” 


spring clips—one for top vf 








in the front cover and one f 
side clipping in the back cover 
The cover material is hea 

" weight, flexible pressboard wi 
a soil-resistant surface. The folders have an embossed |] 
plate design on the front and are available in blue, gray, gr 
and black. The company expects the Clip-O Folders to be 
for factory reports, college thesis, business records, goverm 
ment reports, salesmen’s files and the like. They retail at 75 
cents. 










Photocopy Outfit 

The Exact-Fax Duo, a photocopy 
unit that will make photocopies up 
to 20 inches wide by any length, is 
now being manufactured by Gen- 
eral Photo Products Co. 

The outfit consists of an auto- 
matic continuous printer with shut- 
ter-type light control and an automatic, Processor, 
The manufacturer says the outfit will operate under al 
normal office and factory light and that no darkroom or extra 
equipment is needed. It operates on 110 volts A.C. and makes 
about 60 to 90 copies per hour. It also reproduces ‘si 








continuous 


colors on one or two sides. The printer lists at $250 and 
processor at $225. They are available individually or as 
complete outfit with both units for $450. 





NOW-FOLD-O-MATIC § 


has the “CONVENIENCE of a CONVEYANCE”! 












Automatically Folds 120 Sheets per 


FOLD-O-MATIC 


ELECTRIC FOLDING MACHINE 





with new 
ADJUSTABLE CONVEYOR 
AND STACKER ~ 


NEW DESK MODEL FH-5C ™~ 







100% Fully Automatic 


WITH CONVEYOR BELT 
oo % RECEIVING TRAY 











Minute (all popular folds) . . . CON- 
VEYS and STACKS Folded Pieces! 

mew CONVEYOR ATTACHMENT takes folded 
pieces out of machine with positive precision, 
regardless of type or size of fold. Easily set 
to exact width of folded piece .. . “Stop” 
Wheels prevent jamming. 

mew DEEPER STACKING TRAY holds larger 
quantity of neatly stacked sheets. 


new “SNAP-IN” CONSTRUCTION of conveyor 
and tray permits compact storage. 


plus ALL THE OTHER EXCLUSIVE EXTRAS that 
make FOLD-O-MATIC — now more than ever 
the world’s finest office folding machine, re 
gardless of price! 


EXTRA! Increased-power universal motor. All 
moving parts of hardened steel, with self-lubri- 
cating Oilite and ball bearings. New feed and 
power mechanism eliminates gears. 


PRINT-O-MATIC CoO., INC. 


724 W. Washington Blvd 





100 


° Chicago 6 
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<. pm 
S @ There's 
LIST Plus F.E.T. sparkling, 
Also manufacturers of famous Card Size oe 
Duplicator, Diagraphy Duplicating Com- tail ¢ 
pound, Print-O-Matic Stencil Duplicators Wp...a 

(6-A Electric, 5-A Manual). Plus new con- ad 

vention surprises. 
SEE THIS ASTONISHING LOW- Paper 
COST Automatic “MIRACLE” 3500 N 
@ Pleas 
Store N 
BOOTHS 69 and 330 | 
Conrad Hilton Hotel NSOEA Address 
; 4 Convention 

Illinois City. 
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Try the Howard Monogramming- 
Personalizing Machine for a 
FREE two-week trial loan. Try 
it right in your store — under 
all conditions. 


We can make this daring offer 
because we KNOW the Howard 
is the most versatile, rugged, 
and best made machine avail- 
able today. Test the Howard 
. . . test our confidence .. . 
make sure before you buy — 
direct from the factory 


If you should decide to return 
the Howard during the trial 
period — there’s no obligation. 


Take advantage of our faith in 
the Howard . . . WRITE THE 
MANUFACTURER TODAY for a 
two-week FREE trial loan. 
















TENULEPAL LH Machine Co. 


4445 W. Belmont 
Chicago 41, Ill. 

. MS. 
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order SANTA CLAUS 


jora Pack Full O] Profit 
this Christmas 


N\SWIOIINITIIII IIIT 





© There's still time to get your stock of this 
sparkling, new Christmas pattern. Complete 
with Bridgetable Set, Table Cover, Luncheon, 
Cocktail and Dinner Napkins, 8” Plate, and 
wp... all Christmas red and green! 


Paper Art Company, Inc. + 25 yrs. in America’s finest stores 
3500 North Arlington Avenue, Indianapolis 18, Indi 


@ Please send your new Fall and Christmas Catalog Supplement. 
Store Name.___ 








Address. 





State 
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How to make Profits 
with Visual Selling 


See for yourself how the two recently modernized 
Horder stores are working out in actual practice. A 
visit will tell you more than ten thousand words. 


1. Please visit the newly modernized Horder store 
at Washington and Clark, or the store in the Bank- 
er's Building at Adams west of Clark. 


2. Then please visit our convenient General Offices 
at Jackson and Jefferson and learn how you can 
have the same Visual Selling units and the same 
illuminated ceiling in your own store. 


Both the stores and the office are easy to reach from 
convention headquarters at the Conrad Hilton Hotel (see 
diagram of locations) and you will be most cordially 
received at all three places. At our general offices 
please be sure to ask also about our complete Christmas 
gift offering to Associated Dealers. There is extra profit 
in that line for aggressive dealers. 


Associated Stationers Supply Co. 


Horder’s, Inc., Retail Affiliate 
229 S. Jefferson St., Chicago 6 
All phones: FRanklin 2-6760 
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A giant shoe horn greeting card 
made up as a regular greeting card 
for birthday greetings to “someone 
who has everything” is now available 
from the Barker Greeting Card Co. 

The cards, which can be mailed 
like ordinary greeting cards, feature 
a long plastic shoe horn which is 
said to be a replica of the ivory shoe 
horns used by the kings and queens 
of Europe. The card is also made up 
for Christmas greetings. They retail 
at $1 each and are packed three or 
six to the box. 


Novelty Card 





a4 


design 
Box Cards to its 


Humorous Album 
in PG album 


An innovation 
is being offered by 
dealers for Christmas, 1957. 

The long, narrow, studio-card dimen- 
sioned book has a black and white cover 
which displays three Box Card characters 
in old fashioned picture frames suspended 
from a Christmas tree branch. The book 
is entitled “Ye Olde Family Album.” 
The PG album has 24 designs and a 
sample of the imprinting style as well 
as prices on each page. 
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Easy sales in BIG numbers 


NBA eat 
cance NS 


give ve ii 
wee! 
















g 
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a, 
aurornatt© A sales “natural’’ when- 
ever large figures and easy 
readability are called for. 
This popular machine 
gives customers easy-to- 
read numbers on time 
cards, file folders, records 
. .. and gives you quick, 
profitable sales! 
- 
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Spirit Duplicator 25 


A new finely-machined alum. 
inum drum is one of the fea. 
tures of the spirit duplicator 
made by the Speedliner Co. 

The machine will print from 
one to five colors at one time, 
60 copies per minute and 409 
or more clear copies from one master. The company claims 
that even a child can run the duplicator and that it is adaptable 
for use by schools, churches, offices and clubs. The Speedliner 
sells for $84.50 plus federal tax. 





Social Stationery 

A new line of social sta. 
tionery is being imported by 
Bernard Guerlain in New 
York. 

The trade name of the sta. 
tionery is Elite-Paris and js 
manufactured in Pantin, a 
suburb of Paris. Each box in 
the collection is cellophane 
wrapped and tissue-wrapped. 
The papers are made of straw pulp which gives them a short, 
thick fiber resulting in smoothness and limpness. The line con. 
sists of 18 boxes, ranging in price from $1.30 to $14 retail, 
The most popular box is entitled, “How to make your way in 
Paris’ and features a map of Paris on the cover from which 
a person can actually find his way. Each envelope is lined and 
some of the boxes carry both stationery and cards. Most boxes 
are available in white, blue, grey, green or pink, and some are in 
the form of portfolios with built-in blotters. 















Why not 
build for 


AUTOMATIC 
RE-ORDERS? 


A lot of your items are one-time sales. But if 
your customers are using a system, reorders 
become automatic. That’s the beauty of the 
ACCO system of filing. You sell a 
group of related items—Acco Fas- 
teners, Accobind Folders, Accopress 
Binders, Acco Punches—and repeat 
orders come in regularly, in quantity, 
without further effort. 




























































Acco is advertising nationally to help you 
sell the Acco system and Acco products. 
Show your customers Acco’s advantages and 
you'll get better volume, better turnover, 
better profits! 


ACCO PRODUCTS 
A Division of NATSER Corporation 
OGDENSBURG, NEW YORK 

a In Canada: 
” Acco Canadian Co., Ltd. 
Toronto 
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WILSON MEMINDEX 





Reminder Items 


proved and improved 
since 1902 


Now well into its fifth decade, this famous line is constantly 
improved in convenience, appearance, value. Thousands of 
active people re-purchase year after year. For your share of 
this profitable repeat business, place your order now! 


ly unique. 
Ex—Absolute Fs 
MEMIND otic memory—on ov 


pe ye Her. $8.50 and up- 


dern plastic 
features a MO! d 
wed ne in the higher-priced 
models. Order today! 





he modern memo- 


pAYDEX—T r that 


ised pages 

tic holder, revise ‘ 
one thie popular — 
Recently re-styled. $3.75. 
fillable. 








DEL E—Newly re- 
otures Oo ag 
rrent week always 
= ie plastic arrow ~ 
‘Scotes date. Inexpensive 50 
fillable—the perfect gift. $2- 


DAYDEX MO 
designed, fe 











G GUIDE—Continves 


i i sales 
i teadily increasing 
onsen Scientifically penned 
es for daily and weekly 


PLANNIN! 





All are advertised in leading magazines and newspapers 
from coast to coast. Free sales aids available. Complete 
information, including all prices and discounts, on request. 


Write Dept. QQ-7 
All Trade Names Reg. , 


WILSON MEMINDEX Co. 


Established in 1902 
149 CARTER STREET * ROCHESTER 21. N. Y. 


“i, 
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SELL YOUR SHARE 


Year end records transfer time means volume sale; 


files. Pace setting dealers always recommend and se 


STEEL 


thre ugh the dealer 


TRANSFER FILES the most 
There's 


complete 
a DOLIN engineered file 


customers every requirement. 45 stock sizes in 3 diffe 


are ready for immediate delivery. There's no handling 


for you to reship. We li drop ship for you at no extra 


using your labels. See your customers today 


OLIN * 
steel transfer files 


COMPLETE 
LINES 


"G300"'s 


WITH 
NYLON GLIDES 


"R400"'s 
WITH BALL-BEARING ROLLERS 


FRONT OFFICE LOOK "500"'s 
WITH EASY ACTION ROLLERS 


"A SIZE TO FIT 
EVERY RECORD" 


COMPLETE INFORMATION AVAILABLE 


+ PRICED TO MEET YOUR 
DIRECT SELLING COMPETITION! 


- 
- 


ovis 
ect. 26-29 


Beh Ty 


ASTERN 
AMERCIAL 
STATIONERY 

SHOW 


48 £42423 :5 
Vivir eeg 


4 


All DOLIN files can be equipped for the 
new DOLIN MOBILE STORAGE SYSTEM 
enabling the addition of 30-70% MORE 
FILES without adding floor space. Inquire 


EOL EINE METAL PRODUCTS, Inc. 


315-19 LEXINGTON AVE., BROOKLYN 16, N. Y. 
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Today’s market for Tab systems 

demands trouble-free forms. 

Hano Litho-Tab with better 

ys and more sensitive car- 
ns are the answer. 





More than 20 Standard body 
forms and a low cost, semi- 
custom (Han-o-Sav) list plus 
comprehensive Custom Register 
lists with all standard punching 
lets you sell every user the “just 
right” form. 


Today’s best one-time carbon 
Snap-a-Parts are Hano Multi- 
Snaps, Special and Custom 
Snaps plus Standard sets, in- 
cluding meter tickets, invoices, 
repair and purchase orders, etc. 


For hand-written records, Hano 
“Universal Throw” Refolder 
Registers in four popular widths, 
electric or manual; all-alumi- 
num Portable registers and 
pocket-size Porta-Paks, plus 
cash drawer units. 


Q0 dealers make profits! 


Because . . . with the Hano line you can always 
sell the right form at the right price and deliver 
at the right time. This is a Hano combination 
(which includes top quality, of course) that 


insures repeat orders . . 


. and profits. Get the 


facts . . . then judge for yourself. Plan now to 
see Hano at the NSOEA Chicago Show or the 
New York National Business Show. 









New! 
“Business Form Profits with 
Hano.”’ Dealerships open in 
South, Southwest and Midwest. 


Ask for your copy of 


COMPANY INC. 


MANIFOLD PRINTERS SINCE 1888 


General and Sales Offices: 


HOLYOKE, MASSACHUSETTS 


Warehouse and Branch Plant 
MT, OLIVE, ILLINOIS 
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Polyethylene Wastebaskets 27 

A new line of “Timber-Tone” waste. 
baskets that blend the beauty of fine 
wood grain with the versatility and use. 
fulness of polyethylene has been intro- 
duced by Victory Manufacturing Corp, 

Three models are currently available, 
One features the deep-rich look of dark 
brown walnut. A second style has the 
light, blonde color of birch and the third 
comes in a red-brown color resembling 
fine mahogany. The manufacturer claims the wastebaskets are 
non-breakable and cannot mar tile or other floors. The feather- 
light baskets feature a flare-top design and can be used also for 
planters, tote baskets, toy holders, catch-alls, knitting baskets 
and on picnics. They are available in 13 or 21 quart sizes. 





Forms Buster 28 

The Egry Divi Forms Burster, a new 
machine designed to separate and trim 
continuous forms, is now available 
from the Egry Register Co. 

The compact, streamlined unit will 
deleave carbon decollate forms, re- 
move punch hole margins and burst 
and stack single units in one oper- 
ation. Trimmed margins are wound 
on a reel inside the machine. The 
company claims that continuous forms 
from 2 to 18 inches wide and from 
314 to 11 inches in length can 
be burst at rates up to 30,000 per hour. A plexiglass hood cov- 
ers the slitting area and softens sound to make the machine 
safe and quiet. 


Office Chair 29 


The newest Sturgis chair for office 
girls is the Poisemaster, designated as 
the 820-G when equipped with a fiber 
glass base and the 820 when mounted 
on a tubular steel base. 

The Poisemaster features removable 
cloth or vinyl plastic covers for seat 
and backrest. The modified saddle 
seat has foam rubber cushioning over 
a shaped steel pan. The backrest is 
contoured and also is padded with 
foam rubber over a shaped steel pan. 
The seat adjusts up and down and 
the backrest forward and backward. 
The chairs have self-lubricating, squeak-proof nylon thrust 
bearings so they can take swiveling punishment without 
measurable wear. 





Gift Wrappings 

My Fair Lady’s Christmas is 
the highlight of Tie-Tie’s 1957 
Christmas line. 

“Edwardian Era” sets the 
theme with turn of the century 
costumes set in rectangles of 
red, green and white. Another 
wrap is “Peppermint,” a white 
paper sprigged with old fash- 
ioned red and white candy , 
canes topped with red four-loop bows. Ornaments of Satintone 
spring bows set off the baroque gold baubles featured in 
the “Christmas Jewels” gift wrapping. The “Star of Hope; 
wrap with glittering white stars on a Wedgewood blue back- 
ground is another of Tie-Tie’s new colors in Christmas papets. 
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RETAILS FOR 








$3.00 





IT FITS ALL TYPES OF BUSINESSES! 


Dome is your best money maker because: 
* You make the same giant profit on each 
sale . . . original and repeat . . . you sell a 
complete book each time . . . NO REFILLS. 


* Reduces your inventory investment. 


* Takes less than a foot of counter space... 
dynamically packaged in a compact self-selling 
display unit. 


* Helps you sell through cooperative advertis- 
ing and FREE dealer aids, advertising mats and 
point of purchase displays. 


* It has a big consumer demand. 





H 
By Popular Demand... 
Now Ready!!! 





IMPROVED 


DOME SHORT-CUT | PAYROLL BOOK 
PAYROLL BOOK 


For the Employer of 25 or less. 





RETAILS FOR $3.00 Has new and Exclusive features. 
ORDER THROUGH $49.50 
YOUR WHOLESALER RETAILS FOR 2 





DOME PUBLISHING CO., INC. 
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THE DOME BUILDING, 357-361 CANAL ST. * PROVIDENCE 3, R. |. 





os 
WE POINT WITH Pride 


TO THE DESK THAT GIVES 
OFFICE PERSONNEL THE FEATURES 


THEY HAVE ALWAYS WANTED 








@ “Vv” EXPANDING drawer with adjustable front 
tension — a NORTHWEST exclusive. 


@ Tilt-back follower — expanding front — pro- 
vide “V"’ work space. 


@ 4 inches more drawer filing space — full cap- 
acity 27 inches all drawers. 


@ 10 ball bearing rollers on each cradle—suspen- 
sion slide on all drawers. 


Other Plus Factors — satin chrome hardware . . . center 
drawer locks all drawers . . . high pressure laminated or lino- 
leum top . . . finishes available in popular pastel shades or 
standard colors — gray and green... All styles and sizes. 


Discover the immediate customer acceptance of this desk. Ask 
us for complete details, prices and discounts — NOW. 


And while you‘re at the NSOEA convention see 
this equipment displayed in Room 617 — Con- 
rad Hilton Hotel. 


Office Rents Are Rising 
“V" Expanding Files 
Allow 20% More Filing 
Space In Same Area 








Offer your customers the addition- 
al filing capacity available in any 
NORTHWEST ‘“‘V” EXPANDING File 

. The 5 drawer file shown here 
provides the usable space of 6 
rigid-front drawers and features 
maximum efficiency and conven- 
ience . . . Sell economy in the 
face of increasing costs for office 
space ... Let us tell you the full 
story of ‘“‘V’’ EXPANDING Files (all 
sizes to equip any type of office) 

. Desks — Tables — Conventional Files — Chairs — 
Accessories. 


Write today for catalog 957, prices and discounts. 


NORTHWEST 
NW METAL PRODUCTS CO. 
1337 E. Mason St. © Green Bay, Wis 
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ONCE THEY TRY ¢ 


SORTKWIK: 
SE 


THEY'LL 

NEVER BE 
WITHOUT 
iT! 








Once you demonstrate the advan- 
tages of SoRTKWIK to your 
customers, you’ll have a profit- 
able repeat business that builds 
and builds. 

SOoRTKWIK is so easy to use—creates a grease- 
less, stainless, tacky film on the fingers to pick 
up papers quickly, easily. Saves time, saves 
tempers, saves fingers from irritating rubber 
fingers and messy sponges. 

Thousands of users in banks, insurance com- 
panies, department stores and general offices 
throughout the country are finding SorTKWIK 
an essential clerical aid to speed paper handling. 


Retail $6 
Per Dozen 


GET YOUR SHARE of this repeat busi- 
ness and the new business that’s 
there for the asking. Write for 
newspaper mats and statement 
stuffers tolet yourcustomers know 
you carry SORTKWIK. Ads in sizes 
1 col. x 3”, 1 col. x 5” and larger. 





Write for information. 


THESE MAGAZINES ARE PRE-SELLING SORTKWIK FOR YOU! 
THE OFFICE « BURROUGHS CLEARING HOUSE + OFFICE MANAGEMENT 
AUDITGRAM + ROUGH NOTES « REPORTER OF DIRECT MAIL 
AMERICAN BANKER 


LEE PRODUCTS COMPANY 


2736 LYNDALE AVE. SO. © MINNEAPOLIS 8, MINN. 
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Typewriter Paper 31 


A new personal typewriter 
paper has been introduced by 
Montag Brothers. 

The parchment paper can be 
invisibly erased and is avail. 
able in white, blue, green and 
pink. Sixty of the letter sheets 
and 40 tissue lined envelopes 
are packaged to retail at $1.59, 

. Monarch sheets, in white and 
blue, can be purchased in boxes of 50 sheets and 30 tissue 
lined envelopes for $159 or in tablet form, 80 sheets for $1 
with 22 of the envelopes packaged separately at 50 cents retail. 
The company will send free display cards for counter use on 
request. 


* + 





Conference 32 
Worden Company is now 
manufacturing a new line 
of directors’ room tables in 
lengths from 60 inches to 
144 inches. 
The new styles are de- 
signed to blend with mod- 
ern conference rooms and : 
buildings, They are available with wood or plastic laminated 
tops and in genuine American walnut. Special custom designs 
and finishes are available on request. 


Pen Merchandiser 33 


A brightly colored carrousel will 
be used to display the new Ink- 
Stik ball-point pens being introduced 
by Micropoint, Inc. 

The carrousel occupies less than 
one square foot of counter space and 
holds $84.49 worth of pens. The 
manufacturer says that $41.28 of this 
is profit for the retailer. An attention- 
getting red flag flies from the 
striped center pole and four clear 
plastic drums around the pole dis- 
play 16-dozen, non-refillable pens in 
; seven colors and four point styles. 
Two of the point styles retail for 49 cents and two for 39 
cents. Each pen, the manufacturer says, has a 6 inch catt- 
ridge and will write for more than three linear miles. 





Retractable Pen 34 
The Ferber Corp. has just announced that an entire section 
of its manufacturing facilities has been given over exclusively 
to the production of its Ferber 49’er retractable pen. 
The 49’er is available in nine, two-tone color combinations 
and takes a standard size refill. It takes its name from the 49 
cent retail price. 


Stapling Machine 35 
‘ A pocket-size stapling machine 


a which can saddle stitch booklets 





from the side and do other long 
reach work is being manufactured 
by Lansdale Products Corp. 

The Side Saddle Stapler also can 
be used on hard to reach places as 
in the splicing of papers, making 
tubes out ot tat sheets, rastening baskets, flowers and other wrap- 
pings. It also works as a regular desk stapler, plier-type stapler 
and tacker. It takes any standard staple. It has a red enamel 
base and a black working head, and all parts can be reached 
easily by lifting the cover off the magazine which holds 105 
staples. The Side Saddle retails at $6.50. 
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eee A NEW IDEA FOR WRITING 
THE Already a best-seller in over-the- 

counter sales in test markets, the 

KOH-1-BALL KOH-I-BALL Pencil promises to be an 
even bigger hit in 1957. Top styling, 
streamlined nose-piece and beautiful 


finish—together with the interchange- 
able refill feature which means ‘sub- 





stantial savings to the customer and 


repeat sales to the dealer—make the 
Rall Dont KOH-I-BALL a must on every buyer’s 
list. 
a 


~ ROH-I-BALL 3021 






RETAIL 29¢c EACH (Blue/Black Refills 15¢ Each) 


Complete range of refills with color. 
€ coded tips for quick identification in- 
cludes: (1) Regular Writing (2) Fine 
Ball for Accounting (3) Blue-Black 
(4) Colors (5) Liquid Lead (6) Repro- 
ducing. 


<>: oo a = 
The popular double-ended KOH- 
KOH-I-NOOR PENCIL CO. ) 


I-BALL, with Red and Blue points at 
BLOOMSBURY, NEW JERSEY : F 
opposite ends still only 49¢ each. 
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A friendly welcome awaits 


you at Booth 201 Exhibi- 
tion Hall Annex, where the 
GUSSCO line will be on 
display during the National 


Stationers Convention 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET NEW YORK 13, N. Y. 
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fot TAGS, TICKETS. 


Se 


LA 
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Send for 
MACO M-50 
Catalog on 
Stock and 
Made-to-Order 
items 


oe MAY COMPANY. Inc. 
‘Tag Makers Since 1916" 
109 WEST 19" ST, N_Y.11, NY. 
WaAtkins 9-0357 


vioir ““MACO” BOOTH No. 120—NSOEA CONVENTION 
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PAPER PUNCH 


Simplest, surest paper punch made. Punches all 
3 holes for 3-ring binder sheets at a single squeeze. 
No adjustments to make, no gauges to set, no 
places to mark. Just insert sheets and squeeze! 
Accurate and trouble-free. Weighs less than 16 
ounces; fits brief case or desk drawer. $4.00 list. 





Order from your Wholesaler 


MODEL 3...Punches 3 holes 
\%" dia., aomad 4\%" on centers, 
\%" from back binding edge — 
standard spacing 11" x84" sheets. 


NEW ENGLAND PAPER PUNCH CO. 
NATICK, MASSACHUSETTS 


WESTERN REPRESENTATIVE-HARRY HENKEL ASSOCIATES 
Western Merchandise Mart, 1355 Market St., San Francisco 
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SELL... 


, 








CONVE 


for Quick, Easy, 
*Pull-String”’ 
Pointing 


Convenient pencil length and bal- 
ance. Rubber stays fresh, pro- 
tected by its paper wrapping. 
Multiply your profits by equip- 
ping entire business organizations 
with these versatile, all-quality 
Weldon Roberts Erasers. ORDER 
TODAY! 





SS Sept seas cud 





DISPLAY PACKING 

One container for displaying a 
dozen 138 Ball Point, 448 Green 
Glow or 378 Graypoint included 
in each Y/y gross carton order. 
Also in ATTRACTIVE SHELF 
PACKING. 1 dozen erasers per 
box. 6 boxes per 1/2 gross carton. 


FOR ERASING BALL POINT INK & 
LEAD s 
NO. 138 BALL POINT 
New formula GREEN RUB- 
BER, particularly developed. 


FOR PENCIL ERASING & CLEANIN 
No. 448 GREEN GLOW 

Fine SOFT GREEN RUBBER. 
Also ideal for art, drafting and 
school work. 


FOR ERASING INK, TYPING, BUSINESS 
MACHINE WRITING 
No. 378 GRAYPOINT 
Business-like GRAY RUBBER. 


WELDON ROBERTS RUBBER CO. 
365 Sixth Ave., Newark 7, N. J. 


:o 


age 


World’s 
Foremost 
Eraser 
Specialists 









Correct Mistakes in Any Langu 
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Travelers Notes 


Notes to You From Lucky Seven 
Charlie Cordray — Correspondent 


Sorry to hear that Wilbur Perski of Ridleys Office 
Equipment in Moorhead has had a slight heart attack 
and is in Veterans Hospital. Lots of get-well wishes 
from all of us, Wilbur. 


Ray Goosen of Wilson Jones who did a beautiful 
job as photographer for the Des Moines Convention 
still has pictures if you want them. Write to Ray at 
5726 Sheridan Ave. S., Minneapolis. 


We received greetings from our former friends of 
the middle west, Pete Masterson of Acco Fastener and 
George Lazier of Smead Mfg., both now acclimated to 
California climate. Do you suppose they miss our 
winters ? 


Jerry Otteson is now buyer at the Pierce Co. in 
Fargo, N. Dak. 


Herb Munson of A & E Supply Co., in Duluth is 
now with John Latta Co., in Cedar Falls, Iowa. 


George Rebholz of Northern States Envelope Co,, 
St. Paul, Minn. has resigned and taken a position with 
I. B. M. Co. 


Schaub’s Office Supply has moved to larger quarters. 
Their new address is 835 2nd Ave. S., Minneapolis. 


Mr. Bob Price is taking over the territory with 
Brown Morse which was formerly traveled by Jack 
Haglund. Jack, as you know, is with Brown Morse in 
Chicago. Bob is coming from Chicago and will bring 
to Minneapolis a brand new bride. 


Some of these Northwest Travelers are not satis- 
fied with traveling all year round, vacation time they 
have got to do some more traveling. Ray Hammond 
just returned from Hawaii. 


Jack Gunthrum just returned from a California 
vacation. 


Oh yes, almost forgot, Bud Caruso, President of the 
Northwest Travelers, also made a trip to California. The 
envelope business must be good. 


Just met for the first time William Harlon of As- 
sociated Stationers Supply Co. He is fairly new around 
here. 


Louis Gellerman, former salesman on the highways, 
is now managing West St. Paul Printing and Stationery, 
Inc. 


The Regionettes’ officers held a preplanning mett- 
ing to discuss plans for the coming year and to appoint 
committees. They met at Larry Goodhand’s home oa 
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Gull Lake, Brainerd, Minn. Those in attendance were 
Mrs. Bruce Blackbourn, Mrs. Del Demming and Mrs. 
Howard Schaub. Business was combined with a little fun 
and the husbands got in a little fishing and swimming, so 
stated Tess Goodhand, president and hostess. 


The Hechts of Iowa Falls are the busiest people 
I have ever seen. Not only do they run a stationery 
store and printing plant but also are commercial flower 
growers and have their own catalogs. They receive 


orders on Gladiolas from all over the United States. 


For the first time in the history of St. Paul, the 
Office Furniture Dealers combine their talents to pre- 
sent an exciting display showing the latest in a complete 
modern company. This show will be entitled, ‘Better 
Offices for St. Paul.” It will give you a chance to see 
first hand the latest in color, design and function. The 
dealers participating are Curtis 1000, Farnhams of St. 
Paul, Leslie Schuldt, McClain & Hedman, St. Paul Book 
and Stationery and Sperry’s Office Furniture. 


The originator of this idea is Bob Jerue of McClain 
& Hedman. The exhibit will be held from Monday, Oct. 
14 through Friday, October 18, 1957. The doors will be 
open from 11:00 a.m. to 2:00 p.m.—the location Bremer 
Arcade, 7th & Robert Street, St. Paul, Minn. 


Northern States Power are participating showing 
modern office lighting. Northwestern Bell Telephone 
Co. will show their latest methods on communication. 
There will be an exhibit on the latest in office machines. 
There will be prevue showings for the secretaries of St. 
Paul, Business Women’s Association and for the Archi- 
tects. Mr. Bob Jerue, chairman, and Mr. Leslie Schuldt, 
secretary of the committee, said they intend to have 
the governor and mayor present to cut the ribbon. Come 
one, come all. Don’t miss this new and different type 
of display. Although put on especially for the St. Paul 
business and professional people, it would do us all good 
to take a look. 


I know that all of the Northwest Travelers and 
dealers extend their deepest sympathy to Mr. Earl Hyde 
of Hyde Typewriter Co., Fairmont, Minn. on the passing 
away of Mrs. Hyde. 


Earl Collins, secretary of the N. W. Travelers and 
also director of the Midwest Travelers, enjoyed golfing 
at the Midwest’s tournament in Kansas City. 


Don’t forget Northwest Travelers meeting last Sat- 
utday in the month, White House Cafe, Minneapolis— 
time 12:00 noon. 
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NOW -Better Than Ever! 
The New 
& higl 


Uits0f- DEPENDABLE 
Desk Puaniaia Pen Set 


Comfortable writing efficiency at a low price. 
New smart design fashioned from lustrous 
black plastic. Fast-filling, double action 
barrel keeps pen always ready for use. 
Unique, attractively designed, weighted 

base. T'redin screw-in feed and point 
makes points instantly replaceable. 
Lists at only $3.55 with stainless steel 
point — $3.95 with 
alloy-tipped point. 











































DE-200 
DESK SET 





For Public Use... 
Chained to Stop Theft 


Has all the top features of the DEPEND- 
ABLE set above plus a 24-inch bead 
chain attaching the penholder to the 
base, thus guarding against willful or 
thoughtless appropriation of the pen. 

It’s the ideal writing equipment for 
insurance and other financial insti- 
tutions. Extensively used in hotels, 
motels, government offices, other 
public places. Simple, effective 
adhesive backing firmly 
holds base to desk 
or counter. Just 
$3.80 list price 
for stainless steel 
tipped point — 
$4.20 with alloy- 
tipped point. 





DE-1000 
PUBLIC DESK SET 


TREDIN Dudéucdual PEN POINTS 


FOR EVERY WRITING REQUIREMENT 


KEELE EF 


STAINLESS STEEL $ .35 ALLOY-TIPPED $ .75 


INTRODUCTORY OFFER! Order three (3) either DE-200 or DE-1000 sets and 
receive 300 FREE circulars (with your imprint) — carrying charges prepaid. 


Shagliscl- 


“OFFICE ESSENTIALS OF DISTINCTION" 
You are cordially invited to visit our Booth No. 85 at 
the National Stationery and Office Equipment Show. 
September 28 thru October 2— Conrad Hilton Hotel 
- - = for more details circle 180 on last page 


807 SENGBUSCH BUILDING 
MILWAUKEE 3, WISCONSIN 












SEND US YOUR NEWS 


The editors of MODERN STATIONER are always interested in all the news 
about your company and your personnel. They urge you to adopt the 
policy followed by so many others in forwarding them regular informa- 
tion about the activities of your company and its people. 


Address News Editor MODERN STATIONER 
405 E. Superior St. Duluth 2, Minn. 

















STEELGRIP CLIPS............ 


Attractively displayed in their new, colorful, modern 
folding boxes, these clips will really sell for you. 
The Regular, or large size, are packed twelve to a 
box; the Junior, or small size, thirty-six to a box. 
Each size is a compact display, in blue and white, 
that will add beauty to your counter. 






Write now for prices. Immediate delivery. 


Mini view S| 


eeeeL. D. Van Valkenburg Company ::: 


HOLYOKE, MASS. 


Quality Est. 1896 Service 
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NEW! SELF-SERVICE ISLAND 
FLEXO-SPACE 


GIVES YOU 
ALL THESE FEATURES 


* Self-Service 


Creates additional sales 
Speeds up service 


* Adjustable Shelves 


Display and sell all 
merchandise 


* 300% More Space 


Use only 124 Sq. Ft. of 
floor area. You get 50 
Sq. Ft. of selling space. 





FLEXO-SPACE the Sensational Self-Service Island is MAGICALLY increasing Sales 
for thousands of retail merchants. This amazingly low priced island gives you PLUS 
Sales because Self-Service makes it easier for your customers to shop. Every item 
is “easy to see — easy to handle — easy to buy". You'll sell more because you 
can display more. All your merchandise is alive with buying appeal. You can use 
FLEXO-SPACE singly for a promotional Island — or end to end in your main aisle. 
“Tested and Proved" to bring you more business in all departments immediately 
upon use. Use the magic of Self-Service to increase your Sales and Profits. Write 
today for Free Catalog on Self-Service Fixtures. 


Whsle. & Mfg. write for Special Dealer Promotional Prices. 


ADD SALES COMPANY 


829 YORK ST. MANITOWOC, WISCONSIN 
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Typists Tip Book 

A revised booklet for typists and office 
personnel who wish to increase the speed 
and ease with which they do their work 
is mow available from Smith-Corona, 
Inc. 

Called “Tips To Typists,” it contains 
some basic typing ‘“‘do’s and don'ts” as 
well as shortcuts to increasing typing 
efficiency. The booklet is a complctely 
revised edition of a previous publication, 


Steel Shelving Bulletin B 

New Hallowell ‘Erectomatic’”’ steel 
shelving featuring a built-in  shelf-lock 
ing device for faster erection is covered 
in a four-page bulletin by Standard 
Pressed Stecl Co. 

Illustrated bulletin details the unique 
locking action in closeup photos, along 
with other time-saving construction fe- 
tures that permit straight in-and-out shelf 
change, independent shelf positioning and 
full use of shelf area. 


Bulletin On Steel Cabinets (€ 

Steel cabinets for use in offices, schools, 
stores, institutions, clubs, warehouses and 
industrial plants are described in a bul 
letin from Penco Metal Products Diy, 
Alan Wood Steel Co. 

Bulletin SE-6 describes the Penco line of 
steel cabinets, wardrobe cabinets, desk- 
height and counter-height units, combina 
tion cabinets and tool cabinets. 


Record Storage Catalog D 

The latest catalog issued by Bankers 
Box Co. for dealers and distributors is 
a two-purpose piece — a guide for buy- 
ing and for salesmen’s use. 

Each product is given a complete de 
scription. Also the piece contains valuable 
record storage information. 


New Candle Designs E 

New Candle creations are the highlights 
of the colorful 48-page catalog recently 
published by Emkay Candles, a division of 
Muench-Kreuzer Inc. 

The new line which emphasizes the suit- 
ability of candles for every day and every 
season of the year features new ropes, 
twists and swirl candles. 


Partition Installation Catalog F 
Installation of Marnay's “Partitioner” 
space dividers has practically entered the 
“do-it-yourself” field with the help of 2 
manual from the Marnay Sales Division of 
Rockaway Metal Products Corp. 
Entitled “It's Easy to Install Patti 
tioner”, the booklet describes in detail 
the steps involved in setting up the vat 
ious panels and posts. Contains an illus 
trated glossary of parts and accessories. 
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ere’s Your Winning ‘Hand 


an » CHRISTMAS GIFTS! 


GIFT OF 

1,000 GAMES 100 interlocking 
chips, 5 dice, 1 deck of cards, 4 
cribbage pins, cribbage board. Com- 
pact, attractive, “different.” 


Complete Line 
of Low-Cost 


PLASTIC POKER CHIPS 


3 sizes. In bulk, chipboard box or 
clear plastic box. 


Low-Price, Quick-Sale 


REVOLVING 
POKER CHIP RACK 


WRITE TODAY FOR COMPLETE INFORMATION 


fagicton MANUFACTURING CORP. 


VICTORY or CHICAGO 1738 We Deluxe, 


Exclusive Design 


POKER CHIP RACK 


st Arcade Place * Chicago 12, Illinois 


A =| MEMBER \Plastics Housewares Mfgrs. Assn 


j/National Housewares Mfgrs. Assn 
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YOU SEE THEM EVERYWHERE - 
Selling Stays.. 


..- why don’t YOU SELL them? 
eae 5 =| GRR Gl ake 


BLAKESLEE 


SAFETY CLIP-ON GLASSES CASES 


IN A 3-COLOR COUNTER DISPLAY CARTON! 
Case can’t slip out of pocket . . . glasses can’t slip out 


ot case. Leather covered steel spring does the trick. Top 


quality saddle leather . . . individually boxed and kK iT 9 y THREE 


QUICK PROFITS . . . QUICK TURNOVER! 
: Two special merchandising Travel ¢ to “~~ % 
Send in your order today for 1 dozen assorted (6 each multiple sales of Blakeslee Travel Games. Kit 


of the 2 styles) shown. Assortment has retail value of 
$21.00 . . . costs you only $10.50 now. Shipped on open 
account ... act at once... order today .. . be first in 
your locality. 
Territories available on complete line . . . 
salesmen's inquiries invited! 


BAUER-LEE & COMPANY 
136 E. Montecito . . . Sierra Madre, Calif. 
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Three combines one each of the 3 games with z 
marking pencil. Trav-L-Party adds prizes, sur-prizes 
pencils and instructions in colorful pint sized carrying 
case. Magnetic display items. 


Write for new catalog and price het 


C. SCOTT BLAKESLEE & ASSOCIATES © Travel Game Pul 


BOX 174 GRAND RAPIDS, MICHIGAN 
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AS I SEE IT 


Sy Donald Prey 


_ first several meetings held 
this year point up the very im- 
portant values which every whole- 
saler of stationers’ products (and the 
representative in each area of every 
manufacturer of stationers’ products) 
will receive each year from attending 
the WSA merchandising conference 
scheduled for his region. 

There are eight easily recognized 
values: 


1. DEVELOPING MORE SALES 
—these conferences are designed 
to aid each wholesaler and _ his 
salesmen to discover and develop 
new markets in his territory for sell- 
ing stationers’ products. The woeful 
lack of thorough knowledge of the 
merits of each product by the aver- 
age wholesaler’s salesman is being 
attacked by brief, practical demon- 
stration. This is on the theory that 
the more one knows about each pro- 
duct the more he will sell. 

Three specific steps to meet this 
need are: (1) The announced 1958 
international merchandise exhibit 
of stationers’ products exclusively for 
wholesalers; (2) The correspondence 
being carried on with all manufactur- 
ers of stationers’ products by the 
WSA office to ascertain the latest, 
specific policy toward wholesalers 
by each manufacturer; (3) The cur- 
rent survey of salesmen’s practices. 

Furthermore, the latest statistics 
and studies on retail markets and 
ultimate consumer needs are pre- 
sented with a view to having the 
individual firm determine the areas 
in which it can increase its sales. 


2. EVALUATING PRESENT 
SALES—These conferences are pre- 
senting the latest market studies on 
stationers’ products so that each 
wholesaler and manufacturer can 
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better evaluate his company’s pres- 
ent sales record. The industry needs 
to know how it is doing and where 
it is going. For example, how should 
an individual firm appraise a 10 per 
cent increase in sales of school sup- 
plies in one territory? Perhaps in- 
dustry figures will show a 20 per 
cent increase in sales in that region. 
In such a case, that individual com- 
pany is falling behind. 

A start has been made by your 
association on the distribution of a 
chart called “Marketing Survey Re- 
port Form For Stationers’ Products 
Wholesaling Industry.” This form 
will obtain quarterly sales, accounts 
receivable, and inventory figures 
from each company. Composite fig- 
ures will be sent out to the report- 
ing companies. 


3. UNDERSTANDING OPER- 
ATING COSTS—These conferences 
are bringing before the firms prac- 
tical examples from manufacturers, 
wholesalers, and dealers of the oper- 
ating cost in distributing stationers’ 
products to the ultimate consumer. 

No adequate standards exist to- 
day in the stationers’ products whole- 
saling industry for a wholesaler of 
office supplies, school supplies, toys, 
gifts, paper goods, or the like, to 
know whether his current operating 
ratio between payroll and sales or 
operating costs and sales is fair or 
unfair. 

Very few cost studies have been 
made by individual firms to deter- 
mine what their costs are for whole- 
saling a particular line of school sup- 
plies or a special line of toys, gifts, 
or office supplies. 

To encourage cost studies by in- 
dividual firms and to ascertain pres- 
ent average industry operating ratios 
for the guidance of all members, the 






association has circulated a form en 
titled “Cost of Doing Business Sur. 
vey.” This form asks the wholesaler 
to submit his figures for his last fis. 
cal year. 

There are other studies and case 
histories presented and developed at 
these regional conferences which can 
help to prove two economic facts to 
the manufacturers, wholesalers, and 
dealers of stationers’ products. 

(1) Proving to the manufacturer 
that he can get better sales cover 
age at less cost by working through 
wholesalers than by using a sales 
force of his own. 

(2) Proving that dealers who buy 
from wholesalers make greater pro- 
fits. 

These conferences can clearly fo- 
cus the challenge to each wholesaler’s 
salesman in attendance to (a) gain 
the confidence of a dealer; (b) cause 
the dealer to keep a low inventory 
of fast moving items thus earning 
more dollars on his capital invest 
ment; (c) save money on operating 
and freight costs by buying more 
supplies from good service whole- 
salers. 

Other answers to be derived from 
these cost studies are: What interest 
should be paid on a loan? How much 
should be spent on advertising ? How 
much should a manufacturer's sales 
or marketing costs be, percentage 
wise? 


4. APPRAISING SPECIAL RE 
GIONAL PROBLEMS—These con- 
ferences are being held in each basic 
marketing area of the continent im 
the firm belief that wholesalers and 
manufacturers’ representatives in 
each of these areas have special prob- 
lems peculiar to their areas. These 
problems can best be constructively 
tackled by periodic, face-to-face con- 
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NOW! SEND FOR YOUR FREE 
WONDER DISPLAY CATALOG 


A Complete, New Edition 
With Dozens of Sales 
Ideas... Yours for the 
Asking! 


The new Wonder Display 
Catalog gives you a complete 
selection of low cost greeting 
card and gift racks—each 
constructed of steel wire for 
long service and designed for 
maximum sales power. In all 
sizes .. . for seasonal or year-around use. Act now! Send 
for your free copy of this helpful catalog today. 





PAE aes || 
wonder displays | 


Wonder Wire Displays for 


@ COUNTER @ WINDOW 
@ FLOOR @ WALL 


For your FREE catalog write: Dept. No. M.S. 10 


ABACUS, INC. “cnctso si unos 















Exclusively 
Yours 


The finest quality products 

From over 40 reputable manufacturers 
Supplying Bank Pins to Steel Desks 

In Distinctive—Family Packaging 
Under licensed protection 

At no additional cost to you. 


Visit us at Booth 81—Chicago Convention 





STATIONERS’ GUILD OF AMERICA 


1421 CHESTNUT STREET PHILADELPHIA 2, PENNA 








Frankly, I'm curious. Tell me if the Guild f hise is ilable in my 
city and just what advantag bership offers that | can’t get 
from my regular supply sources. 





NAME 





FIRM 





ADDRESS 





STATE 
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“Silk Effect” 


the most unusual napkin. Sheer silk-like texture. Sells on 
sinht lavely assortment in two. sizes 


Promot = shinment 


1 doz. ea. luncheon and cocktail size $14.20 plus cemnee. 
Write for price list our complete line exquisite imports for 
| gifts, including lovely new plastic coated playing cards. 
Represented at ali major gift shows. 
Permanent Show Rooms 
New York - J. Kenneth Zohn Chicago - The Zangs Co. 
225 - 5th Avenue 1598 Merchandise Mart 


FRED BAUMGARTEN 


EXCLUSIVE IMPORTS Dept. E-10 
1000 Virginia Ave. N. E. Atlanta 6, Ga. 
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ROWLES announces... 


NEW ALUMINUM FRAMED 


WALL HANGING CHALKBOARDS 
AND BULLETIN BOARDS 
WILL BE SHOWN AT... _ 





Sell Rowles framed boards . . . the latest in con- 
temporary styling! Frames are made of one-piece 
extruded aluminum formed around board. Extruded 
aluminum chalk troughs come with all chalkboards. 
Chalkboards are in See-GREEN;; cork bulletin boards 
in tan. Hangers furnished with all boards. 


GET THE FACTS AT THE SHOW— 
OR WRITE FOR DEALER CATALOG. 


E. W. A. ROWLES Co. 


MANUFACTURERS OF SCHOOL EQUIPMENT 
114 N. Hickory St. / Arlington Heights, Ill. 
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ferences by the firms operating in 
the particular region and cannot be 
adequately treated in annual conven- 
tions of the entire industry. 


5. EXCHANGING OPERATING 
INFORMATION — These confer- 
ences are encouraging the mutually 
beneficial exchange of operating in- 
formation by stationers’ products 
wholesalers, all with the aim of more 
efficient distribution. This helpful 
exchange of information covers 
many areas. Special industry-wide 
committees are working in some of 
these areas and reports of the pro- 
gress of these committees are made 
at these conferences. 

For example, the WSA office is 
launching a special bulletin service 
where wholesale members desiring to 
find new buying sources may inquire 
through the bulletin. 

Another example is the area of 
catalogs. Since there is always room 
for improvement in catalogs and the 
use of manufacturers’ sales aids, the 
wholesale members are exchanging 


their catalogs with each other. 

Another area is transportation 
costs. Here an industry committee is 
working to develop ways for whole- 
salers to more inexpensively move 
their purchases to their warehouse, 
and later to distribute them to their 
respective customers. 


6. IMPROVING PACKAGING 
AND PACKING—tThese confer- 
ences encourage the expression of 
ideas by wholesalers on the improve- 
ment of the packing and packaging 
of stationers’ products. The exper- 
ienced wholesaler and his staff offer 
a fertile field for the alert manufac- 
turer seeking constantly to improve 
the distribution of his product. It 
is found that each region presents 
different needs in the packing and 
packaging of various units of station- 
ers’ products. Another pressing over- 
all problem is one of labeling the 
carton to save time in handling in 
the wholesaler’s warehouse and to 
permit the fastest selling on the deal- 
ers’ shelves. 


7. USING WSA _ SERVICEs 
MORE FULLY—These conferences 
permit first hand explanation of 
various business services being per- 
formed by the WSA office and com. 
mittee-explanations to the various 
firms in each region that are not 
taking advantage of these services, 
All conferences are open to every 
business firm which engages in the 
manufacturing or wholesaling of any 
stationers’ products. Fuller use of 
these services by all firms would 
mean better understanding of indus. 
try problems and cooperative solu- 
tion of those problems. 

One of these services is the WSA 
monthly bulletin entitled “News Di- 
mensions,’ which carries articles of 
practical value for every firm en. 
gaged in distributing  stationers 
products. 

Another service is a yearly book. 
let entitled, “Marketing Stationers’ 
Products,’ which will contain valu. 
able practical operating information 
for every wholesaler, and be a guide 
to every manufacturer and dealer on 
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LOVUUTIOA 
a, A fe 


Quicker! 


Pocket! 


each postpaid 


Kanto: nrton CUTTER MADE 


Splits Cases and Cuts 
Off Tops Cleaner and 


* ideal for Making 
Carton Displays 


Can Be Carried in 


Kutto is the handiest tool ever made for the receiving and shipping 
room. Made of heavy quality steel, it will stand a life-time of hard use. 
Kutto is now available to you for re-sale purposes .. . 
wholesaler or write us. i 
Retail Price, 1 Kutto with blade and 5 extra blades in handle ia'al 







THE HANDIEST 


—— 


<a 


contact your 
Postpaid 





Wholesale Price, 1 Dozen or more 


$10.00 per doz. f.0.b. Chicago. 





each 





Snippo is the safest string cutter on the market . . q 
exposed blade and it is impossible to cut one’s self. Sturdily con- 
structed of heavy steel and is plated to prevent rusting. Retail price, 


Snippo 


STRING 
CUTTER 


@ CUT STRING, 


TWINE OR ROPE 
. it has no 


$1.25 








WHOLESALE PRICES, F.O.B. CHICAGO 
1 dozen or more, with 5 extra blades, per dozen ..... 
2 dozen or more, with 5 extra blades, per dozen .... 
3 dozen or more, with 5 extra blades, per dozen .... 


Manufacturers of Precision Cutting Tools 


MODERN SPECIALTIES COMPANY 


4301 W. Ogden Ave. 





Write for Circulars 


Dept. MS. Chicago 23, Ill. 
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for-volume profits... 
Gene — CARBON PAPERS 


fF 


and TYPEWRITER RIBBONS 


\ Wiite 


is the RIGHT line 
to feature 


Top profit for you is assured 
because the name WRITE 
guarantees top quality and 
top performance for your 
customers, 

Easy-to-handle WRITE carbon papers 
make more copies, make cleaner carbons, 
and are more economical to use. 


WRITE typewriter ribbons produce clear- 
est, crisp, uniformly sharp letter — and last 
a long time, too. 

Make certain of your repeat sales and cus- 
























FIT TO GRACE THE FINEST DESK 





HAND BOUND 
WITH 
LEATHERLEX 





popular 
priced 


LEGAL OR LETTER SIZE 



































z ee eer 
tomer satisfaction by featuring this sales- 4 hy pee =f 
boosting line. COLORS: WALNUT + * MAHOGANY + * GREY + * GREEN + * Ivory 

“When it’s WRITE it’s RIGHT.” pecan 

Promptest deliveries, always. Send 

for samples and discounts today. Write for FREE Catalog 

: ’ ) D & + ) DD ' ' i : 
WRITE 420 Lexington Ave., New York 17, N. Y. e 0 U 
INCORPORATED Factory: Bridgeport, Conn. 
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Fbkab nk 


“see-at-a-glance” 
LIFETIME MAGAZINE BINDER COVER 







PUT THE 
MAGAZINE IN, 
TAKE THE 

GUESSWORK OUT 


FINEST quality heavy-duty magazine binders. “Picture window” 
front of clear, semi-rigid Vinylite displays magazine cover. RIGID, 
FIRM backbone and back cover of top-quality binder board sealed 
between 2 layers of Spanish crush grain Vinylite. Colors, Navy or 
Flame Red. Scuff-proof, wipes clean. Wire-O metal rod makes 
quick, easy insertion. Order by magazine height. Wonderful for 
telephone book covers (to %4” thick). 











Cat. # Max. Mag. Ht. Price 
— . #120A 8” $1.35 ea. 
Quantity discount: #120B 9144” $1.50 ea. 
5% on 1 doz. #120C 10%” $1.65 ea. 
10% on 3doz.or more | #1200 11%” $1.80 ea. 
#120E 32” $1.95 ea. 
Write for catalog #120F 13” $2.20 ea. 
or see your jobber. #1206 14” $2.40 ea. 





Dealers net prices shown. 


Ap COMPANY 


Flushing 58, N.Y. 


une 


aN 2, 
2 "e 


4 











See Us In Chicago, Booth 304-W 
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¢ THE MOST COMPLETE 


*CHANUKAH: 


PARTY LINE 


in America and Israel 


DECORATIONS 


Banners — Garlands — Plaques — Wall, Window, 
and Door Displays 


GIFT WRAP * TY-WRAP 
FAVORS 


Jumbo Dreidel surprise — 
Games — Puzzles — Toys — Novelties. 
CHANUKAH, December 18th— 
now celebrated by millions to 





give vou the year’s PEAK 
PROFIT SELLING. Palo, 
Pioneers in Profitable Party te 
Items and Promotions for all “Wesy 
Jewish Holidays and Festivities! be, 
Dis,,. ang 
‘buy, 
oq, 


HOLIDAY- 


BELL CORP. 


35uU-A Sunrise Highway © Ro. 6-3000 ® Rockvi'le Centre, N. Y. 
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the merchandising services offered 
by service wholesalers. 

8. GAINING GREATER GEN- 
ERAL RECOGNITION—These con- 
ferences help each firm to immeas- 
urably increase its public relations 
standing. Business life is not static, 
and no business firm can afford to 
close itself from friendly contact 
with competitors or firms on other 
levels in the same industry. 

Wholesalers who may at first re- 
fuse to attend these merchandising 
conferences on the excuse that “they 
don’t want to tell their competitors 
how they run their business” miss 
the significance of these conferences 
and the values to be derived from 
them individually. No two or three 
wholesalers are large enough to per- 
suade manufacturers to give up sell- 
ing directly and dealers to give up 
buying directly. But a large group 
of responsible service who'esalers 
working with manufacturers in con- 





ferences such as this will go a long 
way. 

The thoughtfully prepared presen- 
tations at the conferences stress the 
problem of the wholesalers’ sales- 
men, as well as the manufacturers’ 
salesmen. They stress the new con- 
cept of the service wholesaler who 
must provide merchandising services 
as well as warehousing services and 
who is a key man in the marketing 
team of the independent manufac- 
turers, wholesalers, and dealers who 
must meet today’s challenges of the 
mass merchandising and discount 
houses. 

The old saying, ‘in unity there is 
strength,” applies in this industry 
as never before. Each individual firm 
must speak through a common in- 
dustry voice or, indeed, it may soon 
not be able to speak at all. These 
conferences serve as legal, practical 
ways to speak effectively. They are 
achieving better understanding be- 





tween wholesalers and 


turers. 


manufac. 











PACKAGING 
DEPT. 





“Yes, Wilby, it does look very nice, but 
I'm afraid it's not exactly what we want,” 














BEST-TEST is nationally advertised 
and nationally used for every past- 
ing and mounting purpose — it 
makes pasting o pleasure! 
BEST-TEST is clean — speedily ap- 
plied — will not curl, shrink or 
wrinkle paper. Stocked by leading 
distributors everywhere. 


NO 
manne 
os, 

UNION 
RUBBER & 
ASBESTOS CO 
TRENTON, 

N. J. 
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RA RaBEST 


PAPER CEMENT 


AND ACCESSORiEs 
Real Ag 





hesive 







Optical 
glass 
metal display stand makes 


TESTRITE INSTRUMENT CO. 


135 Monroe St., Newark 5, N. J. 














if ground and polished 
jenses. The unique green 


sales easy. Each reader at 
tractively packaged in . 
scarlet and grey box 





No. 735/10 
GROUP 
CONTAINS 
2-22" Readers List $1.75 ea. $3.5u 
2-3" Readers List 2.25 4.50 


ea. 

2-34" Readers List 2.75 ea. 5.50 
ea 50 
ea 


50 ea. 9.00 
TOTAL RESALE VALUE $29.00 
One $2.00 Display Stand Free with 
Each Assortment 
PRICE TO DEALER — $17.40 
Open Stocks Available Less 40% 
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DAILY 





THE PREFERRED DAILY AT THE 
CHICAGO CONVENTION 


THE MODERN STATIONER CONVENTION 


STOP BY AND VISIT US IN OUR SUITE 
AT THE CONVENTION 


DAVIDSON PUBLISHING COMPANY 


250 Fifth Avenue, New York 1, New York 
221 North LaSalle, Chicago 1, Illinois 
405 East Superior Street, Duluth 2, Minnesota 


3 VESEY STREET 














CONSOLIDATED BUSINESS SYSTEMS, INC. 


; When it comes to business forms, Con- 
solidated provides the kind of responsibility deal- 
ers enjoy: best prices, reliable deliveries, a wide 
range of Standard forms, and the facilities to 
custom-print any form to the most rigid specifica- 


tions. And, it’s good to deal with a big, nationally 
known company, serving many of the most famous 
names in industry. 


Send samples for quotation. 


HAD@M| Write for Catalog M 2. 


BArcloy 7.368 NEW YORK 7 WN Y 
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HIGGINS 
SUPER BLACK 


for artwork with 
brush and pen 


HIGGINS 
ACETATE BLACK 


for plastic film and 
water-repellent 
drafting surfaces 








There is an ink of Higgins quality for every graphic need. 
~ Cash in on the customer satisfaction and 
increasing repeat sales assured by Higgins tradition of quality... — 


Gins Serving the trade since 1880 Fi 
U # BeD INK CO., INC., 271 Ninth St., Brooklyn 15, N.Y. 
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GYRO-ACTION | 
} 12-inch GLOBE 
} at NSOEA Convention—Booth 220 


} ALSO 
| SIX 
: Other NEW 
Models 


Send for New 
Globe Cat. No. 67 











~wowowowewewvevevewewvrvewve 


“THE GEORGE F. CRAM CO. INC. 


730 E. Washington St., Indianapolis 7, Ind. 
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SAFE! 


@ FROM THEFT 
@ FROM FIRE 





Our Convention Special 





OUR WELL-KNOWN “‘ALL-SAFE” Fire Resistant Security 
Box — completely water and fire resistant. 

Fits into any desk drawer — insulated with cement 
asbestos. 


THE ALL-SAFE CARRIES A SPECIAL NSOEA CONVENTION 
DISCOUNT! 


Be sure to see our entire line at Booth 213, Conrad 
Hilton Hotel. Check with us for a large variety of new 


items, both commercial and social, exclusive with 
UNITED! 


niled Cutlery & Hardware Products Co. 


108 East 16th St., New York 3, N. Y. 











- - = for more details circle 191 on last page 

















ne / 
eooralor ol, 


IN MODERN OFFICE STANDS 
QUALITY MADE BY KOL! 


Now you can have new, exciting Decorator Colors 
in finest quality office stands designed and 
made by KOL, Inc. At no extra cost all your 
ottice machine and typewriter stands can be color 
coordinated. Choose from Mist Green, Forest 
Green, Desert Tan, Mahogany Brown and Ham- 
mergroain Grey. 


Every stand equipped with exclusive ‘NOISE- 
STOPPERS’ for ottice quiet as well as other KOL 
special features that mean the best for your 
ottice needs, 











Write today to DEPT. MS for complete 
details and color brochure. 


aes 
ce Wd ee » hy 
2323 ELLIS AVENUE, ST PAUL 14, MINN 
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THEY'LL BUY 
BOSTONcte 


Pencil Sharpeners 


red—yellow—pink 


Newest, smartest sharpener for home and office 


e@ they'll STOP—the brilliant 
self-merchandising package is 
a traffic-stopper 


they’ll WANT it—it’s beau- 
tiful, modern, decorative, 
strong, practical and inex- 
pensive 


they’1l BUY it—on the spot 


e@ they’ll TALK about it— 
mounts upright or on wall— 
has famous Speed Cutters— 


Guaranteed one year. 





C. HOWARD 4 U NT 
PEN CO. 


CAMDEN 1, N. J. 





Also manufacturers of SPEEDBALL 
pens and products 
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Deadline for classified a 
os the month 





CLASSIFIED ADVERTISEMENTS 


dvertisements is pes ~~ me Fh of Ge 2nd month 
in which the ma 2 

Order: 450. Names and address +4 to be ‘adeien ‘in the count, 
Initials or sets of figures are to be counted as one word. 


e issued a word, 








HELP WANTED 





FOR SALE 





Midwest, Southwest and West Coast man- 
ufacturer’s representatives for well estab- 
lished firm making be quality line of 
Gift and Stationery leather goods. Backed 
by New York Showroom. Fully protected 
territories. Mention lines now carried and 
length of experience in first letter. Liberal 
commission. Box 146, Modern Stationer 
and Office Equipment Dealer, 405 East 
Superior Street, luth 2, Minnesota. tf 





SALESMEN — with good department 
store connections. Carry Christmas and 
Everyday boxed greeting cards, as ad- 
ditional line — large volume potential. 
Box 158, Modern Stationer and Office 
Equipment Dealer, 405 East Superior 
Street, Duluth 2, Minnesota. 11-57 





BUSINESS OPPORTUNITY 





FREE counter card and sample, en- 
graved formica nameplates and signs. 

igh mark-up! Forrest Perma-Signs, 
New Rochelle, N. Y 10-57 








IMPORTANT NOTICE 
TO SUBSCRIBERS 


Four weeks advance notice 
and your old address as well 
as the mew, are necessary 
for change of — subscribers 
address. PLEASE PRINT. 
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Fine Leather Desk Sets 
Pads and Accessories 


CATALOGUE NO. 56 
ON REQUEST 


Stetioners Specialty Cerporction 
19 W. 21st St. New York 10, N. Y. 

















For Sale — Harris Offset Press LTG 17x 
22, serial no. near 900, bought new, 
used very little, excellent 
ideal for printing greeting cards, AC 
motor equipment. P. J. iernan, 6112- 
37th Avenue, Woodside 77, New York. 
10-57 


condition, 








Sept. 17 — Citizenship Day 


Sept. 26 — Rosh Hashana (Jewish New 
Year) 


Oct. 12 — Columbus Day 
Oct. 14-20 — National Bible Week 


Oct. 18-20 — Wholesale Stationers’ Assn. 
Eastern Conference, Shawnee-on-Dela- 
ware, Pa. 


Oct. 26-29 — First Annual Eastern Com- 
mercial Stationery Show, New York 
Trade Show Building, New York City. 


Oct. 28-Nov. 1 — National Business 
Show, New York Coliseum, New York 
City. 


Nov. 11 — Veterans’ Day 


1958 
Jan. 19-24 — California Gift Show, 
Ambassador and _ Biltmore Hotels, 
Merchandise Mart, Los Angeles. 


Jan. 26-29 — Washington Gift Show, 
Hotel Willard, Washington, D. C. 


Feb. 2-13 — Chicago Gift Show, La 
Salle Hotel and Palmer House, Chi- 
cago. 


Feb. 16-19 — “Cotton States” Gift, 
Jewelry & Stationery Show, Peabody 
Hotel, Memphis. 


Feb. 23-28 — New York Gift Show, 
Hotel New Yorker and Trade Show 
Building, New York City. 


March 2-5 — Wholesale Stationers’ 
convention and trade show, Hotel 
Yorker and N. Y. Trade Show Buildi 
New York City. 


March 28-31 — National Office F 
ture Assn. convention and exhibit, 
ton Hotel and Convention Hall, Phi 
phia. 


April 13-19 — Brand Names Week. 


June 29-July 2 — National Office 
chine Dealers Assn. convention 
hibit, Schroeder Hotel, Milwaukee. 
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ADVERTISED PRODUCTS 


Ii Abacus, Inc. — display catalog — page 
113. 

1@2 Acco Products, Inc. — filing suppplies — 
page 102. 


14 Add Sales Co. — store fixtures — page 
110, 

105 All-Rite Pen, Inc. — pen merchandiser — 
poge 93. 

106 American Crayon Co. — coloring gift 
sets — page 89. 

17 Americon Pad & Paper Corp. — paper 
product line — page 64. 

108 Anderson-Hickey Co. — office furniture 
— page 82. 

10? American Writing Paper Corp. — type- 
witer paper — page 97. 

110 Angler's Co. — magazine binder covers 
— page 115. 

11] Apsco Products, Inc. — pencil sharpen- 
os, punches, staplers — page 65 

112 Arreo Playing Card Co. — playing cards 
— page 47. . 

113 Associated Stationers Supply Co. — store 
fixtures — page 101. 

114 Badger, Inc. — office stands — page 6. 

115 Baver-lee & Co. — glasses cases — 
page 111. 

116 Baumgarten, Fred — napkins — page 
113. 


117 Binney & Smith, Inc. — new crayon box 
— page 19. 

118 Blakeslee, C. Scott, & Associates — games 
— page 111. 

119 Blue Star Leather Mfg. Corp. — leather 
accessories — page 90. 


120 Bolind, Inc. — mailing labels — page 
45, 


121 Bulman Corp. — store fixtures — page 


122 Burroughs Corp. — office machines 
carbons, ribbons — page 55. 


mply circle the num 
r of the product or 
rvice you would like 
Gale ha Mm sslelacmmelelelen, 
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eTiba-talictehmasleli tele. 


postage is needed 


123 C-Thru Ruler Co. — rulers, triangles, etc. 
— page 114. 

124 Century Engraving & Embossing Co. — 
Christmas cards — page 18. 

125 Consolidated Business Systems, Inc. — 
business forms — page 116. 

126 Cook's inc. — albums — page 61. 

127 Craftint Mfg. Co., The — paint by num- 
ber oil sets — page 57. 

128 Cram, The George F., Co. — globes — 
page 117. 

129 Cushman & Denison Mfg. Co. — key 
drawer — page 92. 

130 Dixon, The Joseph, Crucible Co. — pencils 
— 2nd cover. 


131 Dolin Metal Products — files — page 
103, 


132 Dome Publishing Co. — bookkeeping rec- 
ord — page 105. 

133 Eaton Paper Corp. — social stationery — 
Page 63. 


134 Ellingsworth Mfg. Co. — loose-leaf cov- 
ers — page 9. 

135 Esterbrook Pen Co. — fountain pens, 
ballpoint pens, sets — page 71. 
136 Eureka Specialty Printing Co. — mailing 

labels — page 96. 
137 Faber-Castell, A. W., Pencil Co. — rub- 
ber bands — page 70. 


138 Faber, Eberhard, Pencil Co. — pencils 
— 4th cover. 


139 Force, Wm. A., & Co., Inc. — numbering 
device — page 102. 

140 Fritz-Cross Co., The — office choir — 
page 69. 

141 General Pencil Co. — colored pencils — 
3rd cover. 


142 Gibson, C. R., and Co. — record books — 
page 
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143 Guide System & Supply Co. — filing sup- 
plies — page 107. 

144 Hano, Philip, Co., 
forms — page 104, 

145 Higgins Ink Co., Inc. — black inks — 
page 117. 

146 Holiday Bell Corporation — party ac- 
cessories — page 115. 

147 H-O-N Co., The — costumers — page 16. 

148 Hunt, C. Howard, Pen Co. — pencil 
sharpeners — page 118. 

149 Ketcham & McDougall, inc. — accessories 
— page 13. 

150 Kingsley Stamping Machine Co. — im- 
printing machine — page 4. 

151 Keh-l-Noor Pencil Co. — ball point pen- 
cil — page 107. 

152 Kel, inc. — office stands — page 117. 

153 Lee Products Co. — fingertip preparation 
— page 106, 

154 Lindy Pen Co., Inc. — marking pen — 
page 84, 

155 Linton Pencil Co. — pencils — page 15. 

156 Lowe, E. S., Co. — chessmen, chess sets 
— page 59. 

157 May, The J. L. Co., Inc. — tags, tickets, 
labels, seals — page 107. 

158 Melind, Lovis, Co. — stamp pads — 
page 62. 

159 Merriam, G. & C., Co. — dictionary — 
page 91. 

160 Micropoint, Inc. — ballpoint pens — 
page 99. 

161 Midwestern Mfg. Corp. — files — page 
94, 


Inc. — registers, 


162 Minn. Mining & Mfg. Co. — cellophane 
tape — page 10. 


(Continued on other side) 
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Note: Inquiries for items not serviced beyond December 15, 1957. 








ADVERTISED PRODUCTS 


(Continued from other side) 

163 Modern Specialties Co. — carton cutter, 
string cutter — page 114. 

164 Morris, Bert M., Co. — desk accessories 
— page 22. 

165 New England Paper Punch Co. — punches 
— page 107. 

166 Norma Pencil Corp. — mechanical pen- 
cil — page 49. 

167 North American Van Lines, inc. — ship- 
ping service — page 76. 

168 Northwest Metal Products Co. — desks, 
files — page 105 

169 Olivetti Corp. of America — adding 
machine — page 79. 

170 Oxford Filing Supply Co. — filing sys- 
tem — page 51. 

171 Paper Art Co., Inc. — paper tableware 
— page 101. 

172 Plymouth Rubber Co., Inc. — rubber 
bands — page 80. 

173 Print-O-Matic Co., Inc., The — folding 
machine — page 100. 

174 Protectall Safe Corp. — money safe — 
page 22. 

175 Redi-Record Products Co. — desk tray — 
page 115. 

176 Roberts, Weldon, Rubber Co. — erasers 
— page 108. 

177 Rowles, E. W. A., Co. — chalkboards, 
bulletin boards — page 113. 

178 Saginaw Industries Co. — steel store 
equipment — page 74. 

180 Sengbusch Self-Closing Inkstand Co, — 
fountain pen sets — page 109. 

181 Scheoffer Pen Co. — pens — page 53. 

182 Speedry, Products, Inc. — marking de- 
vices — page 45. 

183 Stationers’ Guild of America — franchise 
opportunity — page 113. 


185 Stein Bros., Mfg. Co., — business cases 
— page 95. 

186 Supreme Steel Equipment Corp. — page 
11, 


187 Testrite Instrument Co. — magnifiers — 
page 116. 

188 Thompson-Winchester 
discs — page 88. 

189 Tuttle Press Co. — Christmas gift wrap 
— page 83. 

190 Union Rubber & Asbestos Co. — paper 
cement — page 116. 

191 United Cutlery & Hardware Products Co. 
— security box — page 117. 

192 Vail Mfg. Co. — stapling machine — 
page 87. 

193 Van Valkenburg, L. D., Co. — clips — 
page 110. 

194 Victory Mfg. Corp. — games and acces- 
sories — page 111. 

195 Volland, The P. F., Co. — greeting cards 
— page 21. 

196 Ward, Samuel, Mfg. Co. 
diaries, etc. — page 98. 

197 Wilson Memindex Co. — reminder items 
— page 103. 

198 World Publishing Co. — dictionary — 
page 78. 

199 Write, Inc. — carbons, ribbons — page 
115. 

200 Eaton Paper Corp. — purse and desk 
books — page 75 

201 Anco Wood Specialties, Inc., — wood 
drafting tables — page 86. 

202 De Jur Amsco Corp. — dictating equip- 
ment — page 85. 

203 Ed-U-Cards Mfg. Corp. — games — page 


Co. — adhesive 


— albums, 


204 Howard Stamping Machine — imprinting 
machine — page 101. 

205 Anco Wood Specialties, Inc. — steel 
drafting tables — page 58. 
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Utility Stond 

Diplomat Typing Paper 
Executive Office Radio 
Executive Posture Chairs 
Sheet Protectors 

New Ballpoint Design 
Posture Chair 
Multi-Purpose Stamp 
Desk Accessories 

Novel Pocket Organizer 
Matching Cards and Wraps 
Paper Mate Introduces Pen 
Yule Merchandiser 
Typewriter Stand 

Space Dividers 
Calculating Machine Desk 
New Desk Group 

New Parker Pens 

Crayon Sharpener 
All-Rite Display 

Clip Folder 

Photocopy Outfit 

Novelty Card 

Humorous Album 

Spirit Duplicator 

Social Stationery 
Polyethylene Wastebaskets 
Forms Buster 

Office Chair 

Gift Wrappings 
Typewriter Paper 
Conference 

Pen Merchandiser 
Retractable Pen 

Stapling Machine 


YOURS 


FOR THE ASKING 


Typists Tip Book 

Steel Shelving Bulletin 
Bulletin on Steel Cabinets 
Record Storage Catalog 
New Candle Design 
Partition Installation Catalog 
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in thin-lead Colored Pencils... 
colors you can erase! 

















Now — for the first time — here is a thin-lead colored 
pencil that erases cleanly, easily, completely! 


Color-lex 


with new AR-2, General's 
remarkable lead discovery! 





Two superb grades of Carmine and Blue 


Medium and Hard Tipped and Untipped 


ONLY PENCIL OF ITS KIND 
WITH THESE SELLING FEATURES: 


% Erases as easily as a black lead pencil. The color 
comes off — not shreds of paper! No ghosts! 


% Fade-proof — made with light-fast pigments! 


% Entirely smear-proof! 
Fill in and mail this coupon 
today for samples and details 
on our exclusive dealer plan. 


+ 


GENERAL PENCIL CO., Jersey City 6, N. J. 


1 
P I js 
I j (C) Send me samples of Color-Tex with new AR-2. 
i 
I [) At no obligation to me, send full details on your 
; Colored Pencils. 
1 
' 
i 
! 
| 
4 
i] 
! 









% Fortified point strength — due to General's 
“Carbo-Weld” bonding process. 






% Perfect tool for accountants and office 
workers now handicapped by hard-to-erase 
colored pencils! aan 


Dealer Sales Plan for Semi-Hex and Color-Tex 


Utahsre off Face Fawerle wicvce (FFF 


Name 


Firm 





General Pencil Company =: 


JERSEY CITY 6, N.J. IONE IELTS INS 





icp timtecmeséenenentenenarenel 





- - for more details circle 141 on page 119 


This advertisement Ty Newsweek | 4 Sept. 30, RAMEE Oct. 14, and Nov. 2 


WILL SELL MORE MONGOLS FOR YOU! 
Visit our booth #95 during the NSOEA Convention in Chicago 


Odd ik all Up — Atoys Mhorpur Gongon 
wl@s- 16,230 words 
popular Pink Prank enasor 


IT’S MONGOL 


THE GREATEST PENCIL VALUE IN AMERICA TODAY 


“EBERAHA R D FABER™”” 


WILKES-BARRE, * TORONTO, CANADA 
Other famous products made i 


in the newest, most modern pencil plant in the nation include: NOBLOT Office Ball Pens . . . Colorbrite Colored Pencils . . . Paper-Mated Erasers” 





For free MONGOL pencil—write in on your company Iectterhead Trademarks 


- - - for more details circle 138 on page 119 











